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Before  anyone  figured  on  computers. 


The  Whirlwind  Compuier.  1945. 


MIT’s  Whirlwind  Computer.  It  was  a  forerunner  of  what  • 
would  become  one  of  Tiistory’s  greatest  ages.  The  computer  age. 
Of  course  like  most  early  computers,  the  Whirlwind  was  a  bit 
bulkier  than  today’s  models.  In  fact  it  filled  an  entire  three  ' 
story  building. 

But  years  befdre  the  Whirlwind  was  programmed,  part 
of  people’s  daily  program  was  reading  The  Boston  Globe. 

From  high  tech  to  high  finance.  Disco  to  diskettes.  Computer 
microchips  to  blue  chip  stock. 

If  it  was  in  the  public  eye,  it  was  in  The  Globe. 

Which  is  why  long  before  people  figured  on  computers,  they 
depended  on  The  Boston  Globe. 

Boston  (@lobe 

A  wholly  owned  subsidiary  of  Attiliaied  Publications,  Inc. 


Photo  courtesy  of  The  Computer  Museum.  Boston. 
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PHOTOS  THAT  DEMAND  FRONT  PAGES 

For  more  than  80  years,  DPI  has  given  you  the  very  best  in  photo 
talent.  Now  UPl  combines  that  talent  with  PYXYS  -  the  very  best 
in  image  technology.  PYXYS:  a  digital  delivery  system  that  gives 
you  prize-winning  images  ancfgraphics,  black  &  white  and  full-color 
separations  and  formats  that  serve  the  needs 
of  the  print  and  broadcast  industries.  Before 
you  commit  to  anything  less,  talk  to  the  people 
who  have  spent  80  years  making  photos  front 
page  news,  Talk  to  UPl. 


PYXrS- 


For  more  information , 

call  Peter  M.  Zollman  305/740-5592. 
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JANUARY 

20- 22— Idaho  Press  Association,  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23— Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23 — North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 

21-23— University  of  Tennessee-Tennessee  Press  Association,  Institute- 
Winter  Convention,  Sheraton  Music  City  Hotel,  Nashville. 

24- 27— International  Newspaper  Advertising  and  Marketing  Executives, 

New  Orleans  Hilton. 

26— National  Conference,  Campaign  '88  and  the  Media,  Sponsored  by 
the  Gannett  Center  for  Media  Studies,  Kellogg  Center,  School  of 
International  Affairs,  Columbia  University,  New  York  City. 

28-29 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

28-30— Mississippi  Press  Association,  Mid-Winter  Conference  and  Trade 
Show,  Holiday  Inn  Downtown,  Jackson. 

28- 30— Texas  Press  Association,  Mid-Winter  Convention  and  Trade  Show, 

Hyatt  Regency,  Dallas. 

29- 30— Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids. 

30- 2/4 — Newspaper  Advertising  Co-op  Network,  Semi-Annual  Sales  Confer¬ 

ence,  Scottsdale,  Ariz. 

31- 2/6— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Sheraton  Royal,  Waikoloa,  Hawaii. 

FEBRUARY 

5— Virginia  Press  Association,  Winter  Meeting,  Richmond. 

7-9 — Letterflex  User  Group,  Winter  Meeting.  Biscayne  Bay  Marriott  Hotel, 
Miami. 

10- 11— Missouri  Associated  Dailies,  Meeting,  Holiday  Inn  Executive  Center, 

Columbia. 

11- 14 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 

Coronado. 

11-14 — Oklahoma  Press  Association,  Mid-Winter  Convention  and  Exposi¬ 
tion,  Lincoln  Plaza  Forum  and  Convention  Center,  Oklahoma  City. 

17- 19 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

18- 20— Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 

Arlington  Hotel,  Hot  Springs. 

25- 27— South  Carolina  Press  Association,  Winter  Meeting,  Hyatt  Regency, 

Greenville. 

27- 29— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago. 

28- 3/1— Southern  Newspaper  Publishers  Association,  Key  Executives  Con- 

fence,  Four  Seasons  Hotel,  San  Antonio. 

28-3/3— Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

Seminars!  WorkshopsIClinics 

JANUARY 

11-15— Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York  City. 

15 — South  Carolina  Press  Association,  Informational  Graphics  Work¬ 
shop,  Quality  Inn  Northeast,  Columbia. 

15-17— Mid  America  Press  Institute,  Political-Governmental  Reporting,  Cla¬ 
rion  Hotel,  St.  Louis. 

25-27 — ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 
ment,  Sir  Francis  Drake  Hotel,  San  Francisco. 

25-29— ANPA,  Newspaper  Quality  Control,  Reston,  Va. 

31-2/5— The  Poynter  Institute  for  Media  Studies.  Writing:  Writing  and  Editing, 
St.  Petersburg. 

31-2/12 — The  Poynter  Institute  for  Media  Studies,  Management:  Media  Lead- 
ershipT^.  Petersburg. 

FEBRUARY 

7-9 — Southern  Newspaper  Publishers  Association,  1988  Editorial  Clinic, 
Don  CeSar  Beach  Resort,  St.  r'’etersburg. 

7-13 — ANPA/INMA  Newspaper  Executives  Marketing  Seminar,  Houston. 
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SURE  ,  SOMETIMES  HE  BARKS  A 
LOT-  BUT  LETS  BE  GLAD  HE'S  THERE ! 


About  Awards 


Hears!  winner.  Carmella  M.  Padilla,  a  University  of 
New  Mexico  senior,  won  first  place  in  the  November 
feature  writing  competition  of  the  William  Randolph 
Hearst  Foundation’s  28th  annual  Journalism  Awards  Pro¬ 
gram. 

Eugene  Smith  winner.  Graciela  Iturbide  of  Mexico  was 
named  the  1987  winner  of  the  $15,000  Eugene  Smith  Grant 
in  Humanistic  Photography.  She  won  for  documenting  the 
lifestyle  of  a  culturally  autonomous,  matriarchal  city  in  her 
country. 

Army  officer  honored.  Lt.  Col  David  R.  Kiernan  (USA) 
received  an  award  from  the  Council  for  the  Advancement 
of  Citizenship,  Washington,  D.C.,  for  his  “outstanding 
contribution”  to  the  bicentennial  celebration  of  the  U.S. 
Constitution.  Xiernan  authored  a  First  Amendment 
Resource  Guide  for  students  and  media  which  was  distrib¬ 
uted  nationally. 
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IN  BRIEF - 


WPI  names  three  to 
board  of  directors 

Three  newspaper  executives  have 
been  elected  to  the  board  of  directors 
of  the  World  Press  Institute,  a  U.S. 
studies  program  for  foreign  journal¬ 
ists,  headquartered  in  St.  Paul,  Minn. 

Seymour  Topping,  director  of  edi¬ 
torial  development  for  the  New  York 
Times  Company’s  regional  newspa¬ 
pers,  James  Squires,  executive  vice 
president  and  editor  of  the  Chicago 
Tribune,  and  Joel  Kramer,  executive 
director  of  the  Minneapolis  Star  Tri¬ 
bune,  were  selected  and  also  will 
serve  as  consultants  to  the  organiza¬ 
tion. 

Monitor  opens  new 
overseas  bureaus 

The  Christian  Science  Monitor  has 
expanded  its  coverage  of  the  Persian 
Gulf,  Australia/Indonesia/New  Zea¬ 
land  and  Africa  with  the  opening  of 
new  bureaus  in  each  of  these  regions. 

The  Monitor  correspondents  staff¬ 
ing  the  new  bureaus  are:  Warren 
Richey  in  Manama,  Bahrain;  David 
Clark  Scott  in  Sydney,  Australia;  and 
Robert  Press  in  Nairobi,  Kenya. 

The  additions  bring  the  Boston, 
Mass. -based  Monitor’s  total  number 
of  bureaus  to  22,  with  15  foreign  and 
seven  domestic. 

Call  for  entries  in 
INMA/E&P  contest 

The  International  Newspaper  Mar¬ 
keting  Association  has  issued  its 
annual  call  for  entries  in  the  INMA/ 
Editor  &  Publisher  Awards  Competi¬ 
tion,  which  recognizes  outstanding 
efforts  in  newspaper  marketing  and 
promotion. 

This  year,  the  number  of  entry 
categories  has  been  expanded  to 
include  in-paper  ads,  printed  materi¬ 
als,  trade  advertising,  radio  and  tele¬ 
vision  spots,  outdoor/point-of-pur- 
chase/display  advertising,  multi- 
media  campaigns,  research,  sales  pre¬ 
sentations,  public  relations  events, 
newspaper  in  education,  internal 
communications  and  miscellaneous 
promotional  items. 

Judges  will  again  this  year  desig¬ 
nate  a  Best  of  Show  winner  from 
among  the  first-place  winners  in  each 
category.  Two  new  citations  for 
excellence  in  copywriting  and  graphic 


design  will  also  be  awarded. 

The  contest  is  open  to  daily  and 
weekly  newspapers  worldwide, 
regardless  of  membership  in  INMA. 
The  entry  fee  is  $25  per  entry  and  the 
deadline  for  entries  is  Feb.  2. 

For  contest  information  and  entry 
forms,  contact  the  Contest  Coordina¬ 
tor  at  (703)  648-1094  or  write  to 
INMA,  The  Newspaper  Center, 
11600  Sunrise  Valley  Drive,  Reston, 
Va.  22091. 


Students,  faculty 
and  alumni  protest 
an  arrest  in  Ghana 

Students,  professors  and  alumni  of 
the  Columbia  University  Graduate 
School  of  Journalism  are  protesting 
the  imprisonment  in  Ghana  of  a  jour¬ 
nalism  educator  who  opposes  the  rul¬ 
ing  military  regime. 

Kwame  Karikari,  42,  a  teacher, 
writer  and  1977  graduate  of  the  jour¬ 
nalism  school,  was  arrested  last  July 
15  by  Ghanaian  security  forces  in  the 
capital,  Accra,  in  a  roundup  of  about  a 
dozen  critics  of  the  government. 
Karikari  is  chairman  of  the  New 
Democratic  Movement,  an  opposi¬ 
tion  group. 

A  petition  signed  by  1 38  faculty  and 
students  at  the  Columbia  journalism 
school  was  sent  to  the  Ghanaian 
leader.  The  petition  was  organized  by 
the  campus  chapter  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 

In  addition,  a  letter  was  sent  on 
behalf  of  the  faculty  by  acting  dean  of 
the  journalism  school,  Frederick  T.C. 
Yu. 

The  school  learned  of  the  arrest 
through  a  letter  from  Karikari’s  wife 
asking  for  help  in  obtaining  his 
release.  Mrs.  Karikari  wrote  to  Pro¬ 
fessor  Donald  Shanor,  and  members 
of  the  class  sent  copies  of  the  letter  to 
their  more  than  100  classmates.  Many 
wrote  individual  letters  of  protest  to 
Ghanaian  officials. 

The  national  organization  of  SPJ, 
SDX  joined  the  school's  protest. 
Class  of  ’77  member  Jordan  Good¬ 
man,  a  senior  reporter  for  Money 
magazine  who  heads  the  Deadline 
Club,  the  New  York  chapter  of  the 
organization,  proposed  a  resolution 
protesting  the  arrest  at  the  Society’s 
annual  convention  in  November,  and 
it  was  passed  unanimously. 

Amnesty  International  has  also 
written  to  the  Ghanaian  government, 
urging  that  Karikari  be  released  if  he 
faces  no  criminal  charges. 


K-R  board  declares 
its  stock  dividends 

The  board  of  directors  of  Knight- 
Ridder  Inc.  has  declared  a  dividend 
on  outstanding  common  stock  of  280 
per-share,  an  increase  from  the  250- 
per-share  dividend  the  company  has 
paid  in  recent  quarters.  The  dividend 
is  payable  Jan.  9  to  shareholders  of 
record  at  the  close  of  business  on 
Dec.  29,  1987. 

The  board  set  April  1 5  as  the  date  of 
the  annual  meeting  to  be  held  in 
Miami,  Fla. 

South  African  govt, 
threatens  closure  of 
an  opposition  paper 

The  South  African  government  has 
threatened  to  close  New  Nation,  a 
leading  opposition  newspaper,  as  its 
editor,  Zwelakhe  Sisulu,  has  passed 
another  Christmas  in  detention. 

According  to  published  reports. 
Minister  of  Home  Affairs  and  Com¬ 
munications  Stoffel  Botha  issued  a 
formal  warning  to  the  newspaper, 
stating  that  he  is  considering  taking 
action  against  the  New  Nation,  which 
would  be  the  first  use  of  a  new  law 
that  would  allow  Botha  to  suspend  a 
publication  or  appoint  an  internal  cen¬ 
sor. 

Sowetan,  the  country’s  second- 
largest  daily,  and  South,  a  Capetown 
weekly,  have  been  warned  under  the 
same  law,  and  the  government  previ¬ 
ously  said  it  was  contemplating  issu¬ 
ing  an  official  warning  to  the  Weekly 
Mail  newspaper. 

Rocky  Mt.  News 
names  ad  agency 

The  Rocky  Mountain  News  of  Den¬ 
ver,  Colo.,  has  named  Broyles,  Alle- 
baugh  &  Davis  as  its  advertising 
agency  of  record,  effective  Jan.  1. 
Broyles,  Allebaugh  &  Davis  was  one 
of  seven  Denver  agencies  which  sub¬ 
mitted  proposals  for  the  million-dollar 
account. 

Vernon  J.  Mallinen,  director  of 
marketing  services  for  the  paper, 
praised  the  proposals  submitted  and 
commented  that  “Recommendations 
for  promoting  newspapers  as  a 
dominant  media  force,  as  well  as  illus¬ 
trating  the  News’  commanding  lead  in 
the  Denver  newspaper  war,  was  the 
key  to  Broyles  being  selected.” 
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From  large  metropolitan  newspapers  to  The  high  speed  SLS-1000  offers  the  newest  GMA’S  SLS-1000 

medium  size  and  small  dailies,  the  SLS-1000  technology  for  the  mailroom  including  a  •  Micro-processor  based  PACKAGE 

is  in  production  and  dramatically  increasing  micro-processor  based  PACKAGE  MONITORING  SYSTEM  (PMS) 

inserting  speeds.  In  fact,  this  twenty-one  MONITORING  SYSTEM  (PMS)  with  •  Product  Repair  and  Zone  Control  System 

hopper  system  is  currently  satisfying  the  Product  Repair  and  Zone  Control.  •  Speeds  up  to  25,000  cph 

inserting  requirements  of  the  New  Yorl  5o  as  your  insert  market  grows,  the  need  *  jacket  center  opening  -  without  lap 
Daily  News  and  the  Pittsburgh  Press  while  expand  will  be  inexpensive  arid  easy  *  Modular  expandability  -  from  two  to  over 
running  three  shifts  a  day  at  sf)eeds  up  to  Because  of  modular  expandability  from  twenty  insert  hoppers. 

25,000  cph.  Thats  productivity!  over  twenty  insert  hoppers,  you  can  *  Gi'iPP®''  delivery  system 

implement  your  future  system  NOW...!  *  Quarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 
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^1  P3Ck3Q0  MonitorinQ  Systsm  includinQ  Product 

Zone  Control 

wMulr  CAN  GROW. 


For  more  information  on  increasing 
your  inserting  capacity  call,  GMA. 
We  respond  to  the  needs  of  the 
newspaper  industry. 
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and  Sales 
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FAX  617^185-2060 
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and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 
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How  not  to  legislate 

Sneaking  legislation  into  an  omnibus  bill  that  no  one  had  time  to 
read  in  its  entirety  before  the  year-end  deadline,  bypassing  all  debate 
on  the  measure,  may  have  been  clever  politics  but  it  was  an  insult  to 
the  legislative  process  and  to  those  high  ethical  considerations  with 
which  some  members  of  Congress  say  they  are  concerned.  The  prac¬ 
tice  has  made  it  possible  for  a  couple  of  senators  to  enact  laws  without 
the  knowledge  of  the  vast  majority  of  Congress,  and  apparently 
without  the  knowledge  of  the  White  House  and  the  President  who 
signed  the  bill.  It  was  so  easy  the  authors  didn’t  need  the  approval  of 
any  other  senators,  although  they  are  reported  to  have  sought  it. 

There  is  much  to  be  said  on  both  sides  of  the  controversy  about  the 
cross-ownership  rules  of  the  FCC,  which  was  the  subject  of  one  of 
these  laws.  Many  people  feel  that  competition  among  media  has 
changed  so  radically  since  the  rule  was  first  promulgated  that  a 
prohibition  against  cross-ownership  of  television  and  newspapers  in 
the  same  market  is  no  longer  economically  necessary  or  justified.  At 
any  rate,  the  FCC  had  begun  to  listen  to  opposing  opinions  on  the 
issue  and  the  subject  was  being  opened  to  debate  as  it  should  be.  Sen. 
Hollings  has  tried  to  stifle  such  discussion  and  set  the  FCC  adminis¬ 
trative  rule  into  legal  concrete  either  to  enforce  his  own  political 
conviction,  or  as  a  favor  to  other  senators,  or  both. 

Such  shenanigans  should  not  be  acceptable  to  members  of  either 
House  or  Senate  and  steps  should  be  taken  immediately  to  reverse 
Sen.  Hollings’  measure  in  an  attempt  to  pay  some  respect  to  the 
democratic  process. 

Amending  McCarran-Walter 

Congress  has  finally  given  some  recognition  to  that  cliche  about 
America  —  “the  land  of  the  free”  —  by  amending  that  relic  of  the 
McCarthy  era,  the  McCarran-Walter  Act,  under  which  hundreds  of 
foreign  authors,  Nobel  Prize  winners,  journalists,  politicians  and 
others  have  been  turned  away  from  our  door  because  the  government 
of  the  United  States  has  disapproved  of  their  ideas,  beliefs  or  political 
affiliations.  Our  highly  prized  freedoms  of  speech  and  press  were 
denied  to  others  because  of  fear  they  might  contaminate  us  with  their 
thoughts. 

Sponsored  by  Sens.  Daniel  Patrick  Moynihan,  Paul  Simon  and 
Nancy  Kassebaum  with  help  in  the  House  from  Rep.  Barney  Frank, 
the  new  law  states  that  “no  alien  may  be  denied  a  visa  or  excluded 
from  admission  in  the  United  States  ...  or  subject  to  deportation 
because  of  any  past,  current,  or  expected  beliefs,  statements  or 
associations  which,  if  engaged  in  by  a  U.S.  citizen  in  the  United 
States,  would  be  protected  under  the  Constitution  of  the  United 
States.”  Threats  to  national  security  and  engaging  in  terrorism  still 
provide  some  excuse  for  the  State  Department. 

In  general,  the  new  bill  declares  that  in  America  speech  should  be 
free  for  everyone  and  that  the  government  should  not  be  in  the 
business  of  deciding  which  speakers  and  which  opinions  are  appropri¬ 
ate  for  an  American  audience. 
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Letters  to  the  Editor 

A  few  points  about  press  clubs 


As  president  of  the  Overseas  Press 
Club  of  America,  1  was  naturally 
interested  in  your  article  “America’s 
Press  Clubs  —  A  Vanishing  Breed?” 
in  your  Shop  Talk  at  Thirty  in  the 
issue  of  Dec.  12,  1987. 

I  regret  that  your  correspondent  did 
not  see  fit  to  talk  to  me  about  the 
subject  since  the  OPC  is  cited  several 
times  in  the  article.  I  hope  you  will 
permit  me  a  little  space  to  make  a  few 
points  I  might  have  mentioned  had 
she  done  so. 

„lt  is  true  that  many  press  clubs  are 
currently  facing  difficult  times.  How¬ 
ever,  I  question  whether  this  situation 
is  confined  to  press  clubs  rather  than 
being  endemic  to  clubs  in  general. 

I  know  that  in  New  York  all  sorts  of 
clubs  have  been  grappling  with  finan¬ 
cial  problems  for  a  decade  and  more. 
University  clubs  in  particular,  with 
the  exception  of  a  handful,  have  been 
forced  to  sell  buildings,  merge, 
occupy  temporary  quarters,  go  out  of 
business. 

The  reasons  are  varied:  members 
increasingly  live  in  the  suburbs;  fewer 
and  fewer  people  spend  evenings  in 
town;  bar  drinking  —  aside  from  sin¬ 
gles  bars  —  is  on  the  decline;  the  old 
school  tie  is  looser  than  it  used  to  be. 
Press  clubs  aren’t  the  only  kind  that 
are  finding  fewer  and  fewer  “club¬ 
bable”  people,  to  use  Dr.  Johnson’s 
adjective. 

Yet  I’m  convinced  that  press  clubs 
can  meet  the  challenge  of  attracting, 
holding  and  stimulating  members 
even  as  times  change.  Certainly  we 
are  endeavoring  to  do  so  at  the  Over¬ 
seas  Press  Club,  with  a  regular  list  of 
luncheon  and  evening  programs  at 
our  New  York  headquarters;  with  our 
activities  and  interventions  on  behalf 
of  press  freedom  throughout  the 
world;  and  with  special  events  such  as 
Vietnam  Correspondents  Reunion  of 
1986  which  attracted  400  former  cor¬ 
respondents  throughout  the  world, 
not  to  mention  such  membership  ser¬ 
vices  as  our  monthly  news  bulletin, 
our  directory,  and  availability  of 
medical  benefits. 

We  also  provide  excellent  lunch, 
dinner  and  bar  services,  as  well  as 
reasonably  priced  hotel  rooms, 
through  our  10-year-long  affiliation 
with  the  Chemists  Club.  1  was  uncom¬ 
fortable  to  read  your  correspondent’s 
allusion  to  “a  bunch  of  chemists.” 
Actually  the  Chemists  Club,  which 
recently  combined  with  the  Mining 
Club  —  another  merger!  —  is  a  dis¬ 
tinguished  organization  and  its  club¬ 


house  (which  is  fully  available  to  us) 
at  52  West  41st  Street,  is  comfortable, 
well-situated  and  thoroughly  suited  to 
our  needs. 

1  for  one  would  like  to  see  greater 
support  for  our  endeavors  from  the 
industry  —  press,  broadcast,  public 
relations  and  corporate  —  since  1 
believe  the  existence  of  clubs  such  as 
ours  heightens  the  professionalism  as 
well  as  the  companionship  of  ail  who 
work  in  communications.  As  we  near 


our  50th  anniversary,  the  Overseas 
Press  Club  is  still  very  much  alive  and 
an  integral  part  of  the  journalistic 
scene  in  New  York  and  internation¬ 
ally. 

Herbert  Kupeerberg 


(Kupferberg  is  president  of  the 
Overseas  Press  Club  of  America, 
which  is  based  in  New  York  City.) 


Adds  a  sidebar  to  Lanphier  obit 


May  I  add  a  sidebar  to  your  obit 
(Dec.  12,  1987)  of  Thomas  G.  Lan¬ 
phier,  an  editor  with  the  Idaho  Daily 
Statesman  in  Boise,  who  shot  down 
Admiral  Yamamoto,  commander  in 
chief  of  the  Japanese  Imperial  Navy, 
in  World  War  II. 

Your  story  accurately  states  that 
Captain  Lanphier  was  awarded  the 
Distinguished  Flying  Cross  “and 
many  other  honors.” 

It  does  not  state,  because  the  fact  is 
still  not  widely  known,  that  military 
secrecy  prevented  him  from  getting 
the  Congressional  Medal  of  Honor, 
which  he  richly  deserved. 

Lanphier  and  his  13th  Air  Force 
squadron  were  able  to  intercept 
Yamamoto’s  twin-engine  bomber 
near  Rabaul,  the  major  Japanese  for¬ 
tress  in  the  Pacific,  because  the 
United  States  had  broken  the  Japan¬ 


ese  code.  To  admit  that  we  had 
destroyed  the  enemy’s  top  com¬ 
mander  would  have  alerted  the  Japan¬ 
ese.  The  War  Department  never  did. 

As  editor  of  the  13th  Air  Force 
Daily  Beacon  published  at  that  time 
on  Guadalcanal,  I  knew  the  details 
but  could  not  print  them,  of  course. 
Years  later,  around  1956,  1  broke  the 
story  in  the  old  Fort  Worth  Press. 
Lanphier  had  become  a  vice  president 
of  General  Dynamics,  which  makes 
bombers  in  Fort  Worth. 

Shooting  down  Admiral  Yamamoto 
was  the  equivalent,  for  the  Japanese, 
of  our  losing  General  MacArthur  and 
General  Eisenhower.  Yamamoto  was 
especially  disliked  in  the  United 
States  because  he  had  boasted  earlier 
in  the  war  that  he  would  lead  his  vic¬ 
torious  forces  down  Pennsylvania 
(Continued  on  page  30) 
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Another  setback  for  Detroit  JOA 

Administrative  law  Judge  recommends  that  the  proposed  Joint  operating 
agreement  between  the  Detroit  News  and  Detroit  Free  Press  be  denied 


By  Mark  Fitzgerald 

The  fate  of  the  Detroit  newspapers 
joint  operating  agreement  is  in  the 
hands  of  U.S.  Attorney  General 
Edwin  Meese  111  —  and  predictions 
range  wildly  about  the  decision  he 
intends  to  make. 

Meese  is  already  preoccupied  with 
the  Wedtech  and  Iran-contra  scan¬ 
dals,  plus  the  effort  to  get  Senate 
approval  of  a  Supreme  Court  nominee 
after  two  previous  failures. 

Now  the  biggest  and  most  complex 
case  under  the  Newspaper  Preserva¬ 
tion  Act  has  landed  in  his  lap. 

In  a  toughly  worded,  1 29-page  deci¬ 
sion,  Meese’s  handpicked  fact-finder, 
administrative  law  Judge  Morton 
Needelman,  recommended  that  the 
JOA  between  Knight-Ridder’s 
Detroit  Free  Press  and  Gannett  Co.’s 
Detroit  News  be  denied. 

That  marks  the  first  time  a  hearing 
judge  has  recommended  against  a 
proposed  JOA,  according  to  Mark 
Sheehan,  spokesman  for  the  Justice 
Department’s  Antitrust  Division. 

By  some  accounts,  Meese  is 
unlikely  to  act  contrary  to  Needel¬ 
man,  who  at  Meese’s  direction  held 
more  than  three  weeks  of  hearings  on 
the  proposal  this  summer. 

Others,  however,  wonder  if  Meese 
will  want  to  preside  over  the  possible 
shuttering  of  the  Detroit  Free  Press  to 
uphold  an  antitrust  principle.  Still, 
others  hold  that  Meese  may  want  to 
sit  on  the  decision  and  make  it  another 
administration’s  problem. 

For  its  part,  Knight-Ridder  served 
notice  that  it  would  not  roll  over 
quietly  if  the  JOA  were  rejected. 

“We  will  continue  to  vigorously 
pursue  all  steps  open  to  us,”  Knight- 
Ridder  chairman  Mvah  H.  Chapman 
Jr.  said  in  a  statement.  “We  still  fully 
expect  our  application  to  be  approved 
by  the  attorney  general.” 


Alvah  Chapman 

Knight-Ridder  chairman  said  he 
plans  to  continue  to  pursue  the  JOA. 


At  a  press  conference  in  Detroit, 
Chapman  did  not  elaborate  on  what 
steps  might  be  taken.  Any  decision 
could  be  challenged  in  federal  court. 

He  did,  however,  repeat  the  warn¬ 
ing  he  made  in  sworn  testimony  dur¬ 
ing  the  JOA  hearing  this  summer:  If 
the  JOA  is  not  approved.  Chapman 
would  recommend  selling  or  shutting 
down  the  156-year-old  Free  Press. 

One  indication  of  just  how  skeptical 
Judge  Needelman  was  of  the  Free 
Press  case  that  it  is  a  “failing  newspa¬ 
per”  was  the  way  Needelman  dis¬ 
missed  Chapman’s  sometimes  emo¬ 
tional  testimony. 

Chapman’s  testimony,  Needelman 
wrote,  deserved  little  credence; 

“The  record  contains  no  convinc¬ 
ing  evidence  that  [Chapman]  seri¬ 
ously  considered  closing  the  Free 
Press  prior  to  his  witness-stand  bolt 
out  of  the  blue,  and  accordingly,  1 
have  assigned  little  weight  to  this 
threat. 

“The  record  shows  that  the  Knight- 


Ridder  board  has  approved  costly 
expansions  and  the  newspaper’s 
executives  have  been  proceeding  on 
the  assumption  that  the  Free  Press 
would  not  be  closed  even  if  the  JOA 
were  to  be  denied,”  Needelman 
added. 

In  essence,  Needelman  said  the 
two  big  newspaper  chains  had  made 
their  beds  in  Detroit  and  would  have 
to  lie  in  them. 

If  newspapers  losses  are  high  — 
and  the  papers  say  they  have  lost 
more  than  $132  million  combined 
since  1981  —  Needelman  said  it  is 
because  they  cut  circulation  and  ad 
prices  to  the  bone  in  an  attempt  to 
dominate  the  market. 

“[The  Free  Press’]  poor  financial 
performance  must  be  evaluated  in  the 
context  of  a  deliberate  Knight-Ridder 
strategy  of  striving  for  future  market 
dominance  and  profitability  (or  JOA) 
at  the  expense  of  present  profits,” 
Needelman  wrote.  Needelman  said 
advertising  discounting  is  “rampant” 
and  said  “the  daily  prices  in  Detroit 
are  probably  the  lowest  in  the  United 
States.”  The  News  has  a  daily  cover 
price  of  \5i,  while  the  Free  Press  is 
priced  at  200. 

While  Free  Press  and  News  execu¬ 
tives  sought  to  portray  Detroit  as  a 
city  with  nearly  intractable  economic 
problems,  Needelman  called  the 
newspaper  market  “a  choice  plum” 
valued  at  over  $300  million. 

Needelman  also  blasted  Knight- 
Ridder  for  its  accounting 
procedures  —  particularly  its  treat¬ 
ment  of  a  $78-million  loan  the  Miami- 
based  chain  made  to  the  Free  Press. 

It  first  classified  the  sum  as  a  loan 
that  appeared  on  the  debit  side  of  the 
ledger,  then  as  a  g'ft  on  the  asset  side, 
and  then  —  right  before  the  JOA 
application  was  made  —  as  a  debit- 
side  loan  again. 

“The  Free  Press’  and  Knight-Rid- 


der’s  handling  of  management  fees 
smacks  of  slippery  accounting,” 
Needelman  wrote. 

Needelman’s  report  also  revealed 
for  the  first  time  that  it  was  Chicago 
Sun-Times  publisher  and  president 
Robert  E.  Page  who,  in  the  middle  of 
the  JOA  hearings,  wrote  Chapman 
“to  register  our  interest  in  acquiring 
the  Free  Press.” 

In  a  statement  made  after  returning 
from  a  cultural  trip  to  India,  Page 
said,  “My  letter  to  Mr.  Chapman 
should  not  be  misconstrued.  It  was  an 
expression  of  interest  [in  the  Detroit 
Free  Press]  and  not  an  offer  to  pur¬ 
chase.” 

Free  Press  publisher  David 
Lawrence  Jr.  told  a  press  conference 
that  newspaper  staffers  had  “some 
reason  today  to  have  some  nervous¬ 
ness. 

“A  newspaper  is  a  very  personal 
kind  of  thing,”  he  continued.  “It’s 
not  a  toaster  oven.  You  have  jobs, 
lives,  careers,  homes,  families  all  at 
stake.  I  think  it  would  be  an  enormous 
tragedy  if  this  newspaper  was  lost  in 
this  state.” 

For  its  part,  Gannett  Co.,  through  a 
spokeswoman,  said  it  would  have  no 


Robert  Page 

Chicago  Sun-Times  publisher 
expressed  an  interest  in  acquiring  the 
Detroit  Free  Press. 

comment  on  the  recommendation. 

Lawyers  for  the  JOA  opponents  — 
five  unions  and  Detroit  Mayor  Cole¬ 
man  Young  —  were  ecstatic  at  the 
recommendation. 

“The  administrative  law  judge 
adopted  our  view  of  the  Free  Press 


losses:  that  the  los.ses  were  part  of  a 
strategy  of  seeking  dominance  in  this 
market  and  future  profitability.  We 
believe  that  Mr.  Meese  would  have 
little  trouble  coming  to  the  same  con¬ 
clusion  as  others  who  have  reviewed 
this  matter,”  Duane  Ice,  attorney  for 
the  Newspaper  Guild  of  Detroit,  told 
a  press  conference. 

“1  think  it’s  clearly  in  the  interests 
of  the  citizens  of  this  city  to  have  two 
great  newspapers  freely  competing 
with  each  other,”  Mayor  Young 
asserted. 

In  his  conclusion.  Judge  Needel¬ 
man  acknowledged  that  the  free  mar¬ 
ket  may  not  be  kind  to  the  newspa¬ 
pers. 

“It  remains  to  be  seen,”  he  wrote, 
“whether  without  a  JOA  these  inde¬ 
pendent  firms  will  modify  their  com¬ 
petitive  strategies  in  the  face  of  the 
equally  strong  certainty  that,  should 
present  tactics  continue,  the  result 
will  be  continued  losses  for  both. 

“The  resolution  of  this  sensitive 
question,”  he  continued,  “of  how  the 
marketplace  is  going  to  behave  and 
what  it  will  eventually  produce  should 
be  left,  as  it  usually  is,  to  the  free 
market  itself.” 


Murdoch  to  battle  bill 

N.Y.  senators  come  to  his  aid  in  denouncing  iegisiation  aimed  at  forcing 
him  to  seii  New  York  Post  and  Boston  Heraid;  say  they  may  try  to  repeat  it 


By  Andrew  Radolf 

The  U.S.  Congress  handed  Rupert 
Murdoch  a  Christmas  surprise  with  a 
last-minute  amendment  to  the  1988 
catch-all  appropriations  bill  barring 
any  easing  of  the  rules  against  news- 
paper-broadca'st  cross-ownership 
that  would  allow  him  to  keep  the  New 
York  Post  and  Boston  Herald. 

President  Reagan  signed  the  appro¬ 
priations  bill  into  law  just  before 
Christmas. 

Murdoch’s  Post  labeled  the  move  a 
“sneak  attack”  by  two  senators  and 
questioned  their  motives. 

“I  urge  Congress  to  repeal  this 
cynical  and  mean-spirited  legislation 
passed  in  the  middle  of  the  night, 
without  debate,”  Murdovrh  said  in  a 
separate  statement. 

The  amendment  changes  the  rules 
prohibiting  newspaper-broadcast 
cross-ownership  in  a  single  market 
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from  a  regulation  enforced  at  the  Fed¬ 
eral  Communications  Commission’s 
discretion  to  a  federal  statute.  It  pro¬ 
hibits  the  FCC  from  changing  or 
rescinding  its  ban  on  newspaper- 
broadcast  combinations  and  bars  the 
commission  from  granting  any  perma¬ 
nent  waivers  or  extending  any  tempo¬ 
rary  ones. 

Murdoch,  who  acquired  television 
stations  in  New  York  and  Boston  in 
1986  as  part  of  his  effort  to  create  a 
fourth  tv  network,  is  the  only  one  with 
any  existing  temporary  waivers.  The 
FCC  has  given  him  until  March  6, 
1988,  to  sell  the  Post  and  June  30, 
1988,  to  sell  the  Herald  if  he  wants  to 
keep  his  stations  in  New  York  and 
Boston. 

The  amendment  was  slipped  into 
the  appropriations  bill  at  the  last  min¬ 
ute  during  the  House-Senate  recon¬ 
ciliation  conference  and  went  almost 
unnoticed. 


Sen.  Ernest  F.  Hollings  (D-S.C.), 
who  is  an  opponent  of  the  concentra¬ 
tion  of  media  ownership,  acknowl¬ 
edged  originating  the  amendment  that 
he  said  was  “aimed  directly”  at  Mur¬ 
doch. 

Hollings,  who  is  chairman  of  the 
Commerce  Committee,  also  tried 
unsuccessfully  to  attach  an  amend¬ 
ment  to  the  spending  bill  that  would 
have  reinstated  the  Fairness  Doc¬ 
trine.  The  move  failed  after  President 
Reagan  said  he  would  veto  the  appro¬ 
priations  bill  if  the  Fairness  Doctrine 
were  in  it. 

Sen.  Edward  Kennedy  (D-Mass.), 
whose  liberal  views  are  often 
attacked  by  Murdoch’s  conservative 
Boston  paper,  told  the  Herald  on  Jan. 
3  that  he  had  asked  Hollings  to  insert 
the  amendment  that  “is  basically  put¬ 
ting  into  law  what  the  FCC  has  in 
regulations.” 

(Continued  on  page  10) 


Murdoch 

(Continued  from  page  9) 


In  an  interview  with  the  New  York 
Times  that  was  published  Jan.  1, 
Hollings  said  the  main  focus  of  the 
amendment  was  to  force  the  sale  of 
the  Herald.  The  Boston  tabloid  has 
returned  to  modest  profitability  in 
recent  years  and  is  considered  more 
likely  to  survive  under  new  owner¬ 
ship  than  the  chronically  money-los¬ 
ing  Post. 

Hollings,  adding  that  he  was 
“glad”  to  insert  the  amendment,  said 
he  sent  a  draft  for  approval  to  Ken¬ 
nedy  and  Massachusett’s  other  sena¬ 
tor,  John  Kerry,  also  a  liberal  Demo¬ 
crat. 

Kerry’s  office,  however,  issued  a 
statement  denying  that  he  or  his  staff 
knew  of  Hollings’  cross-ownership 
amendment. 

The  Post  in  a  Jan.  6  story  quoted 
Kennedy  as  saying  he  moved  to  insert 
the  amendment  because  “the  fix  was 
in”  by  Murdoch  to  change  the  FCC’s 
cross-ownership  rules.  “The  people 
in  the  Congress  knew  the  FCC  was 
about  to  alter  and  change  a  very  sig¬ 
nificant,  important  rule  or  regulation 
affecting  the  First  Amendment  or 
monopoly  policy  without  consulta¬ 
tion  with  Congress.  It  is  quite  appar¬ 
ent  the  newspaper  had  it  wired  to  be 
altered  or  changed.” 

Murdoch  replied,  “We  neither 
sought  nor  accepted  any  special  treat¬ 
ment  from  the  FCC.  We  only  sought 
due  process  in  open  proceedings. 
That  has  been  prevented  by  this  cov¬ 
ert  action. 

“Our  hope  was  that  by  following 
long-established  procedures,  we 
could  persuade  the  FCC  to  move  a 
blanket  prohibition  of  cross-owner¬ 
ship  to  a  case  by  case  consideration.” 

Both  U.S.  senators  from  New 
York,  conservative  Republican 
Alfonse  D’Amato,  who  was  on  the 
reconciliation  conference  committee, 
and  liberal  Democrat  Daniel  Moyni- 
han,  said  the  amendment  was 
included  jn  the  spending  bill  without 
their  knowledge. 

Zenia  Mucha,  a  D’Amato  aide, 
called  the  amendment  “a  malicious 
move”  and  said  when  Congress 
reconvenes  on  Jan.  25  the  senator 
intends  to  introduce  legislation  to 
“repeal  or  supersede”  the  Hollings 
cross-ownership  amendment. 

Moynihan  also  stated  he  was  com¬ 
mitted  to  repeal  of  the  legislation. 
However,  Moynihan,  who  is  up  for 
re-election  in  1988,  indicated  to  the 
New  York  Times  that  he  felt  the  pros¬ 
pects  for  success  would  be  greater  if 


Rupert  Murdoch 

Has  the  support  of  New  York  legis¬ 
lators 

the  cross-ownership  changes  being 
sought  applied  only  to  the  New  York 
Post. 

In  addition  to  being  a  conservative 
editorial  voice  in  New  York,  the  Post 


expressed  alarm  at  the  law.  The 
unions  are  concerned  that  a  forced 
sale  could  turn  the  Post  over  to  an 
owner  who  would  demand  even 
steeper  concessions  or  lack  Mur¬ 
doch’s  commitment  to  keep  the  news¬ 
paper  publishing. 

The  Post  in  December  scaled  back 
from  seven  editions  to  two  and  cut  its 
work  force  through  buyouts.  The 
newspaper  also  cut  back  on  country 
distribution,  a  move  that  reduced 
daily  circulation  to  about  550,000. 

The  Herald’s  circulation  is  about 
282,000  daily  and  265,000  on  Sunday. 

Last  November,  the  Freedom  of 
Expression  Foundation,  an  organiza¬ 
tion  founded  by  Sen.  Robert  Pack- 
wood  (R-Ore.)  and  supported  by  sev¬ 
eral  major  media  companies,  recently 
petitioned  the  FCC  to  repeal  the 
cross-ownership  rules. 

FEF  argued  that  the  rules  actually 
were  counterproductive  and  said 
eliminating  them  would  help  strug¬ 
gling  newspapers  survive  by  allowing 
them  to  benefit  from  “the  economies 
of  operation  that  a  co-located  news¬ 


“The  Sandinistas  abused  a  legal  process  and  shut 
down  La  Prensa,”  Koch  stated.  “By  theory,  the  actions 
of  Sens.  Hollings  and  Kennedy  have  threatened  the 
shutdown  of  the  New  York  Post  and  Boston  Herald  or 
change  in  their  current  policy  through  a  change  in 
ownership.” 


employs  about  1,500  people. 

New  York  City’s  Mayor  Edward 
Koch,  who  usually  receives  staunch 
support  from  the  Post,  also  called  on 
Congress  to  rescind  the  law  passed 
“in  the  dead  of  night.”  He  said  the 
action  against  Murdoch  “rivals  the 
worst  in  a  totalitarian  country  that 
still  professes  to  have  a  parliamentary 
structure.” 

Although  several  potential  buyers, 
including  British  publisher  Robert 
Maxwell,  have  expressed  an  interest 
in  the  money-losing  Post,  Murdoch 
also  asked  for  a  permanent  waiver 
from  the  FCC  to  enable  him  to  keep  it 
as  his  flagship  newspaper  in  the  U.S. 

The  sale  situation  is  less  clear  with 
the  Herald  since  most  attention  has 
focused  on  Murdoch’s  efforts  to  keep 
the  Post. 

“We  have  been  actively  seeking 
buyers  for  the  Post  for  several  weeks 
and  are  currently  in  negotiations.  No 
decisions  have  been  reached  about 
Boston,”  Murdoch  said  in  a  Dec.  30 
statement. 

The  Post’s  unions,  which  recently 
agreed  to  cost-cutting  measures  to 
help  keep  the  Post  afloat,  also 


paper-broadcast  operation  would 
have.” 

The  New  York  Daily  News  and 
WPlX-tv  in  New  York  are  both 
owned  by  the  Tribune  Co.  of  Chicago. 
Their  cross-ownership  was  grand¬ 
fathered  in  when  the  FCC  enacted  its 
cross-ownership  rules  in  the  mid- 
1970s. 

There  is  also  some  question 
whether  the  new  law  is  a  violation  of 
the  First  Amendment.  Mayor  Koch 
expressed  this  view  when  he  said 
Congress  was  using  the  cross-owner¬ 
ship  rule  as  a  way  to  change  the  Post’s 
and  Herald’s  editorial  policies  by 
forcing  a  change  in  ownership. 

“The  Sandinistas  abused  a  legal 
process  and  shut  down  La  Prensa," 
Koch  stated.  “By  theory,  the  actions 
of  Sens.  Hollings  and  Kennedy  have 
threatened  the  shutdown  of  the  New 
York  Post  and  Boston  Herald  or  a 
change  in  their  current  policy  through 
a  change  in  ownership.” 

If  Murdoch  fails  to  comply  with  the 
cross-ownership  rules,  the  FCC  can 
impose  fines  or  ultimately  revoke  his 
license  to  operate  television  stations 
in  New  York  and  Boston. 
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Photographing  arrests  creates  controversy 

Twice-weekly  California  paper  arranges  to  have  photographer  accompany 
police  to  take  pictures  of  those  arrested  for  shoplifting  and  prostitution 


By  M.L.  Stein 

A  photographer  for  a  Southern 
California  newspaper  is  accompany¬ 
ing  police  to  shoot  pictures  of  persons 
arrested  for  shoplifting,  prostitution 
and  solicitation,  which  will  be  pub¬ 
lished. 

The  idea,  which  immediately 
became  controversial,  was  initiated 
by  Garry  Edwards,  publisher  of  the 
Chula  Vista  Star-News,  to  help  curb 
what  he  described  as  an  “outrageous 
amount  of  crime  here.” 

Chula  Vista  is  a  city  of  120,000  on 
the  Mexican  border. 


“I  like  to  think  that 
prostitution  and 
shoplifting  are  off 
because  of  the  warning 
about  pictures  we  issued 
in  the  paper,”  Edwards 
asserted. 


The  twice-weekly  Star-News, 
which  also  publishes  zoned  editions 
for  nearby  National  City  and  Imperial 
Beach,  is  owned  by  Worrell  Newspa¬ 
pers. 

After  the  first  week  of  the  policy 
being  in  effect,  the  paper  had  not  pub¬ 
lished  any  photos  of  shoplifters,  pros¬ 
titutes  or  their  customers,  only  those 
of  a  hit-run  suspect  and  an  illegal  alien 
charged  with  auto  theft. 

“I  like  to  think  that  prostitution  and 
shoplifting  are  off  because  of  the 
warning  about  pictures  we  issued  in 
the  paper,”  Edwards  asserted. 

“We  have  a  large  incidence  of  pros¬ 
titution,”  he  continued.  “Local 
women  are  afraid  to  come  downtown 
because  of  being  accosted  and  mer¬ 
chants  are  throwing  up  their  arms  in 
desperation  because  it’s  hurting  busi¬ 
ness.” 

The  publisher  said  he  has  worked 
out  an  arrangement  with  the  police 
department  for  a  staff  photographer 
to  ride  along  with  officers  on  patrol. 

The  policy  has  aroused  some  mis¬ 
givings  among  various  groups. 


including  the  American  Civil  Liber¬ 
ties  Union  and  the  California  News¬ 
paper  Publishers  Association. 

in  a  statement  to  the  San  Diego 
Union,  Greg  Marshall,  legal  counsel 
for  the  local  ACLU  chapter,  noted 
that  although  the  newspaper  could 
offer  a  First  Amendment  defense,  the 
city  might  open  itself  to  lawsuits  if  an 
innocent  person’s  picture  is  pub¬ 
lished. 

“They’re  asking  for  a  lawsuit  —  at 
least  the  city  is,”  Marshall  stated. 

CNPA  legal  counsel  Terry  Francke 
said  there  may  be  no  problem  for  the 
paper  in  photographing  suspects 
being  arrested,  but  added,  “1  think 
there  is  a  risk  of  taking  photographs  of 
people  during  a  hot  pursuit  and 
maybe  .  .  .  there  might  be  some  vio¬ 
lation  of  other  people’s  privacy.” 

Edwards  shrugged  off  such  con¬ 
cerns,  saying  the  newspaper  has 
“safeguards”  to  avoid  damaging 
innocent  people. 

“We’re  not  running  pictures  of 
every  arrest,  only  verifiable  arrests,” 
he  said.  “Because  we  come  out  only 
twice  a  week,  we  have  enough  lead 
time  to  check  out  the  arrests.  If  Mrs. 
Brown  is  arrested  for  shoplifting 
because  a  security  officer  made  a  mis¬ 
take,  we  can  check  that.” 

Edwards  remarked,  “It’s  weird 
that  those  who  tried  to  slap  our  hands 
the  most  over  this  are  the  media. 
We’ve  been  criticized  by  other  local 
papers  for  doing  the  same  thing  that 
many  other  newspapers  and  broad¬ 
cast  stations  do  all  over  the  country.” 

Tom  Missett,  publisher  of  the 
Oceanside  Blade-Tribune  in  San 
Diego  County,  told  the  Union,  “1 
have  a  problem  with  a  newspaper 
used  for  law  enforcement  purposes.” 

He  also  pointed  out  that  “It’s  easy 
to  retract  the  printed  word  but  not  a 
photograph.  Are  they  going  to  run  a 
picture  of  the  person  when  found  not 
guilty?” 

Bob  Witty,  deputy  editor  of  the  San 
Diego  Tribune,  said  of  Edwards’  deci¬ 
sion,  “It  may  be  a  little  hazardous  but 
I’m  not  saying  he  shouldn’t  do  it.  Not 
many  newsmen  see  everything  alike. 
Names  are  used  in  stories.  Are  pic¬ 
tures  any  different?  But  you  have  to 


make  sure  you  get  it  right.” 

San  Francisco  Examiner  executive 
editor  Larry  Kramer  expressed 
doubts  about  the  Star-News’  proce¬ 
dure. 

“Frequently,  no  charges  are  ever 
brought  in  a  misdemeanor  or  even 
some  felonies,”  he  said.  “There’s 
almost  no  way  to  keep  track  of  cases 
like  shoplifting  and  prostitution  since 
so  many  are  settled  out  of  court.  No 
one  gives  you  a  press  release  when 
someone  is  let  off. 

“I  think  the  policy  makes  a  news¬ 
paper  very  vulnerable  and,  in  the  eyes 
of  some  people,  a  part  of  the  police 


“I  think  the  policy 
makes  a  newspaper  very 
vulnerable  and,  in  the 
eyes  of  some  people,  a 
part  of  the  police 
system,”  Kramer 
observed. 


system,”  Kramer  observed. 

Edwards  was  not  swayed. 

“The  public  support  has  been  tre¬ 
mendous,”  he  reported.  “I’m  getting 
all  kinds  of  phone  calls  in  our  favor. 
More  media  should  be  doing  some¬ 
thing  like  this.” 

Interests  acquired 
in  Financial  Post 

The  Financial  Times  of  London 
and  media  owner  Conrad  Black  will 
buy  interests  in  the  Financial  Post,  a 
Toronto-based  business  weekly. 

The  Toronto  Sun  Publishing  Cor¬ 
poration  has  agreed  to  buy  the  Finan¬ 
cial  Post  from  Maclean  Hunter  Lim¬ 
ited  for  $46  million  (Canadian).  The 
Financial  Times  has  signed  a  letter  of 
intent  to  acquire  25%  of  the  Financial 
Post  for  $11.5  million  (Canadian). 
Black’s  Hollinger  Inc.  will  acquire 
15%  of  the  Financial  Post  for  $6.9 
million  (Canadian),  leaving  the 
Toronto  Sun  Publishing  Corporation 
with  60%. 
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ADVERTISING 


The  best  retail  ads  in  newspapers 

Dayton  Hudson  and  Raleighs  each  win  three 
awards  in  the  17th  annual  NoRMA  competition 


The  Dayton  Hudson  Department 
Store  Co.  of  Minneapolis  and 
Raleighs  of  Washington,  D.C.,  each 
won  three  first  places  in  the  17th 
annual  NoRMA  Awards  for  oustand- 
ing  newspaper  retail  advertising,  co¬ 
sponsored  by  the  Newspaper  Adver¬ 
tising  Bureau  and  the  National  Retail 
Merchants  Association. 

Dayton  Hudson’s  ad,  headlined 
“Walking  Shoes.  For  All  Walks  of 
Life,”  won  a  NoRMA  in  the  over 
$250  million  category  for  Best  Indivi¬ 
dual  and  Multiple  Merchandise 
Advertising.  An  ad  series  featuring 
short  skirt  silhouettes  won  the  retailer 
a  NoRMA  for  Best  Campaign  in  the 
over  $250  million  category,  and  the 
company’s  ad  for  Santa  Bear,  head¬ 
lined  simply  “He’s  back”  and  “But 
not  for  long,”  won  the  NoRMA  for 
Outstanding  Institutional  Advertis¬ 
ing.  Dayton  Hudson  also  won  three 
Awards  of  Merit. 

Raleighs  won  a  NoRMA  for  Best 
Sale  Ad  with  its  full  page  announcing, 
“We’re  dropping  all  women’s  sum¬ 
mer  apparel  to  Vi  off.  So,  please  drop 
in.”  Raleighs  also  won  a  NoRMA  for 
Best  Merchandise  Campaign  for 


Donaldsons 


Donaldsons  won  a  Silver  Award 
in  the  Institutional  category  for  its 
"Encore,  Encore"  ad. 

stores  in  the  $50-$  100  million  cate¬ 
gory  with  a  gatefold  ad  series  for  for¬ 
mal  wear,  and  it  took  the  NoRMA  for 
Best  ROP  Color  with  a  spread  head¬ 
lined,  “Razzle  Dazzles!”  In  addition. 


He’s  back. 


L 


This  "Santabear,  He's  Back,"  double-truck  ad  won  Dayton  Hudson  a 
first-place  award  in  the  Institutional  category. 


But  not  for 


CAyion-s 


Raleighs  also  won  a  second-place 
Silver  Award  and  one  Award  of 
Merit. 

NoRMAs  are  awarded  for  best  indi¬ 
vidual  and  multiple  merchandise  ads 
and  ad  campaigns,  for  outstanding 
institutional,  public  service,  insert 
and  ROP  color  advertising,  and  for 
shopping  center  and  sale  ads,  which 
are  new  categories. 

The  winners  were  chosen  from 
more  than  800  entries  by  a  panel  of 
judges  that  included:  John  Eighmey, 
senior  vice  president/manager  of 
creative  services.  Young  &  Rubicam; 
JoAnn  Paganetti,  editor  for  the  Retail 
Reporting  Bureau;  and  Lenore  Ben¬ 
son,  executive  director  of  The  Fash¬ 
ion  Group. 

The  awards  will  be  presented  dur¬ 
ing  a  special  session  of  the  annual 
NoRMA  convention  in  New  York. 
Alfred  Eisenpreis,  senior  vice  presi- 


HowTb 


Know  which  way  the  wind’s  blowing. 

Look  ahead,  not  down.  Take  gear  that 

won't  come  apart  under  pressure. 

Keep  your  hands  free  and  your  mind 

open.  If  you  run  out  of  gas,  glide. 

Leather  .a  ti  1*^ 

ARMY  AIR  CORPS  | 

*3060  Brown 
or  Imported^.  Mn 


Banana  Republic  Travel  Cloth¬ 
ing's  "How  To"  ads  won  first  prize  in 
the  Ad  Campaign  category  {$100- 
$250  million). 
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dent/retail  marketing  of  the  NAB,  and 
Alice  Bird  McCord,  senior  vice  presi¬ 
dent/planning  &  research  at  NoRM  A, 
will  make  the  presentations.  Jo  Law- 
ley,  senior  vice  president/sales  pro¬ 
motion  and  marketing  at  Famous 
Barr,  will  preside. 

A  complete  list  of  the  1987  NoRM  A 
Award,  Silver  Award  and  Awards  of 
Merit  winners  follows. 

Individual  and  Multiple  Merchan¬ 
dise  Ads: 

Over  $250  million:  NoRMAs:  two 
for  Nordstrom  of  Seattle,  one  each  for 
Marshall  Field  &  Co.  of  Chicago  and 
Minneapolis-based  Dayton  Hudson 
Department  Store  Co.;  Silver  Award: 
Saks  Fifth  Avenue  of  New  York  City; 
Awards  of  Merit:  Los  Angeles-based 
Bullock’s,  Marshall  Field  &  Co.,  and 
two  for  Dayton  Hudson  Department 
Store  Co. 

$100-$250  million:  NoRMA:  Can¬ 
tos  of  Grand  Rapids;  Silver  Award: 
none;  Awards  of  Merit:  Jos.  A.  Bank 
Clothiers  of  Baltimore,  and  ZCMI  of 
Salt  Lake  City. 

$50-$100  million:  NoRMA:  Bar¬ 
ney’s  New  York;  Silver  Award: 
Raleighs  of  Washington,  D.C.; 
Award  of  Merit:  Larry  Rosen  of 
Toronto. 

$25-$50  million:  NoRMA:  Lamps 
Plus  of  Chatsworth,  Calif.;  Silver 
Award:  none;  Award  of  Merit:  M.M. 
Cohn  of  Memphis. 

$5-$25  million:  NoRMA:  Zell  Bros. 
Jewelers  of  Portland,  Ore.;  Silver 
Award:  none;  Award  of  Merit:  none. 

Under  $5  million:  NoRMA:  none; 
Silver  Award:  none;  Awards  of  Merit: 
Auer’s  of  Denver,  and  Panache  of 
Minneapolis. 

ROP  Color: 

Over  $250  million:  NoRMA:  Bul¬ 
lock’s  of  Los  Angeles;  Silver  Awards: 
Milwaukee-based  Boston  Store,  and 
Marshall  Field  &  Co.  of  Chicago; 
Awards  of  Merit:  Marshall  Field  & 
Co.,  and  Robinson’s  of  Los  Angeles. 

$100-$250  million:  NoRMA:  Adam, 
Meldrum  &  Anderson  Co.  of  Buffalo; 
Silver  Award:  none;  Award  of  Merit: 
Millers  of  Knoxville,  Tenn. 

$50-$100  million:  NoRMA: 
Raleighs  of  Washington,  D.C.;  Silver 
Award:  none;  Award  of  Merit:  none, 
$25-$50  million:  NoRMA:  none; 
Silver  Award:  none;  Award  of  Merit: 
M.M.  Cohen  of  Little  Rock. 

$5-25  million:  NoRMA:  WaldofT s 
of  Hattiesburg,  Miss.;  Silver  Award: 
Ron  Jon  Surf  Shop  of  Cocoa  Beach, 
Fla.;  Award  of  Merit:  Mark’s  Work 
Wearhouse  of  Edmonton,  Alberta. 

Under  $5  million:  NoRMA:  none; 
Silver  Award:  none;  Awards  of  Merit: 
Potpourri  Designs  Inc.  of  Natick, 
Mass.,  Auer’s  of  Denver,  and  Cen¬ 
tury  Furnishings  of  Edmonton, 
Alberta. 
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Emporium-Capwell  won  first 
prize  in  the  Insert  category  (over 
$250  million)  for  this  colorful  front 


St.  Paul  Center  of  Minnesota  was 
a  Silver  Award  winner  in  the  Shop¬ 
ping  Center  category  for  this  ad 
"Soy  hello  to  thrills  &  frills." 


Campaigns: 

Over  $250  million:  NoRMAs:  Day- 
ton  Hudson  Department  Store  Co.  of 
Minneapolis,  and  Saks  Fifth  Avenue 
of  New  York  City;  Silver  Awards: 
Bullock’s  of  Los  Angeles,  and  Seat¬ 
tle-based  Nordstrom;  Award  of 
Merit:  General  Nutrition  Centers  of 
Fredericksburg,  Va. 

$100-$250  million:  NoRMAs:  Jos. 
A.  Bank  Clothiers  of  Baltimore,  and 
Banana  Republic  Travel  Clothing  of 
San  Francisco;  Silver  Award:  ZCMI 
of  Salt  Lake  City;  Awards  of  Merit: 
two  for  Jos.  A.  Bank  Clothiers. 

$50-$100  million:  NoRMA: 
Raleighs  of  Washington,  D.C.;  Silver 
Award:  none;  Award  of  Merit: 
Raleig!  .. 

$25-50  million:  no  awards  given. 

$5-$25  million:  NoRMA:  Haug- 
land’s  Kids  of  Crystal,  Minn.;  Silver 
Award:  Trimingham’s  of  Bermuda; 
Awards  of  Merit:  Hofheimer’s  of 
Norfolk,  Va.,  and  Globman’s  of  Mar¬ 
tinsville,  Va. 

Under  $5  million:  NoRMA:  Bock- 
struck’s  of  St.  Paul;  Silver  Award: 
none;  Awards  of  Merit:  The  Chester¬ 
field  Shop  of  Toronto,  and  Kabach- 
nick  of  Middletown,  Conn. 

Institutional:  NoRMA:  Dayton 
Hudson  Department  Store  Co.  of 
Minneapolis;  Silver  Awards:  Donald¬ 
sons  of  Minneapolis,  and  IKEA 
CANADA  of  Richmond,  British 
Columbia;  Awards  of  Merit:  Creeds 
Ltd.  of  Toronto,  and  Waldoff  s  of 
Hattiesburg,  Miss. 

Sale  Ads:  NoRMAs:  Raleighs  of 
Washington,  D.C.,  and  Bullock’s  of 
Los  Angeles;  Silver  Awards:  Mar¬ 
shall  Field  &  Co.  T  Chicago,  and  two 
for  IKEA  CANAi  *A  of  Richmond, 
British  Columbia;  Awards  of  Merit: 
Nordstrom  of  Seattle,  and  Boston 
Store  of  Milwaukee. 

Shopping  Centers:  NoRMA:  Poto¬ 
mac  Mills  Mall  of  Prince  William, 
(Continued  on  page  14) 


Best  ads 
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Va. ;  Silver  Award:  St.  Paul  Center  of 
St.  Paul,  Minn.;  Awards  of  Merit: 
City  Center  of  Minneapolis,  and  Hay¬ 
wood  Mall  of  Greenville,  S.C. 

Public  Service:  NoRMA:  none; 
Silver  Award:  none;  Awards  of  Merit: 
two  for  Dayton  Hudson  Department 
Store  Co.  of  Minneapolis. 

Inserts: 

Over  $250  million:  NoRMA: 
Emporium-Capwell  of  San  Fran¬ 
cisco;  Silver  Award:  none;  Award  of 
Merit:  none. 

$100-$250  million:  NoRMA: 
Donaldsons  of  Minneapolis;  Silver 
Award:  none;  Award  of  Merit:  none. 


Lamps  Plus  won  first  prize  in  the 
Merchandise  Ad  category  ($25-$50 
million)  for  its  "Free  Six-Pak  of  Lite" 
ad. 


Daily  News  joins 
AD/SAT  system 

The  New  York  Daily  News  has 
joined  the  AD/SAT  system,  which 
provides  satellite  transmission  of 
advertising  materials  to  newspapers 
nationwide. 


Dayton  Hudson  was  one  of  the 
first-prize  winners  in  the  Ad  Com- 
paign  category  (over  $250  million) 
for  its  "Short  Now"  ads. 


No  LD  Required! 


Lamps  Plus  will  quench  your  thirst 
for  the  abwlute  largest  sdeakms  of  both 
tmporud  and  domtsiu  lamps  and  lighting 
fixtures  around. 

And  we'll  pour  out  real  and  true  val¬ 
ues  and  savings  on  styles  to  fit  just  about 
every  taste  and  decor.  And  budget  too! 

Just  present  this  ad  with  ytxir  pur¬ 
chase  of  $10  or  more,  and  we'll  give  you 
su(-60w  Abco'*  household  bulbs  ab^ 
lutely  FREE! 

And  that's  a  $9.00  value! 

Lamps  Plus.  The  absolute  largest 
selections  and  the  greatest  values  on  all 
tvpes  of  lighting  around.  Anywhere. 

LAMPS  PLUS 

rnn  glendale 

200  S.  Brand 
i  y  (818)247-3005 


$50-$100  million:  no  awards  given. 
$25-$50  million:  no  awards  given. 
$5-$25  million:  NoRMA:  none; 
Silver  Award:  none;  Award  of  Merit: 
Brcltons  Inc.  of  Mississauga, 
Ontario. 

Under  $5  million:  no  awards  given. 


Bockstrucks  "Pick  Up  a  Few  Extra 
Points"  Ad  Campaign  won  it  a  first 
prize  in  the  under  $5  million  group. 


I-lSr-S-P-I-Ft-E-D 


Jos.  A  Bank  Clothiers  won  an 
Award  of  Merit  for  this  ad  in  the  Ad 
Campaign  ($100-$250  million)  cat- 
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Turnaround  plan 

Knight-Rldder  vows  to  keep  Philadelphia  News  open; 
announces  plan  to  return  the  tabloid  to  profitability  by  next  year 


By  Andrew  Radolf 

Buoyed  by  operating  results  that 
showed  much  smaller  losses  than 
expected,  the  Philadelphia  Daily 
News  announced  a  plan  to  return  to 
profitability  next  year  —  two  years 
ahead  of  schedule. 

Knight-Ridder  Inc.,  which  owns 
the  News,  had  forecasted  the  tabloid 
would  lose  $5  million  in  1987  after 
losing  $9  million  the  previous  year. 
The  actual  losses  last  year  were  sig¬ 
nificantly  less  and  the  company 
became  convinced  profitability  was 
within  reach,  according  to  editor 
Zachary  Stalberg. 

Knight-Ridder  also  owns  the  city’s 
other  daily,  the  Philadelphia 
Inquirer. 

Overall,  Philadelphia  Newspapers 
Inc.  has  profit  margins  approaching 
20%  and  PNI  has  become  the  com¬ 
pany’s  largest  profit  center,  KRI  offi¬ 
cials  recently  told  stock  analysts. 

P.  Anthony  Ridder,  president  of 
KRI’s  newspaper  division,  said  the 
plan  being  implemented  would  assure 
the  continuation  of  two  newspapers  in 
Philadelphia. 

“Our  commitment  continues  to  be 
to  serve  the  people  of  Philadelphia 
with  two  very  good  newspapers,” 
PNI  publisher  Sam  McKeel  stated. 

Steps  being  taken  to  restore  profita¬ 
bility  in  1988  include  a  program  to  sell 
ads  in  combination  with  the  Inquirer 
and  make  new  ad  positions  available; 
elimination  of  home  delivery  in  some 
areas  coupled  with  heavy  promotion 
of  street  sales,  and  reductions  in  news 
department  expenses. 

The  News  will  also  introduce  on 
Jan.  27  a  new  weekly  section  covering 
health,  medicine,  fitness  and  nutri¬ 
tion. 

The  new  section  is  being  offered  in 
response  to  recent  research  findings 
showing  strong  reader  and  advertiser 
demand  for  improved  coverage  in 
those  areas. 

Stalberg  said  the  elimination  of 
some  home  delivery  routes  would 
probably  cause  some  loss  of  circula¬ 
tion,  but  he  declined  to  give  a  specific 
figure.  The  News  currently  sells 
about  250,000  daily  and  is  the  circula- 


Zachary  Stalberg  Don  Haskin 

tion  leader  within  the  city  limits. 
Home  delivery  now  accounts  for 
about  58,000  daily  sales. 


“We’re  hoping  to  be  able  to  use  the 
time  of  the  other  reporters  more  effec¬ 
tively  so  that  [the  vacancies]  won’t 
affect  the  quality  of  news  coverage,” 
Haskin  said. 

The  new  ad  positions  in  the  News 
include  a  quarter-page  on  Page  2  and 
space  on  the  sports  agate  page, 
Haskin  said. 

Ad  combinations  with  the  Inquirer 
have  been  available  for  about  a  year, 
but  on  an  informal  basis,  Haskin  said. 
“Up  to  this  point  it  hasn’t  been 
stressed.  It’s  been  institutionalized 
and  become  a  high  prority  for  1988.” 

The  News  also  announced  that 
managing  editor  Thomas  Livingston 


Knight-Ridder . . .  had  forecasted  the  tabioid  wouid 
iose  $5  million  in  1987  after  losing  $9  million  the 
previous  year.  The  actual  losses  last  year  were 
significantly  less . . . 


The  reduction  in  home  delivery  will 
affect  “high  maintenance”  routes 
where  there  is  “a  tremendous  amount 
of  difficulty  collecting  or  keeping  car¬ 
riers,”  explained  associate  editor 
Don  Haskin. 

“It’s  being  done  On  a  very  even- 
handed  basis,”  he  said.  “The  areas 
affected  are  not  confined  to  one  geo¬ 
graphic  section  of  the  city  or  one 
ethnic  group.  We’re  making  the  deci¬ 
sion  on  cost  alone.” 

Haskin  explained  that  since  75%  of 
the  News’  circulation  came  from 
street  sales,  the  newspaper  wanted  to 
concentrate  where  “we  do  a  very 
effective  job.” 

In  areas  where  home  delivery  is  cut 
the  News  will  be  doing  “more  aggres¬ 
sive  point-of-purchase  promotion” 
such  as  offering  discount  coupons  for 
newsstand  sales,  he  said.  More  gener¬ 
ally,  the  newspaper  will  be  holding 
“reader  involvement  contests”  and 
“putting  on  a  sophisticated  radio 
campaign”  to  spur  sales. 

The  reduction  in  newsroom 
expenses  involve  leaving  vacant  in 
1988  four  reporter  positions  that 
opened  up  last  year,  Haskin  said. 


was  named  to  the  newly  created  post 
of  director  of  Daily  News  business 
development  and  will  work  with  the 
advertising  department  to  develop 
new  sources  of  revenue. 

A  new  managing  editor  will  be 
appointed  in  a  few  months. 


Storin  named  editor 
of  the  Maine  Times 

Matthew  V.  Storin,  who  resigned 
last  June  as  editor  of  the  Chicago  Sun- 
Times,  has  been  named  editor  of  the 
weekly  Maine  Times  in  Topsham, 
Maine. 

Storin  had  also  served  as  managing 
editor  of  the  Boston  Globe.  David  D. 
Platt,  former  editor  of  the  Maine 
Times,  will  continue  at  the  weekly 
with  a  newly-assigned  title. 

The  approximately  20,000-circula¬ 
tion  paper  is  owned  by  Dodge  D.  Mor¬ 
gan,  the  Portland,  Maine,  electronics 
millionaire  who  sailed  his  60-foot 
American  Promise  around  the  world 
solo  in  1 986. 
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Jim  Davidson,  staff  writer  for  the 
Pittsburgh  Press  Sunday  Magazine, 
has  been  named  a  special  editor.  He  is 
the  third  Press  reporter  to  receive  the 
honor  which  includes  a  $  1 ,000  stipend 
and  opportunity  to  take  part  in  man¬ 
agement  matters  for  three  years  while 
continuing  his  own  work. 

Davidson  joined  the  staff  in  1980  as 
a  copy  editor  on  the  news  desk  and 
then  worked  as  a  feature  writer,  a 
reviewer,  and  since  1985,  writer  for 
the  Sunday  magazine.  He  holds  a 
master's  degree  in  American  studies 
from  Boston  College  and  was  in  the 
Ph.D.  program  in  American  studies  at 
the  University  of  Minnesota,  where 
he  taught  freshman  English  and  film 
courses.  Just  before  moving  to  Pitts¬ 
burgh,  he  was  with  the  Duluth  News- 
Tribune  &  Herald. 

*  *  * 

Philip  J.  Giammatteo  is  the  newly 
appointed  director  of  production  for 
Hawaii  Newspaper  Agency,  serving 
the  Honolulu  Star-Bulletin  and  the 
Honolulu  Advertiser.  He  reports  to 
Albert  Dolata,  president  of  the 
agency,  and  is  responsible  for  all  pro¬ 
duction  operations  of  the  two  daily 
newspapers  and  the  combined  Sun¬ 
day  edition. 

Prior  to  HNA,  Giammatteo  was 
president  of  Advisory  for  Publishers, 
a  management  consulting  firm,  and 
earlier  vice  president,  operations  for 
McGraw-Hill’s  Sweet’s  Division  in 
New  York  City. 

*  *  * 

Associate  Editor  Ernie  Soto- 
MAYOR  of  the  Dallas  Times  Herald 
was  appointed  to  the  editorial  board 
and  will  contribute  to  daily  editorial 
policy  meetings  and  write  articles. 

He  continues  with  other  duties  as 
associate  editor,  including  minority 
recruitment  and  staff  development. 

Sotomayor  joined  the  Times  Her¬ 


ald  in  June  1979  as  a  general  assign¬ 
ments  reporter  from  the  El  Paso  Her¬ 
ald-Post  and  has  worked  as  an  assis¬ 
tant  night  city  editor  and  deputy  state 
editor. 

A  graduate  of  the  University  of 
Arizona,  he  is  president  of  the  Dallas- 
Fort  Worth  Network  of  Hispanic 
Communicators  and  a  member  of  the 
National  Association  of  Hispanic 
Journlists  and  serves  as  an  adviser  to 
the  annual  Summer  Program  for 
Minority  Journalists  in  Berkeley, 
Calif. 

*  *  * 

Lawton  Durden  has  been 
appointed  publisher  of  the  Greene 
County  Record,  Stanardsville,  Va., 
moving  from  the  Charlottesville  (Va.) 
Daily  Progress,  where  he  was  in 
advertising  sales  of  the  Worrell  Enter¬ 
prises  Inc.  management  training  pro¬ 
gram. 

Durden  spent  23  years  as  an  intelli¬ 
gence  officer  and  a  senior  legal 
administrator  in  the  Army  and  served 
in  Vietnam,  Europe  and  the  Far  East. 

While  in  military  service,  Durden 
was  graduated  from  the  University  of 
Maryland,  European  Division,  with  a 
degree  in  business  administration. 


Tom  DeFeo,  who  joined  the  Mem¬ 
phis  Commercial  Appeal  in  July  1983 
as  picture  editor,  has  been  promoted 
to  director  of  photography. 

DeFeo  previously  had  worked  as 
graphics  editor  for  the  Miami  Herald 
and  the  Cincinnati  Enquirer  and  as 
picture  editor  and  photographer  for 
the  Des  Moines  Register. 

*  *  * 

William  K.  Adler  is  the  newly 
named  manager  of  corporate  relations 
for  The  New  York  Times  Company. 
For  the  past  year  he  was  with  Univi¬ 
sion  Inc.,  the  Spanish-language  tele¬ 
vision  network  based  in  Los  Angeles, 
directing  public  relations  and  trade 
advertising. 

Previously,  Adler  was  with  United 
Press  International  more  than  nine 
years,  most  recently  as  vice  president 
and  deputy  to  the  chairman  with 
responsibilities  related  to  the  reorga¬ 
nization  and  transition  to  new  owner¬ 
ship. 

He  joined  UPl  as  a  reporter  in  Rich¬ 
mond,  Va.,  in  1977  and  later  was  a 
regional  business  manager  for  North 
and  South  Carolina  until  1981  when 
he  became  director  of  information 
services,  based  in  New  York. 

*  *  * 

Peter  Citron,  whose  column 
appeared  in  the  Omaha  World-Herald 
in  1971-79,  is  rejoining  the  staff  this 
month  and  resuming  his  Monday 
through  Friday  column  about  Feb.  I . 

Also,  Jim  Delmont  has  moved 
from  editorial  writer  to  entertainment 
writer  to  assist  Jeff  Bahr  with  news 
and  reviews  of  movies,  plays  and  con¬ 
certs  and  news  of  local  television  and 
radio. 

Virginia  Bensheimer,  most 
recently  with  the  Tampa  Tribune, 
replaces  Delmont  on  the  editorial 
page.  Kyle  MacMillan  continues 
with  responsibility  for  fine  arts  and 
visual  arts  coverage. 


Concerned,  Expert  Service 

JAMES  W.  HALL,  JR. 

Newspaper  Sales,  Appraisals, 
Consultations 

Jim  Hall  Media  Services,  Inc. 
P.O.  Box  1088.  Troy  AL  36081 

(205)  566-7198 
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—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Danny  R.  Gaydou,  a  Booth  News¬ 
papers  vice  president  and  former 
Flint  (Mich.)  Journal  assistant  con¬ 
troller,  is  now  publisher  of  the  news¬ 
paper.  He  succeeded  Robert  D. 
Swartz,  who  retired  at  age  62  after  38 
years  of  service  with  the  Michigan 
newspaper  group. 

Gaydou  is  the  Journal's  second 
publisher.  Swartz  had  held  the  posi¬ 
tion  since  it  was  created  in  1979. 

A  certified  public  accountant,  Gay¬ 
dou  joined  Booth  in  1975  and  subse¬ 
quently  served  as  administrative  ser¬ 
vices  manager  and  controller  of  the 
Saginaw  News,  a  sister  paper,  and 
then  manager  of  financial  services  at 
the  Grand  Rapids  headquarters.  In 
1983,  he  was  named  vice  president  for 
finance,  sales  and  marketing  for  ail 
newspaper  operations. 

♦  ♦  * 

Andy  Bowen,  editor  of  the  Carroll¬ 
ton  {Ga.) Daily  Times-Georgian  for  10 
years,  is  now  Capitol  reporter  for  the 
Marietta  (Ga.)  Daily  Journal  and 
Neighbor  Newspapers  Inc. 

He  is  in  charge  of  the  newspapers’ 
legislative  coverage  and  also  will  con¬ 
centrate  on  downtown  Atlanta.  The 
Daily  Journal  will  have  a  full-time 
bureau  operation  in  the  Legislative 
Office  Building. 

In  addition  to  his  duties  as  editor  of 
the  Carrollton  paper,  Bowen  covered 
the  Capitol  and  state  government  for 
the  past  decade.  Earlier,  he  was  a 
general  assignment  and  political 
reporter  for  the  Tampa  Tribune  and 
assistant  bureau  chief  at  the  Lake¬ 
land,  Fla.,  bureau. 

4:  4c  4c 

Changes  and  promotions  among 
writers  and  editors  at  the  Detroit  Free 
Press  have  been  announced. 

Patricia  Edmonds,  chief  of  the 
city-county  bureau  in  Detroit  since 
July  1985,  is  moving  to  Washington, 
D.C.,  this  month  to  replace  Ken  Fire¬ 
man  as  regional  correspondent  for  the 
newspaper.  Fireman  is  assigned  to 
the  national  elections  staff  for  Knight- 
Ridder  Newspapers. 

William  Diem  became  systems- 
publications  editor  on  Jan.  I,  super¬ 
vising  Free  Press  book  publishing  and 
working  with  editorial  systems.  He 
has  been  responsible  for  the  suburban 
Friends  sections  and  prior  to  that  was 
chief  of  the  universal  copy  desk. 

Barbara  Arrigo  succeeded  Diem 
as  acting  chief  of  the  universal  desk 
and  now  takes  over  officially  and 
assumes  responsibility  for  the 
Friends  sections  on  Feb.  1. 


Dennis  Sodomka,  regional  editor 
of  the  Charlotte  (N.C.)  Observer 
since  last  June,  becomes  executive 
editor  of  the  Augusta  (Ga.)  Chronicle 
and  Augusta  Herald  on  Jan.  15. 

He  succeeds  W.  Howard  Eanes, 
who  became  director  of  recruiting  for 
Morris  Communications  Corp., 
parent  company  of  the  Augusta  news¬ 
papers. 

Sodomka  has  served  the  Charlotte 
newspapers  in  eight  positions  since 
joining  the  staff  as  city  editor  of  the 
Charlotte  News  in  1978.  Prior  to  that, 
he  was  deputy  metropolitan  editor  of 
the  Chicago  Sun-Times  after  working 
for  the  Chicago  Daily  News. 

♦  4«  4e 

Bob  Paulos,  longtime  executive 
with  The  Hagadone  Corporation,  is 
the  new  president  of  the  company’s 

^  Carrier 
Insurance 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 


North  Idaho  newspaper  group  and 
editor  and  publisher  of  the  Coeur 
D’Alene  Press  and  North  Idaho  Sun¬ 
day. 

Paulos  succeeded  C.  Patrick  King 
at  the  Press.  King  retired  after  40 
years  with  the  company. 

Paulos,  a  resident  of  Coeur  D’Ar- 
lene  since  1966,  also  has  management 
responsibility  for  six  other  company 
papers  and  radio  station  KVNI.  A 
company  vice  president  for  21  years 
and  editor  and  publisher  of  three 
papers  in  the  group,  he  earlier  was 
publisher  of  Hawaii  Press  Newspa¬ 
pers  in  Honolulu. 

4:  4c  4: 

Chuck  Roames,  former  assistant 
managing  editor  of  the  Bakersfield 
Californian  is  now  managing  editor  of 
the  Vero  Beach  (Fla.)  Press-Journal. 
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Ottaway  Newspapers,  Inc.,  execu¬ 
tive  changes  effective  Jan.  1  include: 

Richard  P.  Barker,  publisher  of 
the  Joplin  (Mo.)  Globe,  and  R.  John 
Van  Kleeck,  publisher  of  the  Middle- 
town  (N.Y.)  Times  Herald-Record, 
have  been  named  vice  presidents. 
Barker  succeeded  Donald  J.  Clif¬ 
ford,  who  retired  after  35  years  of 
service. 

John  N.  Wilcox,  general  manager 
of  the  Danbury  (Conn.)  News-Times, 
succeeded  Barker  as  publisher  of  the 
Joplin  paper. 

Van  Kleeck  remains  publisher  of 
the  Times  Herald-Record  while 
assuming  additional  corporate 
responsibilities. 

*  ♦  * 

Jonathan  L.  Witty,  editor  in  chief 
of  Times  Publishing  Group,  Inc., 
Towson,  Md.,  has  been  named  vice 
president  of  the  newspaper  chain. 


A  former  writer  for  United  Press 
International,  he  joined  Times  Pub¬ 
lishing  in  1979  as  editor  of  the  Towson 
Times,  became  managing  editor  and 
partner  in  the  firm  in  1983  and  editor 
in  chief  in  1985. 


Shaun  Carrigan  has  moved  from 
state  editor  of  the  Nashville  Banner  to 
city  editor,  and  Charlie  Appleton, 
state  writer,  became  state  editor. 

Carrigan  joined  the  Banner  in  1981 
as  night  police  reporter  and  worked  as 
state  reporter,  federal  courthouse 
reporter  and  assistant  city  editor  prior 
to  his  most  recent  post. 

Appleton  has  been  with  the  news¬ 
paper  since  1975,  when  he  moved 
from  deputy  press  secretary  to  former 
Gov.  Winfield  Dunn,  and  has  worked 
as  a  cc  py  editor,  editor  of  the  Help 
Desk,  and  assistant  city  editor. 


-  OBITUARIES  - 


G.  Barry  McMennamin  is  now 
publisher  of  WorldPaper,  a  monthly 
published  in  22  countries  in  Asia, 
South  America  and  the  Middle  East 
with  headquarters  in  Boston. 
Crocker  Snow  Jr.  continues  as 
president  and  editor  in  chief. 

In  his  new  role  with  WorldPaper, 
McMennamin  will  direct  sales  and 
marketing.  He  retired  on  Dec.  31  from 
his  most  recent  post  as  vice  chairman 
of  Doremus  &  Company,  an  adver¬ 
tising  and  public  relations  agency.  He 
had  been  with  Doremus  42  years. 


Amy  S.  Heil,  controller  of  the 
Centre  Daily  Times,  State  College, 
Pa.,  for  five  years,  has  been 
appointed  controller  of  Knight-Rid- 
der  Newspaper  Sales,  Inc.,  New 
York.  The  Daily  Times  is  a  Knight- 
Ridder  newspaper. 


R.  Gordon  Brown,  81,  a  reporter 
who  was  with  the  Associated  Press 
for  36  years,  died  in  his  sleep  at  his 
Fremont,  Calif.,  home  on  Dec.  15. 

Brown  worked  at  the  Topeka  Daily 
Capitol  before  joining  AP  in  Kansas 
City  in  1933.  He  also  worked  in  New 
York  and  in  Washington.  For  30  years 
he  covered  Capitol  Hill  for  Southern 
states  and  retired  in  1969. 

*  *  * 

Hebe  Dorsey,  62,  fashion  editor  of 
the  International  Herald  Tribune  in 
Paris,  died  of  cancer  Dec.  28  at  the 
American  Hospital  in  Neuilly-sur- 
Seine. 

She  was  a  contributor  to  the  Herald 
Tribune  when  it  was  the  European 
edition  of  the  New  York  Herald  Tri¬ 
bune.  At  that  time  she  married  Frank 
Dorsey,  a  copy  editor  with  the  news¬ 
paper.  They  were  divorced  in  1969. 

Dorsey  wrote  a  column  for  French 
Vogue  and  fashion  and  decorating 
articles  for  other  publications, 
including  the  New  York  Times  and 
was  to  receive  an  award  for  interna¬ 
tional  journalism  from  the  Council  of 
Fashion  Designers  of  America  in  New 
York  on  Jan.  11. 

John  Fairchild,  chairman  of  Fair- 
child  Publications,  said  she  “revolu¬ 
tionized  fashion  writing”  and 
“invented  the  idea  of  reviewing  fash¬ 
ion  like  a  play  and  she  always  did  it 
with  a  razor,  not  a  knife.” 

Arthur  Ochs  Sulzberger,  publisher 
of  the  New  York  Times  and  co-chair¬ 
man  of  the  International  Herald  Tri¬ 
bune,  said,  “She  helped  put  fashion  in 
the  public  eye.” 


Lillian  MacFall  Haskins,  76, 
who  was  co-owner  with  her  husband, 
James,  of  the  former  Dalton  (Mass.) 
News  Record,  died  Dec.  15. 

♦  *  * 

Richard  Kelsey,  72,  a  longtime 
newspaper  photographer,  was  killed 
when  his  single-engine  plane  crashed 
and  burned  in  a  Cape  Cod  woodland 
Dec.  22. 

Kelsey,  a  pilot  for  46  years,  was  a 
photographer  with  the  now-defunct 
Boston  Evening  Transcript  and  in 
recent  years  contributed  to  Cape  Cod 
publications,  including  The  Cape 
Codder,  Orleans,  and  The  Cape 
Chronicle,  Chatham.  His  photo¬ 
graphs  had  appeared  in  Time,  News¬ 
week  and  Life  magazines. 

*  *  * 

Rae  Lewis,  81,  former  secretary, 
editorial  assistant  and  writer  for  the 
Washingon  Post,  died  Dec.  14  at 
Georgetown  University  Hospital  fol¬ 
lowing  a  stroke.  She  also  had  worked 
for  the  Post’s  radio  stations. 


Roger  S.  Littleford,  76,  former 
editor  of  Billboard  magazine  and 
grandson  of  the  founder,  William  H. 
Donaldson,  died  of  cancer  at  his  home 
in  Naples,  Fla.,  Dec.  5. 

*  *  * 

J.  M.  Markey  Jr.,  78,  longtime 
business  manager  of  the  Waycross 
(Ga.)  Journal-Herald,  died  at  his 
home  in  Waycross  on  Dec.  15. 

His  association  with  the  newspaper 
began  in  1923  when  he  delivered  the 


papers  while  a  high  school  student. 
He  became  assistant  circulation  man¬ 
ager  upon  graduation  and  was  named 
advertising  manager  in  1933.  Markey 
had  been  board  president  of  the  Geor¬ 
gia  Dailies  Advertising  Managers 
Association. 


John  J.  Scanlon,  73,  former 
reporter  and  editor  and  a  program 
officer  with  the  Ford  Foundation, 
died  Dec.  16  in  Greenwich,  Conn. 

He  was  a  reporter  for  the  Spring- 
field  (Mass.)  Sunday  Republican  and 
later  served  as  editor  of  the  Amherst 
(Mass.)  Journal.  He  retired  from  the 
foundation  in  1973. 

*  *  * 

Wilbur  Schramm,  80,  an  author 
and  pioneer  in  modern  communica¬ 
tion  research,  died  Dec.  27  of  an 
apparent  heart  attack  at  his  home  in 
Honolulu.  He  was  the  retired  director 
of  the  University  of  Hawaii’s  East- 
West  Center  Communication  Insti¬ 
tute. 

Earlier  in  his  career,  Schramm 
worked  as  a  reporter  and  editor  for 
the  Boston  Herald  and  the  Marietta 
(Ohio)  Daily  Herald. 


Daisuke  Yamauchi,  62,  since  1980 
president  of  the  Mainichi  Shimbun, 
Japan’s  third  largest  newspaper,  died 
of  liver  failure  Dec.  22. 

He  joined  the  newspaper  in  1949 
after  graduating  from  the  University 
of  Tokyo  and  then  worked  as  chief  of 
the  New  York  bureau. 
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newspapers  and  magazines. 

This  brings  to  nearly  700  the  number  of  publications  which  rely  on  Atex 
editorial,  advertising,  and  pagination  systems  to  produce  millions  of 
pages  of  news,  entertainment,  and  sports  each  year. 

And  by  combining  innovative  publishing  systems  with  a  worldwide 
network  of  skilled  support  people,  Atex  continues  to  provide  your 
business  with  timely  ways  to  reduce  costs  and  to  increase  revenues. 

Our  15  years  of  applications  and  technology  expertise  and  our  role  as 
Kodak's  chartered  agent  serving  the  electronic  pre-press  needs  of 
newspapers  and  magazines  are  what  make  Atex  the  only  choice  for 
today's  publishers. 

We  are  proud  to  be  part  of  the  Kodak  family  which  supplies  quality 
photographic,  pre-press  and  graphics  imaging  products  to  publishers 
worldwide. 

And  we  are  particularly  proud  to  have  been  selected  to  be  part  of  your 
publishing  operations. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 


The  new  vision  of  Kodak 


Combine  the  acknowledged  applications  superior¬ 
ity  of  Atex,  Inc.  with  the  unsurpassed  quali^  of 
IBM's  PCs  and  you  have  an  unbeatable  PC-based 
system  for  newspaper  and  magazine  publishing 
operations. 


Now,  Atex  offers  journalists  the  finest  PC-based 
writing  and  editing  systems  available  today,  just 
the  first  in  the  Atex  PC  Publishing  Series  of 
products. 

Atex's  new  Writer  Software  offers  the  bene¬ 
fits  of  speed,  flexibility,  and  the  acknowledged 
power  and  features  of  Atex  text-editing  systems. 
Atex  users  who  use  Writer  Software  will  benefit 
from  seamless  integration  to  the  Atex  front-end  system.  In  addition,  all  users  will  benefit  from 
the  product's  acclaimed  Thesaurus,  extensive  library  of  editing  commands,  and  Spelling 
Checker. 

And  Atex  has  chosen  the  IBM  PS/2  Series  (Models  25  and  30)  of  personal  computers  to 
ensure  that  today's  journalists  will  enjoy  all  the  current  and  future  benefits  offered  by  industry 
standard  hardware  and  operating  systems. 

Add  to  Writer  Software  and  the  PS/2  Series  an  Atex  editorial  keyboard  and  full  support  by 
trained  Atex  customer  support  specialists,  and  you  have  the  complete  PC  publishing  package. 


Talk  to  an  Atex  representative  today. 

Call  1-800-433-2839  or  617-276-5678  in  Wiggins  Avenue 

Massachusetts  and  Canada.  C I Bedford,  Massachusetts  01730 

PICTURE  PERFECT 
PC  PURUSHING 
SYSTEMS  FROM 
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IBM  and  PS/2  are  trademarks  of  International  Business  Machines  Corporation 


Attempt  to  sell  jury  member’s  diary  to  the  press  falls  through 


By  Debra  Gersh 

An  attempt  to  sell  the  diary  of  the 
jury  forewoman  in  the  highly  publi¬ 
cized  Howard  Beach,  N.Y.  trial  to 
three  of  New  York  City’s  tabloids  fell 
through,  as  the  papers  refused  to 
negotiate  before  a  verdict  was 
reached. 

F.  Gilman  Spencer,  editor  of  the 
New  York  Daily  News  said  that  Mark 
Friedman,  a  field  producer  for  televi¬ 
sion  station  WNYW,  contacted  the 
paper  and  said  he  had  been  in  discus¬ 
sions  with  the  New  York  Post  and 
New  York  Newsday  about  bidding  for 
the  story. 

Friedman  was  apparently  acting  on 
behalf  of  jury  forewoman  Nina 
Krauss,  who  had  been  keeping  a  diary 
during  the  trial. 


messages  left  with  his  answering  ser¬ 
vice. 

“I  think  the  shelf  life  [on  this  story] 
is  fading,”  Forst  commented. 

Although  the  News  had  earlier  pur¬ 
chased  through  Freidman  the  story  of 
a  juror  in  the  Bernhard  Goetz  subway 
shooting  trial  for  $2,500,  Spencer  said 
that  deal  was  made  after  the  jury 
had  reached  a  verdict,  and  editors  did 
not  think  it  was  wrong  at  the  time. 

He  explained  that  this  case  was 
different  because  “if  money  is 
involved  in  the  jury  room,  it  could 
affect  the  case.” 

Spencer  explained  that  the  News 
told  Friedman  it  was  going  to  do  a 
story  about  the  whole  arrangement, 
and  other  city  papers  did  so  as  well. 

“Since  then,  there’s  been  much 
discussion,”  Spencer  said.  “Our 


“Our  position  is,  in  the  future,  even  in  a  situation 
where  the  jury  is  finished,  we  probabiy  wiii  not  deai 
with  jurors  on  a  paid  basis.” 


Spencer  said  the  News  declined  to 
negotiate,  pending  the  jury’s  verdict, 
which  was  reached  a  few  days  later. 

Don  Forst,  New  York  Newsday 
editor,  said  his  paper  was  contacted 
by  Friedman  as  well,  who  told  them 
the  News  had  bid  $7,500  and  the  Post 
$10,000. 

Forst  said  New  York  Newsday  told 
Friedman  that  the  paper  was  inter¬ 
ested  in  seeing  the  material  and  pos¬ 
sibly  making  an  offer,  but,  again,  not 
until  the  verdict  was  in.  Forst  said 
Freidman  was  told  to  call  back  after 
the  jury  deliberations  were  over,  but 
he  had  not,  and  he  had  not  returned 


position  is,  in  the  future,  even  in  a 
situation  where  the  jury  is  finished, 
we  probably  will  not  deal  with  jurors 
on  a  paid  basis.  Although  we  did  in  the 
past,  if  jurors  know  going  in  that  even 
after  the  verdict  there  could  be  [some 
money  in  it],  it  might  affect  the  ver¬ 
dict.” 

New  York  Post  metropolitan  editor 
A1  Ellenberg  did  not  return  repeated 
phone  calls  to  his  office  for  comment, 
but  published  reports  said  he  released 
a  statement  saying,  “The  Post  made 
no  offer  but  invited  Mr.  Friedman  to 
renew  his  contact  after  the  verdict.” 

The  jury,  which  deliberated  for  12 


Judge  dismisses  $1.1  million  suit 


A  federal  court  judge  has  dismissed 
a  $  1 . 1  million  countersuit  filed  by  for¬ 
mer  executives  of  the  now-defunct 
Cookeville  (Tenn.)  Dispatch  against 
the  Cookeville  Herald-Citizen. 

Federal  Judge  John  Nixon 
approved  the  recommendation  of 
Magistrate  Kent  Sandidge  that  the 
Herald-Citizen’s  motion  for  summary 
judgment  be  granted. 

The  countersuit  by  V.D.  Williams 
and  his  son,  Pat  Williams,  was  filed  in 
July  1985,  two  months  after  the  Her¬ 
ald-Citizen  charged  in  its  lawsuit  that 
the  Dispatch  was  fraudulently  inflat¬ 
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days,  found  three  white  teen-agers 
guilty  of  manslaughter  in  the  death  of 
a  black  man  in  Howard  Beach, 
Queens,  who  was  killed  after  being 
struck  by  a  car  as  he  ran  onto  a  high¬ 
way  to  escape  being  beaten  by  the 
teens.  They  were  also  convicted  of 
first-degree  assault,  in  the  beating  of 
another  black  man  at  the  scene,  and 
two  were  found  guilty  of  conspiracy 
to  riot.  Two  of  the  youths  were 
acquitted  of  murder  charges,  and  a 
fourth  was  acquitted  of  all  charges 
against  him. 


Prosecutor’s  appeal 
in  R.l.  case  is  joined 

U.S.  Solicitor  General  Charles 
Fried  and  two  foundations  —  the 
Washington  Legal  Foundation  and 
the  Allied  Educational  Foundation  of 
New  Jersey  —  have  joined  Special 
Prosecutor  William  Curran  in  his 
appeal  before  the  U.S.  Supreme 
Court  of  a  federal  appeals  court  ruling 
involving  the  Providence  (R.l.)  Jour¬ 
nal-Bulletin. 

The  Supreme  Court  is  being  urged 
to  reinstate  contempt  convictions 
against  the  newspaper  and  executive 
editor  Charles  MctTorkle  Hauser  for 
violating  a  restraining  order  the  paper 
had  called  unconstitutional  prior 
restraint. 

The  1st  U.S.  Circuit  Court  of 
Appeals  in  Boston  earlier  overturned 
the  contempt  citations  against  the 
newspaper  and  Hauser  and  a  $10,000 
fine  against  the  newspaper,  which 
stemmed  from  the  publication  of  an 
article  about  alleged  mob  boss  Ray¬ 
mond  “Junior”  Patriarca,  despite  a 
restraining  order. 


ing  circulation  figures  and  engaged  in 
racketeering  through  an  alleged 
scheme  to  double  bill  for  co-op  ads. 

The  Williams’  countersuit  alleged 
that  the  Herald-Citizen  was  using  the 
litigation  to  damage  the  Dispatch’s 
business  and  gain  a  larger  share  of  the 
local  advertising  market. 

The  Herald-Citizen’s  suit  is  still 
pending  in  federal  court.  However,  it 
is  unclear  if  the  newspaper  will  con¬ 
tinue  with  the  litigation.  The  Dispatch 
was  closed  down  and  its  assets  sold  at 
auction  following  the  bankruptcy  of 
its  owner,  Osia  Williams,  who  is  mar- 
ied  to  V.D.  Williams. 


rH  CO-OP  CONI 

^  ^  a  tearsheet 
2*  an  envelope 
3*  a  stomp 
.^and  you're  done' 


SEE  CO-OP  CONTROL  IN 
ACTION  AT  INAME  IN  NEW  ORLEANS 
OR  CALL  (201)246-5629. 
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Reporting  chemical  usage 

Newspapers  should  be  prepared  by  March  1,  1988  to  furnish 
a  full  Inventory  of  all  chemicals  In  use  or  In  storage 

By  Jim  Rosenberg  threshold  limits  in  order  to  avoid  local  cal  hazard.”  Data  include  estimates 

....  reporting  —  and  possible  public  dis-  of  maximum  amounts  present  at  any 

Newspapers  reporting  the  chemi-  closure.  “Reportable  quantities”  of  time  during  the  previous  calendar 

cals  they  use  and  store  to  the  tederal,  chemicals  listed  individually  or  cate-  year  and  average  daily  amounts,  as 

state  and  local  governments,  as  well  gorically,  while  lower  than  TPQs,  are  well  as  general  chemical  locations  at 

ernployees,  will  soon  find  amounts  locally  reportable  in  the  the  facility, 

the  information  IS  available  to  just  event  of  a  release  from  the  facility.  By  March  1990  and  annually  there- 
about  anyone  who  asks.  Regarding  very  hazardous  chemi-  after,  any  amount  of  hazardous 

The  Superfund  Amendmei^s  and  Dolan  found  “very  few  in  [his]  chemical  is  reportable  on  Tier  I 

Reauthorization  Act  of  1986  (SARA)  experience”  in  most  industries.  Most  forms,  as  the  regulations  are  now 

includes  Title  III  repcyting  that  such  compounds  were  “insufficiently  written.  This  level,  “equal  to  or 

required  Material  Satety  D^t^  bizarre”  to  be  of  little  relevance  to  greater  than  zero,”  will  stand  until  a 

Sheets  —  a  product  of  earlier  and  dis-  newspapers  or  other  businesses,  determination  for  1990  —  or  third- 

tinct  OSHA  regulations  ■  be  sub-  according  to  Dolan.  He  noted  ammo-  year  of  applicable  operation  —  haz- 

mitted  to  state  and  local  bodies  nia  (TPQ  =  500  pounds  or  55  gallons)  ardous-chemical  reporting  levels  is 

charged  with  emergency  planning  and  chlorine  (TPQ  =  100  pounds)  were  made. 

response,  as  well  as  to  local  tire  extremely  hazardous  and  Ongoing  research  may  lead  to  such 

departments,  as  of  Oct.  1987.  Non-  toxic  chemicals  that  may  turn  up.  Any  a  decision  by  early  fall  of  1988, 

compliance  can  draw  penalties  of  up  other  such  chemical  found  probably  is  according  to  the  EPA’s  Chemical 

to  $10,000  per  day  per  violation.  ppj  needed,  he  added.  Emergency  Preparedness  Hotline 

Title  III,  the  Emergency  Planning 

and  Community  Right-to-Know  Act  n.  . . - . 

(EPCRA),  also  requires  facilities  to 

submit  emergency  inventory  forms  to  Dolan  recommended  that  newspapers  maintain 
the  same  groups  by  March  1, 1988.  quantities  below  threshold  limits  In  order  to  avoid 

Through  this  reporting,  EPCRA  reporting  —  and  possible  public  disclosure. 

exposed  facilities  to  public  scru-  i-  a  i- 

tiny,”  said  lawyer  Michael  F.  Dolan  i—— .  — i.  i  i 

in  an  address  to  ANPA’s  seventh 

health  and  safety  symposium.  Maxi-  A  hazardous  chemical  in  amounts  staff;  The  hotline  (800/535-0202) 
mum  penalty  for  failure  to  observe  of  10,000  pounds  or  more  now  must  answers  questions  relating  to  SARA 

inventory  reporting  is  $25,000  daily  be  reported  locally  on  an  MSDS  or  as  and  EPCRA  compliance.  No  reduc- 

per  violation.  part  of  an  MSDS  list;  extremely  haz-  tion  of  the  threshold  for  extremely 

Dolan,  formerly  with  OSHA  and  ardous  chemicals  are  reported  in  like  hazardous  chemicals  is  in  force  for 

now  practicing  with  the  Chicago  law  manner  in  amounts  of  500  pounds  or  1990. 

firm  of  Seyfarth,  Fairweather,  Shaw  the  TPQ,  whichever  is  less.  By  Tier  II  forms  will  request  data  con- 
and  Geraldson,  urged  compliance  not  October  1989,  hazardous  chemicals  in  cerning  identification,  quantity,  stor- 

only  to  avoid  penalties,  but  also  to  any  amount  must  be  reported.  age  and  location  of  particular 

mitigate  as  much  as  possible  any  con-  However,  it  is  important  to  note  chemicals  —  an  owner  must  specify 

sequences  of  a  toxic  tort  filing  result-  that  the  “minimum  threshold  for  the  choice  to  withhold  confidential 

ing,  for  example,  from  a  chemical  reporting  in  response  to  requests  for  location  information.  Tier  II  informa- 

spill.  submission  of  an  MSDS  or  a  Tier  II  tion  must  be  supplied  at  the  request  of 

Emergency  planning  requirements  [inventory]  form  .  .  .  shall  be  zero,”  state  commissions,  local  committees 

apply  to  facilities  that  have  any  recog-  according  to  reporting  requirements.  and  fire  departments  (which  must  be 

nized  hazardous,  extremely  hazard-  Clearly,  newspapers  should  be  pre-  permitted  on-site  inspection  and 

ous  or  toxic  chemicals  in  amounts  pared  to  furnish  information  on  all  informed  of  specific  locations  of  haz- 

greater  than  listed  threshold  planning  chemicals  in  use  or  in  storage.  When  ardous  chemicals), 

quantities  (TPQs).  After  public  com-  new  chemical  information  is  The  public  is  entitled  to  obtain  spe- 
ment,  state  commissions  or  gover-  acquired,  a  revised  MSDS  is  cific  MSDS  information  upon  written 

nors  can  place  other  facilities  under  required.  request  to  a  local  committee.  Pro- 

such  requirements.  All  chemicals  Inventory  reporting,  which  must  be  vided  a  committee  or  state  commis- 
listed  by  the  EPA  may  require  sub-  done  by  March  1,  1988,  is  based  on  sion  can  be  persuaded  of  a  need  to 

mission  of  an  MSDS,  including  those  the  same  chemicals  and  quantities  as  know,  an  MSDS  can  be  obtained  even 

for  which  there  may  be  no  MSDS  MSDS  reporting.  Tier  I  reporting  if  it  represents  quantities  below  an 

requirement  by  OSHA.  requires  submission  of  “aggregate  assigned  TPQ. 

Dolan  recommended  that  newspa-  information  for  each  applicable  Private  citizens  will  also  be  given 

pers  maintain  quantities  below  OSHA  category  of  health  and  physi-  access  to  Tier  11  inventory  data  by 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i987) 
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EDITOR  &  PUBLISHER  MARKET  GUIDE 
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EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 
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New  York  State  residents  add  applicable  sales  tax. 
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commissions  or  committees.  If  not  in 
possession  of  a  Tier  II  form,  it  may  be 
obtained  for  release  either  by  request 
of  state  or  local  officials  for  amounts 
in  excess  of  stated  limits  or  by  favor¬ 
able  action  upon  a  written  request 
that  includes  “a  general  statement  of 
need." 

Confidential  storage  location  infor¬ 
mation  will  be  withheld  at  the  request 
of  a  facility  owner.  Also,  under  cer¬ 
tain  conditions  and  for  specific  rea¬ 
sons,  particular  chemical  identities 
(but  not  the  classes  or  categories  of 
those  chemicals)  may  be  withheld. 

Though  this  provision  offers  trade- 
secret  protections  to  chemical  prod¬ 
ucts  manufacturers,  it  may  leave 
product  users  without  a  knowledge  of 
a  chemical’s  identity. 

(Identity  alone  is  not  necessarily  of 
consequence,  and  is  already  confi¬ 
dentially  available  to  employees  and 
to  nonemployees  with  emergency  or 
official  interest,  according  to  existing 
OSHA  regulations.) 

Several  speakers  at  the  symposium 
referred  to  inadequacies  in  chemical 
information  supplied  to  users. 

“Deficient,  underinclusive  and 
poor”  were  terms  used  to  describe 
MSDS  sheets. 

Facilities  submit  forms  that  are 
only  as  accurate  as  the  information 
available  to  them.  Dolan  cautioned 
that  often  an  owner  or  operator, 
attesting  the  accuracy  of  an  inventory 
form  when  signing  it,  will  be  swearing 
to  wrong  or  insufficient  information. 

Tier  I  inventory  forms  ask  for  long¬ 
term  health-risk  data  that  possibly  is 
not  provided  the  user  or  is  not  even 
fully  known.  Dolan  related  an 
instance  of  a  known  carcinogen  not 
being  labeled  as  such. 

Further  reporting  is  required  for 
toxic  chemical  release.  Newspapers 


fall  within  the  Standard  Industrial 
Classification  affected  by  the  require¬ 
ment,  according  to  Dolan.  That,  along 
with  employment  of  10  or  more  full¬ 
time  workers  and  use  of  over  10,000 
pounds  of  listed  toxic  chemicals  in  a 
calendar  year,  requires  that  chemical 
release  forms  be  submitted  by  July  1 
each  year. 

The  reporting  is  designed  to  inform 
government  and  the  public  of  envi¬ 
ronmental  releases  of  toxic  chemicals 
and  to  assist  research  and  regulatory 
development. 

According  to  Dolan,  Title  III  provi¬ 
sions  will  also  permit  citizens  to  get 
into  computer  information  to  find  out, 
for  example,  how  many  people  might 
have  been  exposed  to  ethylene  glycol 
at  or  from  a  newspaper. 

The  hazardous  chemical,  unlikely 
to  be  found  at  newspapers  in  amounts 
exceeding  the  10,000-pound  reporting 
limit,  might  be  found  in  some  printing 
inks  and  solvents.  (According  to  the 
National  Institute  for  Occupational 
Safety  and  Health,  ethylene  glycol  is 
one  of  several  agents  associated  with 
acute  or  chronic  kidney  failure.) 

What  this  will  mean  from  a  legal 
perspective  is  not  clear,  but  so  far,  in 
Dolan’s  experience,  toxic  tort  cases 
ordinarily  arise  from  union  negotiat¬ 
ing  situations. 

Compugraphic 
mulls  Agfa  offer 

Directors  of  Compugraphic  Corp. 
are  reviewing  a  proposal  by  Agfa- 
Gevaert  Graphics  Inc.  involving  the 
cash  purchase  of  remaining  outstand¬ 
ing  shares  of  Compugraphic  stock  for 
$21.50  per  share. 

Agfa-Gevaert  now  holds  approxi¬ 
mately  83%  of  outstanding  shares. 


Gannett  signs 
print  deal 
with  Areata 

Gannett  Co.  Inc.  has  signed  a  new 
10-year  contract  worth  more  than 
$100  million  with  Areata  Graphics 
Co.,  for  printing  USA  Weekend's 
West  Coast  editions.  USA  Weekend 
publisher,  Patricia  Haegele,  noted 
that  the  contract  with  Areata,  in  San 
Jose,  Calif.,  “means  more  flexibility, 
more  regionalization  opportunities 
and  faster  closing  dates.” 

The  Baltimore,  Md. -based  book 
and  magazine  printer  also  prints 
Parade.  USA  Weekend,  which  began 
publishing  in  September  1985, 
appears  in  292  newspapers. 

New  plant  for 
Oak  Ridge  daily 

Beginning  mid-May,  a  21,000- 
square-foot  plant  will  handle  printing 
for  the  Oak  Ridge,  Tenn.,  Oak 
Ridger. 

Going  up  behind  the  paper’s  cur¬ 
rent  office  and  production  facility 
(and  joined  to  it  by  corridor),  the  new 
plant  will  run  a  TKS  single-width, 
eight-unit  press  with  color  deck  pur¬ 
chased  from  the  Santa  Monica 
(Calif.)  Outlook,  replacing  an  eight- 
unit  Harris  V-15A. 

The  12,000-circulation,  five-day 
evening  paper  has  invested  $2  million 
in  the  new  production  facility,  sched¬ 
uled  for  completion  Apr.  1 .  Publisher 
Larry  Weil  anticipates  a  doubling  of 
capacity,  including  greater  color 
capability. 
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Dr.  Crypton  prescribes  an  error  a  week 

‘Discover’  magazine  editor  and  book  author  Paui  Hoffman  is  now 
writing  a  weekiy  puzzie  coiumn  for  United  Feature  Syndicate 


By  Tricia  Drevets 

Paul  Hoffman  leads  a  double  life. 
By  day,  he  is  the  mild-mannered  edi¬ 
tor-in-chief  of  Discover  magazine,  a 
brainy  Harvard  grad  who  has 
authored  numerous  books  and  maga¬ 
zine  articles. 

But  show  this  man  an  unsolved 
puzzle,  and  he  dons  trench  coat,  sun¬ 
glasses,  and  fedora  to  become  his 
alter  ego.  Dr.  Crypton.  Hoffman,  the 
writer  of  a  syndicated  puzzle/brain 
teaser  column  called  “Dr.  Crypton’s 
Challenge,”  has  appeared  on  Late 
Night  With  David  Letterman  and 
other  television  shows  in  his  disguise. 

“1  think  the  name  Dr.  Crypton  and 
the  disguise  add  to  the  mystery,”  said 
the  31 -year-old  Hoffman,  who  began 
writing  a  puzzle  column  for  Science 
Digest  in  1981.  “I  get  a  lot  of  letters 
from  people  speculating  about  who  1 
am.  It’s  amazing  that  some  people 
will  do  things  like  count  the  number  of 
times  1  use  the  word  ‘enthusiastic’ 
and  compare  that  number  with  the 
times  Isaac  Asimov,  for  example, 
uses  ‘enthusiastic.’  Then,  they’ll 
write  me  and  say,  ‘Aha,  you’re  Isaac 
Asimov.’” 

Each  weekly  Dr.  Crypton  column 
is  a  brief  story  or  anecdote  containing 
one  factual  error  that  readers  are 
challenged  to  find.  The  answer  is 
given  on  the  same  day  as  the  puzzle 
but  usually  appears  on  a  different 
page  of  the  newspaper. 

Hoffman  has  introduced  several 
recurring  characters  in  the  column, 
including  Josephine  Forebrain,  an  old 
flame  of  Dr.  Crypton’s;  her  amazingly 
intelligent  three-year-old  son,  Isaac; 
and  Harrison  Tweed,  a  globe-trotting 
correspondent.  In  one  column,  for 
example.  Dr.  Crypton  asked  Isaac  to 
answer  the  following  puzzle;  “A 
mother  goes  to  a  hardware  store  and 
selects  some  items  from  a  bin  labeled 
‘50  cents.’  She  gives  her  purchases  to 
the  cashier,  who  says,  ‘That  will  be 
one  for  50  cents,  12  for  a  dollar,  and 
100  for  $1.50.  That  comes  to  $3.’ 
What  did  she  buy?” 


Tricia  Drevets  is  a  Chicago-based 
free-lancer  who  frequently  writes  for 
E&P. 


Dr.  Crypton 


Happy  he  stumped  the  precocious 
child,  Crypton  responds  in  the  answer 
to  the  puzzle:  “The  woman  bought 
numbers  for  a  sign.  Each  digit  costs  50 
cents.  She  purchased  six  digits  ( 1 ,  12, 
and  100)  for  $3.” 

When  he  wrote  a  monthly  puzzle 
column  for  the  now-defunct  Science 
Digest,  Hoffman  says  Dr.  Crypton 
received  about  2,000  letters  a  month 
from  readers.  Mail  is  also  running 
high  for  his  newspaper  column,  which 
debuted  in  the  San  Francisco  Exam¬ 
iner  last  January  and  then  in  several 
other  papers  before  being  picked  up 
this  fall  by  United  Feature  Syndicate. 
The  column  now  appears  in  about  30 
papers  nationwide. 

Hoffman  said  he  recently  received 
90  letters  from  psychoanalysts  after 
he  wrote  a  column  that  contained  a 
minute  factual  error  about  Sigmund 
Freud  in  addition  to  the  puzzle’s  main 
error. 

“The  puzzle  was  about  a  lost  letter 
from  Freud  to  [Carl]  Jung  that  was 
being  auctioned  off,”  explained  Hoff¬ 
man.  “The  letter  ended  with  a  Hanuk- 
kah  greeting  from  Freud  to  Jung,  and 
the  error  was  that  Freud  wouldn’t 
send  Jung  a  Hanukkah  greeting 
because  Jung  wasn’t  Jewish. 

“But  all  those  letters  were  from 
readers  complaining  that  the  date  of 
the  letter  was  wrong.  It  seems  Freud 
didn’t  knew  Jung  on  the  day  the  letter 


was  supposed  to  have  been  written.  I 
had  the  right  year  and  was  only  off  by 
two  weeks,  but  those  psychoanalysts 
really  know  their  Freud.  1  was 
amazed  that  so  many  psychoanalysts 
read  the  column.” 

Since  Dr.  Crypton  is  purported  to 
be  the  “most  knowledgeable  person 
on  earth,”  the  temptation  to  outsmart 
him  is  high,  Hoffman  pointed  out  with 
a  laugh.  “If  I  screw  up  in  any  way,  1 
get  bombarded,”  he  said.  “I  made  a 
small  mistake  in  an  early  column  for 
the  San  Francisco  Examiner,  and 
they  got  a  lot  of  letters  about  it.  At 
first  I  was  embarrassed,  but  then  I 
realized  that  at  least  it  meant  people 
were  reading  the  column.” 

Hoffman  gets  ideas  for  his  feature 
from  just  about  everywhere,  includ¬ 
ing  newspapers,  tv,  friends’  sugges¬ 
tions,  and  everyday  life.  He  wrote  a 
puzzle  about  a  murder  mystery,  for 
instance,  after  reading  a  newspaper 
account  of  a  drowning  that  included 
the  fact  that  a  human  body  won’t  float 
until  several  days  after  death.  And  he 
did  a  puzzle  about  the  Woodstock 
music  festival  after  he  bought  a  sec¬ 
ond  home  there  and  found  that  the 
famous  1969  gathering  actually  took 
place  about  an  hour’s  drive  from  the 
New  York  town. 

Hoffman,  a  N.Y.  native,  tries  to 
write  a  month’s  worth  of  columns  at  a 
time,  and  he  said  he  finds  that  doing 
“Dr.  Crypton’s  Challenge”  fits  in 
nicely  with  his  already  busy  schedule. 
In  addition  to  editing  Discover,  a  post 
he  assumed  about  six  months  ago, 
Hoffman  writes  free-lance  articles  for 
publications  such  as  The  Atlantic, 
Omni,  Smithsonian,  The  Times  of 
London,  The  New  York  Times  Maga¬ 
zine,  and  The  Chicago  Tribune  Maga¬ 
zine. 

He  also  created  the  treasure  map 
for  the  movie  Romancing  the  Stone, 
designed  a  puzzle  for  a  $500,000  trea¬ 
sure  hunt  that  appeared  on  cable  tv’s 
Showtime,  and  has  created  puzzles 
for  museums,  resorts,  company  con¬ 
ferences,  and  for  an  interactive  video 
disk. 

As  further  evidence  of  his  prolific- 
ity,  Hoffman’s  10th  book  is  due  out 

(Continued  on  page  28) 
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"...  My  job  is  to  direct  a  well-aimed  kick  at 
some  deserving  politician.  I  don't  guarantee 
it  will  change  his  tune,  but  you  can  bet 
he'll  sing  a  few  octaves  higher. ..." 


Steve  Kelley  catapulted  from  a  pole  vaulter  at 
Dartmouth  to  the  ranks  of  the  top  editorial  cartoon¬ 
ists.  Attacks  on  everything  from  congressional  spend¬ 
ing  to  taxes,  drunken  driving  to  TV  Evangelicals  are 
part  of  his  razor-edged  allure. 

Along  the  way,  this  true  disbeliever  has  gathered  a 
host  of  awards  from  groups  like  the  California  News¬ 
paper  Publishers  Association  and  the  U.S.  Industrial 
Council  Educational  Foundation  Dragonslayer. 

His  cartoons,  plus  those  of  our  other  10  cartoon¬ 
ists- Paul  Rigby,  Bruce  Beattie,  Clay  Bennett, 
Scott  Willis,  Mike  Luckovich,  J.D.  Crowe,  Pat  Crowley, 


Gary  Markstein,  Ken  Alexander  and  Bob  Englehart- 
have  appeared  in  People  magazine,  the  New  York 
Times,  Time  and  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib¬ 
ing  newspapers  in  the  U.S.  and  Canada.  To  draw 
your  own  conclusions,  call  toll-free  800-445-4555* 
for  a  free  sample  of  our  EDITORIAL  CARTOON 
package,  available  camera-ready  daily,  weekly 
or  monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 
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(Continued  from  page  26) 
in  April.  Titled  Archimedes’ 
Revenge,  it  contains  a  series  of  pro¬ 
files  of  mathematicians  and  computer 
scientists.  Hoffman  is  also  under  con¬ 
tract  with  W.W.  Norton  to  write  the 
biography  of  Paul  Erdos,  a  74-year- 
old  mathematician  he  profiled  in  the 
November  issue  of  The  Atlantic. 

“I  like  to  write  about  scientists  and 
mathematicians  because  they  are  so 
incredibly  devoted  to  their  work,” 
Hoffman  commented,  acknowledging 
that  he  approaches  his  own  work  the 
same  way.  “I  guess  I  do  write  a  lot.  I 
work  12-  to  13-hour  days,  and  I  tend 
to  write  fast.” 

For  “Dr.  Crypton’s  Challenge,” 
Hoffman  comes  up  with  the  ideas  for 
the  puzzle’s  answer  first,  then 
researches  the  topic  for  enough  facts 
to  write  the  anecdote. 

The  column's  weekly  format  is  per¬ 
fect,  Hoffman  said,  because  it  leaves 
him  enough  time  to  pursue  his  other 
writing  interests  and  because  he 
knows  he  won’t  run  out  of  ideas. 

“1  didn’t  know  much  about  news¬ 
paper  syndication  before  I  started 
this,”  Hoffman  admitted.  “I’d 
always  worked  with  magazines.  But 
what  I’ve  found  is  that  'Dr.  Crypton’s 
Challenge’  is  different.  It’s  the  only 
thing  like  it  out  there.” 

Hoffman  said  his  column’s  readers 
range  from  “kids  to  professors,”  and 
he  likes  it  that  way.  “'Dr.  Crypton’s 
Challenge’  is  not  a  trivia  column,”  he 
added.  “And  it’s  not  a  cut-and-dried 
word  problem,  either.  I  try  to  bring  a 
sense  of  play  to  the  column  so  that 
even  if  you’re  not  a  puzzle  nut,  you 
can  enjoy  it.  They’re  almost  like 
jokes.  If  you  get  it,  you  want  to  show 
it  to  someone  else  to  see  if  they  can 
get  it,  too.” 


‘Listening  to  Books’ 

A  weekly  column  dealing  with  the 
growing  half-billion-dollar-a-year 
audiocassette  market  will  be  intro¬ 
duced  March  1  by  Syndicated  Net¬ 
work,  P.O.  Box  42077,  Philadelphia, 
Pa.  19101. 

“Listening  to  Books”  —  by  writer 
and  marketing  executive  Stephen 
Bradford  —  will  contain  content  and 
sound-quality  critiques  as  well  as 
author  interviews. 

Cat  finishes  second 

A  Garfield  Christmas,  the  CBS  ani¬ 
mated  special  airing  December  21, 
was  the  second-ranked  television 
show  of  that  week. 


Stone  talks  about  the  ’88  election 


By  Lisa  Floyd 

Black  Americans  have  suffered 
during  the  Reagan  administration, 
and  will  vote  for  a  presidential  candi¬ 
date  this  year  who  will  change  the 
national  mood  to  one  more  sensitive 
to  black  and  white  relations. 

This  was  what  Philadelphia  Daily 
News  senior  editor  and  Newspaper 
Enterprise  Association  columnist 
Chuck  Stone  told  the  audience  at  a 
recent  “Ethnicity  and  the  Elections” 
public  seminar  in  Pensacola,  Fla.  He 
noted  that  blacks  blame  the  Reagan 
administration  for  the  increased  vio¬ 
lent  climate  around  the  country 
between  blacks  and  whites. 

“As  Emerson  once  observed,  an 
institution  is  the  light  and  shadow  of 
one  man,”  said  Stone,  who  cited 
Howard  Beach  as  symptomatic  of  a 
recent  outbreak  of  racial  hatred. 
“The  national  climate  is  the  light  and 
shadow  of  Ronald  Reagan  and,  tragi¬ 
cally,  it  has  become  racist.” 

Stone  argued  that  although  the  con¬ 
gressional  Iran-contra  scandal  report 
exculpated  Reagan  from  direct 
blame,  “he  permitted  the  climate  to 
grow  in  which  this  kind  of  lawlessness 
would  take  place.  The  same' applies  to 
race  relations.” 

Blacks  have  also  suffered  traumatic 
economic  and  educational  losses, 
stated  Stone,  a  professor  of  English  at 
the  University  of  Delaware. 

Stone  observed  that  although 
blacks  are  aware  that  the  Rev.  Jesse 
Jackson  has  little  chance  of  becoming 
president,  they  will  overwhelmingly 
support  him  in  the  primaries. 

But,  he  noted,  “voting  for  Jesse 
Jackson  in  the  primaries  does  not  rule 
out  voting  in  the  presidential  election 
for  a  candidate  more  sensitive  or 
more  hospitable  to  black  concerns.” 

What  blacks  want  is  a  presidential 

Lisa  Floyd  is  a  Pensacola,  Fla.-based 
writer. 

Jim  Davis’  “Garfield”  comic  is  dis¬ 
tributed  by  United  Feature  Syndicate. 

Duke  on  mag  cover 

The  cover  of  Newsweek'^  January 
4  issue  was  drawn  by  “Doonesbury” 
cartoonist  Garry  Trudeau  of  Univer¬ 
sal  Press  Syndicate. 

It  showed  Trudeau’s  famous  Duke 
character  dressed  like  a  Wall  Street 
stockbroker  and  looking  quite 


Chuck  Stone 

candidate  who  can  assure  them  of  his 
determination  to  change  the  national 
mood  and  improve  the  economical 
and  educational  status  of  blacks. 
Stone  said. 

This  status  has  suffered  under  the 
current  presidential  administration, 
declared  Stone,  who  cited  statistics 
from  a  1984  study  showing  that  black 
families  suffered  an  average  income 
loss  of  over  $2,000  since  Reagan  took 
office,  that  the  income  of  a  typical 
black  man  fell  5.3%,  and  that  more 
than  a  third  of  all  blacks  lived  in  pov¬ 
erty. 

“The  black  median  family  income 
is  only  56%  of  the  white  median  fam¬ 
ily  income,”  said  Stone.  “Black 
unemployment  is  still  two-and-a-half 
times  that  of  whites,  and  significantly, 
fewer  black  high  school  graduates  are 
going  to  college  today.” 

He  added:  “Supreme  Court  Justice 
Thurgood  Marshall  summarized  the 
national  black  majority  attitude 
toward  Reagan  when  he  described 
him  as  one  of  the  20th  century’s  worst 
presidents  for  blacks.” 

unhappy.  The  headline  read:  “The 
’80s  Are  Over:  Greed  Goes  Out  of 
Style.” 


‘Slats’  artist  is  dead 

Retired  “Abbie  an’  Slats”  car¬ 
toonist  Raeburn  Van  Buren  died 
December  29  in  Great  Neck,  N.Y.,  at 
the  age  of  96. 

(Continued  on  next  page) 
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The  Colorado  native  began  his 
career  in  1909  as  an  artist  for  the  Kan¬ 
sas  City  Star  and  went  on  to  do  hun¬ 
dreds  of  illustrations  for  magazines 
such  as  the  Saturday  Evening  Post. 

A  real  estate  feature 

A  news  and  feature  column  called 
“Eye  on  Real  Estate,”  which  cur¬ 
rently  appears  in  the  Chicago  Sun- 
Times  and  other  publications,  is  being 
syndicated. 

The  feature  is  by  Chuck  Baker,  a 
partner  in  a  Southern  California  real 
estate  company,  a  longtime  real 
estate  investor,  and  a  member  of  the 
National  Association  of  Real  Estate 
Editors.  He  teaches  classes  on  real 
estate  finance,  gives  speeches  on  real 
estate,  hosts  a  Los  Angeles  cable  tele¬ 
vision  show,  and  writes  articles  for 
publications  such  as  Millionaire  and 
Loose  Change. 

Baker,  a  decorated  Vietnam  vet¬ 
eran  who  later  earned  a  law  degree, 
recently  won  an  award  for  his  work  in 
the  L.A.  Weekly.  His  writing  appears 
in  that  paper’s  “Real  Estate  Guide” 
advertising  supplement,  which  took 
first  place  from  the  California  Classi¬ 
fied  Advertising  Executives  South  for 
special  sections  with  over  50,000  cir¬ 
culation. 

The  columnist  is  based  at  4911 
Doman  Ave.,  Tarzana,  Calif.  91356. 

News  of  Mike  Peters 

Mike  Peters  was  recently  named  to 
Esquire's  1987  “Register”  of  “men 
and  women  whose  accomplishments, 
values,  and  dreams  reflect  America  at 
its  best.”  The  fourth  annual  “Regis¬ 
ter”  was  in  the  magazine’s  December 
issue. 

Peters  —  whose  Pulitzer  Prize-win¬ 
ning  editorial  cartoons  are  distributed 
by  United  Feature  Syndicate  and 
whose  “Mother  Goose  and  Grimm” 
comic  is  handled  by  Tribune  Media 
Services  —  is  also  scheduled  to  be  on 
the  nationally  syndicated  Headlines 
on  Trial  television  show  this  month. 
Others  slated  to  appear  include  politi¬ 
cal  satirists  Art  Buchwald  and  Mark 
Russell  of  the  Los  Angeles  Times  Syn¬ 
dicate. 

And  Peters  is  a  regular  guest  every 
two  weeks  on  a  Today-\ikc  show  on 
the  national  network  in  Japan.  He 
discusses  current  political  issues. 

Chicago  tea  for  two 

Ann  Landers  recently  held  a  tea 
party  in  her  Chicago  residence  for 


WBW  distributing  Shieids  feature 

Political  columnist  Mark  Shields  is  now  being  syndicated  by  Words  By  Wire. 

Shields’  weekly  feature,  which  includes  humorous  commentary,  has 
appeared  in  the  Washington  Post  and  other  papers  for  several  years. 

In  one  recent  piece.  Shields  wrote:  “To  win  in  1988,  Democrats  must  first 
reject  the  Blame  the  Customer  explanation  for  their  past  presidential 
defeats  ....  After  the  1984  earthquake,  when  Reagan  won  525  of  the  538 
electoral  votes,  according  to  the  loser’s  post-mortem,  American  voters  had 
turned  ‘macho,’  ‘sexist,’  and  ‘racist.’  That’s  not  only  wrong.  It  is  also  self- 
defeating,  because  we  have  only  two  parties  in  this  country,  and  a  guaranteed 
recipe  for  permanent  minority  status  is  to  brand  more  than  half  the  voters  moral 
midgets  and  ethical  eunuchs.” 

The  50-year-old  Shields  has  worked  as  a  political  strategist  for  Robert 
Kennedy,  Walter  Mondale,  and  Edmund  Muskie.  And  he  has  managed  politi¬ 
cal  campaigns  in  38  states. 

Shields  is  also  a  regular  commentator  for  MacNeillLehrer,  and  has  appeared 
on  Nightline,  Donahue,  CBS  Evening  News,  Face  the  Nation,  and  The 
McLaughlin  Group.  He  gives  frequent  speeches,  too. 

The  columnist  —  who  authored  On  the  Campaign  Trail  (Algonquin  Books, 
1985)  —  is  a  Massachusetts  native  who  has  lived  in  Washington,  D.C.,  since 
1964.  Shields  graduated  from  the  University  of  Notre  Dame  and  served  in  the 
U.S.  Marines. 

Words  By  Wire  is  based  at  1601  Connecticut  Ave.,  N.W.,  Suite  709, 
Washington,  D.C.  20009. 

A  Dean  Young  and  Stan  Drake 

I  of  King,  “Marmaduke”  by  Brad 

Anderson  of  United  Feature  Syndi- 
cate,  “Trudy”  by  Jerry  Marcus  of 
^  King,  and  “Archie”  of  King, 

f  rf/  ^  5,288  people  rated  15 

I  comics  in  the  survey,  which  also 

asked  readers  several  questions  about 
Van  Buren  Landpr^  comics.  Almost  68%  of  respondents, 

for  instance,  said  “Beetle  Bailey” 
twin  sister  Abigail  Van  Buren.  The  wasn’t  sexist  while  24.3%  felt  it  was. 
occasion  was  Van  Buren’s  comple-  Also,  51.8%  said  they  didn’t  think 
tion  of  a  booklet  for  her  readers  called  “Doonesbury  ”  by  Garry  T rudeau  of 
“Dear  Abby’s  Favorite  Recipes.”  Universal  Press  Syndicate  was  too 

Landers  is  with  Creators  Syndicate  political  for  the  comics  page  while 
while  Van  Buren’s  column  is  distrib-  38.3%  contended  it  was. 
uted  by  Universal  Press  Syndicate.  Almost  49%  of  readers  believed 

“Dick  Tracy”  by  Max  Collins  and 
Dick  Locher  of  Tribune  Media  Ser- 

P-G’s  comic  survey  vices  was  “ready  for  a  pension”  while 

^  38.9%  said  no. 

“Beetle  Bailey”  by  Mort  Walker  of  And  43%  of  readers  said  they  would 

King  Features  Syndicate  was  the  like  to  see  more  comics  in  the  Post¬ 
reader  favorite  in  a  recent  Pittsburgh  Gazette,  42%  were  satisfied  with  the 
Post-Gazette  comics  poll.  current  number,  and  5%  asked  for 

The  next  four  finishers  were  “Blon-  fewer. 


twin  sister  Abigail  Van  Buren.  The 
occasion  was  Van  Buren’s  comple¬ 
tion  of  a  booklet  for  her  readers  called 
“Dear  Abby’s  Favorite  Recipes.” 

Landers  is  with  Creators  Syndicate 
while  Van  Buren’s  column  is  distrib¬ 
uted  by  Universal  Press  Syndicate. 

P-G’s  comic  survey 

“Beetle  Bailey”  by  Mort  Walker  of 
King  Features  Syndicate  was  the 
reader  favorite  in  a  recent  Pittsburgh 
Post-Gazette  comics  poll. 

The  next  four  finishers  were  “Blon- 


Syndicate  will  offer  Fairchild  material 

Editorial  material  and  photo  packages  from  several  Fairchild  publications 
will  be  marketed  and  distributed  by  the  New  York  Times  Syndication  Sales 
Corporation  starting  February  1. 

The  publications  include  Women’s  Wear  Daily,  W,  and  M.  'ihey  cover 
fashion  and  style  matters. 

Text  will  move  five  days  a  week  while  (color  and  black-and-white)  photos 
will  be  distributed  weekly. 

The  syndicate  will  also  offer  a  weekly  medical  column  drawn  from  material 
first  published  in  the  professional  journals  published  by  Fairchild’s  Interna¬ 
tional  Medical  and  News  Group.  Areas  covered  in  the  feature  will  include 
psychiatry,  internal  medicine,  skin  care,  allergies,  pediatrics,  obstetrics/gyne¬ 
cology,  cardiology,  and  family  medicine. 
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Shop  talk 

(Continued  from  page  40} 


surveyed  think  that  news  organiza¬ 
tions  went  too  far  in  reporting  on  the 
Gary  Hart-Donna  Rice  affair;  the 
public  has  similar  objections  to  the 
coverage  of  the  other  presidential 
candidates. 

Sixty-five  percent  believe  that  the 
press  went  too  far  with  the  story 
about  Pat  Robertson’s  first  child  con¬ 
ceived  out  of  wedlock,  and  36%  felt 
that  way  about  the  story  of  Joe 
Biden’s  plagiarism. 

Ironically,  while  the  public  thinks 
the  press  went  too  far  in  these  partic¬ 
ular  instances,  the  majority  believes 
at  the  same  time  that  the  media  should 
almost  always  report  certain  stories 
about  presidential  candidates, 
including  the  fact  that  a  candidate  is  a 
homosexual  (55%),  has  exaggerated 
his  academic  record  (64%),  has  exag¬ 
gerated  his  military  record  (68%),  or 
did  not  pay  federal  income  tax  (65%). 

Only  41%  believe  that  a  candi¬ 
dates's  extramarital  affairs  should 
almost  always  be  reported  and  36% 
think  that  an  arrest  during  college  for 
marijuana  should  be  reported. 

Asked  an  open-ended  question 
about  what  they  disliked  about  press 
coverage  of  the  presidential  campaign 
so  far,  18%  volunteered  that  the  press 
was  too  intrusive  into  the  candidates’ 
personal  lives.  Our  survey  indicates 
that  the  public  is  much  more  inter¬ 
ested  in  a  candidate’s  experience  and 
stand  on  the  issues  than  on  personal 
character.  Only  9%  think  that  is  the 
factor  that  should  receive  the  most 
attention. 

Yet  stories  about  personal  lives 
continue  to  captivate  readers.  Of  five' 
major  news  stories,  the  one  in  recent^ 
months  that  attracted  the  most  wide¬ 
spread  interest  was  the  Jessica 
McClure  story,  the  little  girl  in  Texas 
who  was  rescued  after  falling  in  an 
abandoned  well. 

Sixty-nine  percent  of  the  respon¬ 
dents  followed  that  very  closely;  40% 
were  interested  in  the  stock  market 
crash  story,  38%  in  the  U.S.  Navy 
presence  in  the  Persian  Gulf,  while 
only  about  15%  followed  the  pres¬ 
idential  election  coverage  with  the 
same  level  of  interest. 

More  disturbing  were  the  findings 
in  our  original  sample  concerning  the 
public’s  knowledge  about  press  law 
and  regulation.  There  is  not  only  lack 
of  understanding,  there  is  misunder¬ 
standing.  For  example,  55%  do  not 
know  television  stations  are  more 
closely  regulated  than  newspapers. 


Libel  law  is  widely  misunderstood. 
Almost  75%  of  the  respondents  do  not 
know  that  libel  laws  are  more  protec¬ 
tive  of  private  citizens  than  public 
officials. 

Besides  being  unaware  of  this  basic 
difference,  the  public  does  not  seem 
to  think  there  should  be  one. 

The  poll  asked  this  question: 
“What  if  the  facts  in  the  story  about  a 
public  official  turned  out  to  be  false, 
but  the  news  organization  believed 
the  facts  were  true  at  the  time  of 
publication  —  should  the  news  orga¬ 
nization  have  to  pay  damages  or 


should  play  an  energetic  watchdog 
role. 

Sixty-seven  percent  believe  that 
press  criticism  keeps  leaders  from 
doing  things  that  should  not  be  done. 

All  this  is  a  mass  of  statistics  — 
there  will  be  more  as  we  continue  our 
polling  —  and  some  of  the  findings 
seem  contradictory.  Overall,  though, 
three  main  points  emerge: 

First,  there  is  strong  public  support 
for  the  media  performing  their  watch¬ 
dog  role,  and  there  is  a  strong  believa- 
bility  in  what  appears  in  the  press. 

Second,  there  is  widespread  con¬ 


There  is  a  lesson  there  and  it  is  a  simple  one.  When 
we  err  —  whether  it  is  trivial  or  significant  —  we 
should  admit  it  and  correct  the  record  promptly. 


not?” 

Sixty-seven  percent  of  those 
surveyed  feel  that  the  news  organiza¬ 
tion  should  pay  money  for  such  an 
unintentional  error.  As  you  know, 
that  is  not  the  law. 

While  most  of  the  American  public 
does  not  know  that  the  First  Amend¬ 
ment  guarantees  freedom  of  the 
press  —  in  fact,  only  three  Ameri¬ 
cans  in  ten  can  tell  us  that  the  First 
Amendment  is  the  part  of  the  Consti¬ 
tution  that  mentions  freedom  of  the 
press  —  the  public  does  value  the 
idea  that  government  should  stay  out 
of  the  newsroom  and  that  the  press 

13-year-old  forms 
group  for  carriers 

Jimmy  Shelton,  a  13-year-old  car¬ 
rier  for  the  Providence  (R.l.)  Journal- 
Bulletin,  is  spearheading  the  forma¬ 
tion  of  what  he  calls  the  Rhode  Island 
Carriers  Association. 

Henry  Conaty,  the  paper’s  sales 
manager  for  home  circulation,  met 
with  Shelton  and  other  RICA  mem¬ 
bers  and  said  he  believes  that  parent 
company  Providence  Journal  Co.  has 
already  addressed  the  carriers’  cen¬ 
tral  concerns,  including  lateness 
problems  with  the  Evening  Bulletin, 
which  Conaty  said  he  has  no  control 
over. 

Shelton,  —  who  is  also  seeking 
more  pay,  paid  vacations  and  a  scho¬ 
larship  program  for  carriers  —  held 
to  the  argument  that  “people  get  mad 
at  us  when  the  papers  are  late,  and  it’s 
the  Journal’s  fault.” 

Conaty  has  noted  that  occasional 
late-delivery  has  been  a  result  of  a 
new  flexographic  printing  plant, 
recently  put  into  operation. 


cern  about  what  are  perceived  as 
media  excesses  and  fallibilities,  par¬ 
ticularly  in  terms  of  privacy  issues. 

Third,  there  is  an  astonishing  lack 
of  knowledge  about  some  of  the  fun¬ 
damental  laws  that  govern  press  free¬ 
doms  and  which  are  so  crucial  to 
making  our  society  work. 

To  me,  this  means  that  all  of  us,  not 
just  the  media,  need  to  understand 
and  communicate  our  constitutional 
processes  a  great  deal  better  than 
we  have.  It  also  suggests  the  media’s 
continuing  need  to  focus  on  their 
responsibilities,  as  well  as  their 
rights. 


Letters 

(Continued  from  page  7) 


Avenue  in  Washington  astride  his 
white  horse. 

There  is  no  doubt  that  Tommy  Lan- 
phier  shortened  the  war  in  the  Pacific. 
Perhaps,  in  some  journalistic  hall  of 
fame,  he  can  still  be  given  the  recogni¬ 
tion  he  never  received. 

Mack  H.  Williams 

(Williams  is  retired  owner-publisher 
of  the  weekly  Fort  Worth  [Texas] 
News-Tribune.) 

Boston  mayor  nixes 
newsbox  ordinance 

Boston  Mayor  Raymond  L.  Flynn 
has  vetoed  an  ordinance  passed  by 
the  city  council  that  would  have  regu¬ 
lated  location  of  all  newspaper  ven¬ 
ding  boxes  on  public  property  and 
required  an  annual  fee  of  $25  per  box. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


COMPUTERS 


THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  Insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  IJnion  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618.  (415)  658-9252. 


VIDEO 


WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 


ANNOUNCEMENTS 


ART  WANTED 


Wanted:  original  artwork  for  daily  and 
Sunday  comic  strip.  Tom  Horvitz, 
73373  Country  Club  Dr.,  Apt.  1412, 
Palm  Desert,  CA  92260;  (619) 
341-8592. 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  &  BOOK  STORES  FOR 
SALE  BY  OWNER 

West/Midwestern  states,  owner  finance 
AFFILIATED  BUSINESS  CONSUL¬ 
TANTS  (303)  630-8188 


WANTED  TO  BUY  commerical  printing 
Plants.  SE  states.  Wayne  Chancey 
Consultants,  PO  Box  86,  Headland,  AL 
36345.  (205)  693-2619. 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim. Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box ’1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


CENTRAL  TEXAS  weekly  newspaper  for 
sale,  25  miles  from  Austin.  $175K. 
Contact:  Publisher,  PO  Box  550,  Drip¬ 
ping  Springs,  TX  78620. 


ESTABLISHED  6-year-old  semi¬ 
monthly  tabloid  serving  fast  growing 
Central  Florida  metro  market.  Reply  Box 
2662,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $250K. 
Will  carry  itself.  (Jash  or  terms  to  quali¬ 
fied  buyer.  Box  2523,  Editor  & 
Publisher. 


FLORIDA.  Profitable  weekly  newspaper 
group,  Goss  Community  press  in 
exploding  market.  Good  management. 
Grossing  $2.3  million.  Principals  only. 
(305)  866-1211. 


SOUTH  FLORIDA 

East  Coast  weekly  papers  $250,000 
volume.  Cash  or  terms.  Owner  has  other 
interests.  Box  2628,  Editor  & 
Publisher. 


Southeast  Texas  weekly,  sales  increas¬ 
ing,  asking  $180K. 

Newspaper  group,  gross  sales  $620K, 
includes  web  plant,  real  estate. 

V/e  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


VIRGINIA  MOUNTAIN  WEEKLY  - 
Exclusive  long-establised  profitable 
with  realty  and  job  shop.  $265,000. 
Terms  for  qualified  buyer.  Box  2641, 
Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


JIM  HALL’S 
NEW  YEAR  SPECIALS 

Georgia:  Two  paid  weeklies  with  TMC. 
Nice  starter  package.  $225,000 
Louisiana:  Rebounding  twice-weekly 
with  valuable  real  estate  and  equip¬ 
ment.  $850,000 

Tennessee:  County  seat  weekly  with 
TMC  product  in  rapidly  developing  area. 
$650,000 

Louisiana:  Weekly  with  real  estate  in 
growing  community.  4,000  paid  circu¬ 
lation.  $190,000 

Arkansas:  Exclusive  weekly  with  TMC 
serving  rich  delta  country.  $750,000 

Louisiana:  Super  opportunity.  Under¬ 
developed  want  ad  guide  serving  metro¬ 
politan  New  Orleans  and  outlying 
suburbs.  Cash  only,  please.  $60,000 

Northeast  USA:  Newspaper  related 
service  industry.  Nicely  profitable  with 
good  cash  flow.  Great  growth  potential. 
$4,500,000 

Louisiana:  Printing  and  office  supplies 
business  offers  profits  and  pleasant 
living  in  a  growing  community.  Near 
Mardi  Gras  capital.  $215,000 

For  additional  information  about  these 
and  other  listings,  call  or  write:  Jim  Hall 
Media  Services,  410  Elm  Street,  Troy, 
Alabama  36081  (205)  566-7198. 


WEEKLY  NEWSPAPERS  for  sale  in 
Massachusetts,  Maine,  New  Hamp¬ 
shire,  New  York  and  Illinois.  Please 
write  BARRY  FRENCH,  Broker  - 
Appraiser,  Ashlawn  Road,  Assonet,  MA 
02702. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 


BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 

DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

ESTABLISHED  CIRCULATION 
(PHONE)  SALES  company  offers  week¬ 
lies,  dailies,  and  metros,  a  collected  in 
advance  (we  collect)  order.  Prefer  Zones 
3,4,6.8.  Bob  Bond  (913)  829-1635, 
of  fax  (913)  829-6667. 

EVERY  newspaper  (12)  that  our 
company  worked  for  in  1987  showed  an 
increase  in  paid  circulation.  That  makes 
5  years  in  a  row  -  not  a  bad  record. 
We  re  certainly  not  the  largest  telemark¬ 
eting  firm,  definitely  the  best.  Join  the 
list  of  winners  and  get  in  on  the 
increase,  use;  Dan  Campbell  &  Associ¬ 
ates,  now  DCA  Promotions,  3864 
Center  Rd.,  #108,  Brunswick,  OH 
44212.  (216)  225-7440.  Write  or  call 
you’ll  be  glad  you  did! 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(8(50)  247-2338 

PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 

_ CONSULTANTS _ 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

PROFESSIONAL 
CIRCULATION  CONSULTANT 
Our  consultation  is  accomplished  in 
pn;fessional  manner  without  disruption 
in  the  circulation  dept. 

Cur  goal  is  to  reduce  your  expenses  and 
■jimultaneously  increase  your 
circulation. 

Our  study  covers  home  delivery,  street 
sales,  circulation  promotion  and 
marketing. 

We  also  study  collections,  service,  CS 
systems,  office  procedures  and  field 
activities. 

We  have  been  successful  with  10,000 
daily  to  500,000  D/S.  We  have  many 
references  for  your  inspection.  Call  in 
complete  confidence  to: 

Professsional  Circulation 
Consultants 

_ (201)  232-2756 _ 

WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 

E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

KODAK  POLYMATIC  plate  processor 
modes  thirty  subtractive. 

(408)  289-1400  Telex  172644. 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

_ COMPUTERS _ 

15  -  COMPUEDIT  terminals.  Some  in 
working  condition.  Sold  as  is  Make 
offer.  Ed  Bowman  (305)  395-8300. 

BURROUGHS  B-96  business  computer 
systems  with  one  meg.  of  memory, 
Winchester  disk  drive,  tape  streamer, 
five  terminals,  and  600  L.P.M.  Data 
Products  line  printer.  Make  us  an  offer 
on  any  or  all.  Call  Mike  Bjorge,  Daily 
News,  (507)  334-1853. 

CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/ 120V  output-with-output 
Distribution  Center-1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 

_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100. _ 

1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
produotion;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
TANT  (713)  468-5827. _ 

FERAG  H-500  counter  stacker  with 
estimated  $12,500  spare  parts.  Excel¬ 
lent  condition.  Will  trade  for  a  Rockwel' 
GPS  3000  newspaper  stacker.  Contact 
Fred  Fuller  (813)  272-7874. _ 

FOR  SALE;  Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi-Wide 
Labels.  Also  Quarterfolders,  Bunn  Tyers 
and  Phillipsburg  Inserting  Machines  for 
envelope  Inserting.  Savings  in  thou¬ 
sands.  In  New  York  telephone  (516) 
667-0200,  outside  of  New  York 
1-800-645-5240. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

LONG  LIFE  PLASTIC  PALLETS 
Supplying  “Super  D”  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MISCELLANEOUS 

5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  1 5  HP  drive. 
2  EMTEK  air  shafts.  No  30011  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 


NEWSPAPER  RACKS 

WANTED:  Used  coin-op  tabloid  racks  in 
good  condition.  Will  buy  or  trade  (whole 
or  part)  for  our  metro  racks,  which  are 
also  for  sale.  Call  Bruce  Thompson, 
(602)  271-8053. 


EQUIPMENT  &  SUPPLIES 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes' 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

2  APS  Micro  5/70’s  $49,000.  APS 
5/57  $25,000;  APS  5/70  $28,000. 

Autologic  Maintenance  Qualified 
DAVID  JOHN  (216)  562-5000 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(2 1 5)  439- 1 942  Telex  846239 

CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
_ (614)  846-7025 _ 

CG  8600  $25,900  or  $625  mth. 
MCS-lOO  w/2  workstations  $9,950  or 
$245.00  mth.  Edit  7770  HR  $5,950 
or  $150.00  mth.  CG  8216  W/MCS5 
$9,950  or  $245.00  mth.  Rebuilt  90 
warranty.  Jeff  (216)  729-2858. 

COMPUGRAPHIC  EQUIPMENT  - 
Compugraphic  low  range  Trendsetter 
801  typesetter  with  32  typefaces. 
Three  MDT  350S.  One  7200  I  headlin¬ 
er  with  30  typefaces.  The  above  equip¬ 
ment  is  used  and  is  surplus  to  the  needs 
of  Bowling  Green  State  University.  Bids 
accepted  on  any  or  all  equipment, 
prefer  bid  on  all.  Contact  Purchasing 
Department,  Bowling  Green  State 
University,  Bowling  Green,  OH  43403  - 
Phone  (419)  372-8411  for  bid  form 
(Bid  #9333).  Deadline  for  bids,  Febru¬ 
ary  5,  1988  at  3:00  PM. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  GRIDS;  your  choice 
from  Library  of  100,  multiple  discount. 
Also  UNISETTER  STRIPS  incL,  Width 
Card,  $90,  UC  Output  Cards,  $25. 

BOB  WEBER.  (216)  831-0480. 

ONE  SYSTEM  TERMINALS:  PE  12’sat 
$1800,  PE  28’s  at  $2250  each; 

ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  tor  Classified,  w/  45 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP3()0  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2 
yrs.,  $100,000. 

BOB  WEBER.  (216)  831-0480. 

_ PRESSES _ 

3  UNIT  AND  FOLDER,  18,000  per  HR. 
22  3/4  X  36",  delivery  and  install 
under  $50,000. 

SUBURBAN  900  add  on  unit,  1  unit 
Suburban  with  modified  community 
folder. 

4  UNIT  Goss  Community. 

WOOD,  AUTOMATIC  pasters,  two  roll 
position. 

(408)  289-1400  Telex  172644. 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 
GOSS 

4  unit  community  SSC  21  1/2  ’’ 

5  unit  community  SSC  21  1/2  ’’ 

5  unit  community,  22  3/4  ” 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

6  UNIT  GOSS  Community  press  with  SC 
folder  and  quarter  folder,  Fincor 
controller  and  a  50  HP  motor.  Also 
available  is  a  second  Fincor  controller 
and  a  second  50  HP  motor.  The  equip¬ 
ment  is  in  daily  production  printing 
weekly  newspapers.  For  more  informa¬ 
tion  call  Mike  Simon  (617)  832-5876. 

4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 

DON T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

FOR  SALE 

NEW  10-Unit  Double-Width 
Offset  Press 

-  Heavy  Duty  (160-Page)  3:2  Folder 

-  22-3/4"  cutoff,  60”  web,  submarine 
delivery 

-  Upper  formers  (skip  slitter-left  side) 

-  Chrome-plated  formers  drilled  for  air 

-  Motorized  sidelay  and  circumferential: 

2  units 

-  Motorized  angle  bars  and 
compensators 

-  Automatic  RTP’s 

-  Baldwin  Automix,  2  recirculators 

This  press  is  now  in  storage  and  avail¬ 
able  for  immediate  delivery.  Box  2658, 
Editor  &  Publisher. 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43”  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 

GOSS  URBANITE  II,  only  2  years  old. 
21  1/2  ’’  cut-off,  60,000  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 

Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  ’lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 
HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


Goss  Suburban  1100  series,  5  units  2 
folders,  1/2  1/4  D.P.  available  immed. 
Will  break  up  press.  MIRACLE  INDUS¬ 
TRIES.  INC.  (203)  723-0928 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VISA;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VISA;  3  units,  1971 
Harris  VISA;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 
1  News  King  add-on  floor  unit 

5  Unit  News  King  -  KJ6,  1980 

6  Unit  News  King  -  KJ6,  1970/74 
3  Unit  Color  King  -  KJ6,  mid  60’s 
1  KJ6  folder 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders 

1  Community  SC  1/2  and  1/4  page 
folder 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent 

condition 

4  Unit  Goss  Suburban  1100  series 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage 
1  Harris  VI 5A  add-on  ductor  unit 
1  Harris  JF7  1/2  and  1/4  page  folder 
4  Unit  Harris  VI 5A  cont.  feed,  JF7 
1974  vintage,  excellent  condition 
4  Unit  Harris  V-702,  JFIO  1/2,  1/4  and 
D.P.  folder,  Butler  splicer,  infeed 
sheeter,  2  pass  oven,  excellent  press 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  2  Community 
splicing  roll  stands;  Imprinter,  and  2 
Count-O-Veyors 

CALL  US  IF  YOVRE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS' 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  Tlx  42362 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  EQUIPMENT  AVAILABLE 
LETTERPRESS  23  9/16"  22  3/4" 

TURNKEY  QUOTATIONS 
Add-on  Units  80"  82"  88"  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 

OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  60  recently  installed 
Geared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Couplings 

Main  D^ive  Motors  (Variou',) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40"  42"  45" 

Y  Columns  -  Various  heights  available 
to  provide  access  40"  42"  45"  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 

Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 


WANTED  TO  BUY 

WANTED:  Used  Log  E  AQ  24  inch  in 
good  condition.  Contact  Ed  Macintosh 
(813)  629-2511. 

7  9,  1988 


HELP 

WANTED 

_ ACADEMIC _ 

ASSISTANT/ASSOCIATE  Professor 
(tenure  track)  to  teach  BA  and  MA 
courses  beginning  Fall,  1988  in  report¬ 
ing,  especially  public  affairs/urban  jour¬ 
nalism  and  news  reporting  strategy. 
Background  and  magazine  editing/ 
design,  quantitative  research  methods 
desirable.  PHd  preferred,  MA  required. 
Prefer  5  years  media  experience. 
Commitment  to  scholarly  research, 
college  teaching  experience.  Affirma¬ 
tive  action,  equal  opportunity  employer. 
Minorities  expecially  encouraged  to 
apply  by  Jan.  30.  Send  cover  letter, 
vitae,  and  list  of  five  references  to  Dr.  (j 
Zoe  Smith,  Search  Committee  Chair, 
Dept,  of  Journalism,  Marquette  Univer¬ 
sity,  Milwaukee,  Wl  53233. 

Bradley  University's  Division 
of  Communication 
Speech  Radio/TV  Public  Relations 
Advertising  News  Photography 
+  4  News  &  Media  Writing  (new  tenure 
line  position)  Assistant  Professor,  Phd 
preferred.  Professional  journalism/ 
writing  experience  will  be  considered  in 
place  of  the  PhD.  MA  required.  Teach 
intro  and  advanced  reporting,  sopho¬ 
more  communication  wtiling  and/or 
magazine  writing. 

Applications  should  be  sent  to  Chair, 
Division  of  Communication,  Search 
Committee(  +  4  or  -i-5),  Bradley  Hall, 
Bradley  University,  Peoria,  IL  61625. 
Applicants  should  send  a  resume, 
academic  transcripts  of  advanced 
degrees,  3  letters  of  recommendation 
and  names/phone  numbers  of  three 
additional  references.  Screening  of 
applications  will  begin  January  15, 
1988.  Interviews  will  begin  mid- 
February  1988  and  continue  untiil  posi¬ 
tions  are  filled.  Bradley  University  is  an 
Equal  Opportunity  and  Affirmative 
Action  employer. 

Bradley  University  is  a  private  non¬ 
sectarian  institution  located  in  Peoria, 
Illinois.  Peoria  is  a  top  100  market  city 
served  by  4  tv  stations,  a  dozen  plus 
radio  stations,  5  national  magazines,  a 
100,000  circulation  newspaper  and 
numerous  advertising/pr/graphics  firms. 
The  325,000+  metro  population  finds 
employment  in  a  large  medical 
complex,  numerous  non-profit  and  arts 
organizations  and  industry. 

FACULTY  POSITION 
The  College  of  Journalism  of  the  Univer¬ 
sity  of  Maryland  at  College  Park  antici¬ 
pates  appointing  at  least  one  full-time 
faculty  member  to  begin  in  September 
1988. 

The  College  has  a  special  need  for  a 
highly  qualified  specialist  in 
GRAPHICS/DESIGNA/ISUAL  COMMU¬ 
NICATION.  However,  outstanding  appl¬ 
icants  with  other  interests  will  also  be 
considered. 

Rank  and  salary  are  open.  Applicants 
should  have  appropriate  terminal 
degree  or  significant  professional  exper¬ 
ience  or  a  combination  of  both. 

Located  10  miles  from  the  White  House 
and  35  miles  from  Baltimore,  the 
College  of  Journalism  is  an  accredited 
professional  school,  offering  degree 
programs  at  the  bachelor,  master  and 
doctoral  levels.  Enrollment  of  undergra¬ 
duates  is  restricted  to  well-qualified 
applicants. 

For  best  consideration,  applications 
and  nominations  should  be  submitted 
by  January  29,  1988,  to  Dean  Reese 
Cleghorn,  College  of  Journalism, 
University  of  Maryland,  College  Park, 
MD  20742.  The  University  is  and  Equal 
Opportunity  Employer.  Applications 
from  minority  members  and  women  are 
encouraged. 


HELP  WANTED 


_ ACADEMIC _ 

THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC, 
seeks  Graduate  Assistants  to  assist  in 
teaching  and  professional  duties  while 
earning  a  master’s  degree  in  Journalism 
and  Public  Affairs.  This  10-month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professional  creden¬ 
tials.  For  more  information,  write  to 
School  of  Communication,  Graduate 
Journalism  Committee  -  E,  The  Ameri¬ 
can  University,  4400  Massachusetts 
Ave.  NW,  Washington,  DC  20016.  An 
EEO/AA  university. 


JOURNALISM/PUBLIC  RELATIONS 
Assistant  Professor  of  Communication- 
Journalism  (tenure-track)  to  teach  in 
broad-based  department  offering 
majors  in  mass  communication,  public 
relations,  and  speech  communication. 
Teach  courses  in  print  journalism  and 
public  relations  (e.g.,  newswriting  and 
reporting,  editing,  community  and 
press  relations,  introductionto  PR, 
introduction  to  mass  media),  and  serve 
as  advisor  to  university-student  news¬ 
paper.  Minimum  Master’s  degree  in 
journalism  or  the  terminal  degree  in  a 
related  field,  with  professional  expe- 
reicne  in  jou;nalism/PR.  College-level 
teaching  experience  is  highly  desirable. 
Salary:  $19,442-24,192.  Begin: 
September  1988.  Submit  letter  of 
application,  vitae  and  names  and  phone 
numbers  of  three  references  by  January 
31,  1988,  to  Phil  Backlund,  Search 
Committee,  Deparment  of  Communica¬ 
tion,  Central  Washington  University, 
Ellensburg,  WA  98926.  An  AA/EEO/ 
TITLE  IX  institution. 

UNIVERSITY  OF  ALASKA  FAIRBANKS 
seeks  tenure  track  assistant  professors 
beginning  August  1988  with  expertise 
in: 

PHOTOJOURNALISM:  Basic  photo¬ 
journalism  and  photography,  intermedi¬ 
ate  and  advanced  photography,  news¬ 
paper  or  magazine  journalism.  Super¬ 
vise  laboratory  assistants.  Engage  in 
professional  activity  aimed  at  publica¬ 
tion.  Graduate  degree  required  in  jour¬ 
nalism  or  allied  photography  field  and/ 
or  substantial  relevant  professional 
photojournalism  experience. 

MASS  COMMUNICATIONS:  Intro¬ 
duction  to  mass  communications,  and 
upper  division  courses  in  history, 
theory,  principles  of  journalism  and 
mass  communications,  international 
communications.  Conduct  research 
program  aimed  at  publication.  Ph.D. 
required  in  mass  communications  with 
relevant  professional  experience. 

Prior  university  level  teaching  experi¬ 
ence,  ability  to  teach  advertising  and/or 
public  relations,  or  to  manage  academic 
personnel  desirable  for  all  position. 
Salary:  Minimum  $30,747,  depending 
on  qualifications.  AEJMC  accredited 
program  with  news-editorial  and  broad¬ 
cast  sequences,  in  community  with 
daily  and  weekly  papers,  public  and 
commercial  radio  and  TV,  cable.  Send 
cover  letter,  resume,  transcripts  of 
graduate  work,  non-returnable  sample 
of  professional  work,  and  names, 
addresses,  phone  numbers  of  two 
academic  and  two  professional  refer¬ 
ences  to:  Search  Committee,  Depart¬ 
ment  of  Journalism  and  Broadcasting, 
University  of  Alaska,  Fairbanks,  AK 
99775-0940.  Letter  must  be  post¬ 
marked  by  February  5,  1988.  The 
University  of  Alaska  is  an  EO/AA 
employer  and  educational  institution. 

THE  UNIVERSITY  OF  ALABAMA  has 
teaching,  research  assistantship  oppor¬ 
tunities  for  journalists  entering  MA 
program.  Contact  Grad  Coordinator, 
Journalism  Dept.,  U.  of  Alabama, 
Tuscaloosa,  AL  35487-1482  or  (205) 
348-7155. 


33 


HELP  WANTED 
ACADEMIC 


MASS  COMMUr.lCATIONS.  Associ¬ 
ate  Professor,  Assistant  Professor  or 
Instructor,  tenure  track.  Limited 
summer  employment  now  available; 
expected  to  increase.  Ph.D.  preferred; 
M.A.  with  adequate  professional  experi¬ 
ence  required.  Ability  to  teach  a  full 
range  of  public  relations  courses,  as 
well  as  courses  in  at  least  one  of  the 
following:  advertising,  print  journalism, 
broadcast  journalism,  and  radio/ 
television  production.  Nice  rural 
setting,  close  to  New  York  and  Philadel¬ 
phia.  Send  current  vitae  and  three 
letters  of  reference  by  February  19, 
1988  to:  Dr.  Dana  Ulloth,  Search  and 
Screen  Committee,  Department  of  Mass 
Communications,  Bloomsburg  Universi¬ 
ty,  Bloomsburg,  PA  17815.  Blooms¬ 
burg  University  is  an  EOE/AA  employer. 

MASS  COMMUNICATIONS  DEPART¬ 
MENT,  University  of  South  Florida  is 
seeking  an  assistant  professor  to  teach 
beginning,  advanced  and  public  affairs 
reporting  and  editing.  Qualified  also  to 
teach  mass  media  in  society  and/or 
research  methodology  in  a  professional¬ 
ly  oriented  undergraduate  program  and 
masters  of  arts  program.  Porfessional 
experience  in  reporting-editing;  appro¬ 
priate  university  teaching  experience; 
M.A.  in  journalism  required;  Ph.D. 
required.  Salary  $23,000  plus,  relative 
to  qualifications.  Apply  with  resume  by 
Feburary  15  to;  Dr.  Karen  Brown,  Chair, 
Search  Committee,  Department  of  Mass 
Communicat.ons,  CPR  416,  University 
of  South  Florida,  Tampa,  FL  33620. 

_ ACCOUNTING _ 

DIRECTOR  OF  FINANCIAL 
REPORTING 

The  corporate  office  of  an  eastern  New 
York  newspaper  group  has  an  opportuni¬ 
ty  for  an  accounting  professional.  The 
director  of  financial  reporting  will  report 
to  the  corporate  controller  and  assume 
responsibility  for  the  design  and 
implementation  of  financial  reporting 
systems.  Potential  candidate  must  have 
a  degree  in  accounting  and  at  least  3 
years  of  relevant  experience.  Box  2634, 
Editor  &  Publisher. 

ADMINISTRATIVE 

EXPERIENCED  AD  MANAGER  that 
wants  to  become  General  Manager  of 
weekly  free  circulation  paper  in  Zone  2. 
42,000+  circulation.  Must  have  back¬ 
ground  in  ad  sales,  salestraining,  mark¬ 
eting  and  leadership.  Complete  control 
of  operation,  excellent  salary  and  bene¬ 
fit  package.  Resume  to  Box  2660, 
Editor  &  Publisher. 

GENERAL  MANAGER 
If  you  are  managing  a  small  weekly 
newspaper  and  want  to  move  up  to  a 
larger  paper  and  higher  pay,  write:  Julie 
Hamlin,  Personnel  Manager,  James 
Newspapers,  Box  269,  Norway,  ME 
04268. 

GENERAL  MANAGER  with  record  of 
broad  newspaper  experience  for 
25,000  circulation  daily  in  beautiful 
area  of  Zone  2.  Marketing  experience  a 
must.  Send  resume  and  salary  history  to 
Box  2663,  Editor  &  Publisher. 

GENERAL  MANAGER 
3  paid  weekly  newspapers 
Applicants  should  have  excellent  editor¬ 
ial  background  and  a  proven  record  in 
circulation  sales.  We  need  a  high  ener¬ 
gy,  self-starter  with  strong  organization¬ 
al  skills  to  manage  a  group  of  newspap¬ 
ers  on  a  day-to-day  basis.  Excellent 
people  skills  a  must,  to  work  with  staff 
as  well  as  involvement  in  the  communi¬ 
ty.  If  you  have  a  good  management 
record,  we  have  a  position  that  affords 
excellent  salary  and  benefits  along  with 
an  opportunity  to  grow  in  a  successful 
and  expanding  newspaper  organization. 
Box  2642,  Editor  &  Publisher. 
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ADMINISTRATIVE 

GENERAL  MANAGER  for  one  of  the 
best  weeklies  in  Northern  California. 
Prefer  someone  with  advertising  and 
printing  background.  Excellent  salary. 
Profit  sharing  and  benefits.  Box  2636, 
Editor  &  Publisher. 

PUBLISHER  needed  to  manage  day-to- 
day  operation  of  3  New  England  week¬ 
lies.  Responsible  for  budgets  and  profi¬ 
tability  of  newspapers,  supervising  and 
directing  all  staff  members,  preparing 
statistical  and  monthly  reports  and  serv¬ 
icing  key  accounts.  This  full-time 
management  position  requires  3-5 
years  of  general  management  experi¬ 
ence.  Applicant  should  be  well- 
organized,  possess  fiscal  knowledge,  be 
creative,  a  self-starter  and  possess 
excellent  people  skills.  No  phoi.j  calls, 
please.  Send  resume  to  Sherri  Volpert, 
Humari  Resources  Manager,  Worcester 
County  Newspapers,  25  Elm  St.,  South- 

_ ADVERTISING _ 

ADVERTISING  SALES 

The  Santa  Cruz  Sentinel,  a  30,000 
daily  and  Sunday  in  Santa  Cruz,  Califor¬ 
nia,  is  looking  for  2  experienced  (3 
years  outside  advertising  sales)  sales¬ 
persons.  There  are  two  positions  open, 
one  in  retail  and  one  in  classified. 
Excellent  salary  and  commission  struc¬ 
ture,  full  benefits  and  vacation  pack¬ 
age.  Very  competitive  market.  Please 
send  resume  and  cover  letter.  Openings 
will  be  available  in  January.  No  phone 
calls  please. 

Santa  Cruz  Sentinel 
P.O.  BOX  638 

Santa  Cruz,  California 
Attn:  Scott  Haskins,  Advertising  Director 

ADVERTISING  SALES 

Southern  California 

Experienced  salespeople  $28K-$45K 
potential.  The  Orange  County  Register. 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701.  ATT:  Earl  Rush. 

ADVERTISING  MANAGER  needed  to 
lead  16,000+  dailies.  Looking  for 
strong  motivtor/trainer  with  good  admi¬ 
nistrative  skills  and  follow  through. 
Southern  California  desert  area  with 
beautiful  winters.  One  hour  from  moun¬ 
tains;  two  hours  from  coast.  J.R.  Fitch, 
PO  Box  2770,  El  Centro,  California 
92244.  Call  (619)  352-2211. 

ADVERTISING  DIRECTOR  Suburban 
weekly  newspaper  group  seeks  exper¬ 
ienced  sales  oriented  individual  to  lead 
and  direct  our  sales  force.  Successful 
candidate  should  possess  superior  sell¬ 
ing  skills  and  the  ability  to  motivate 
others.  Send  resume  and  salary  require¬ 
ment  to  Bucks  County  Midweek,  PO  Box 
367,  Levittown,  PA  19058,  Att:Robert 
Smylie. 

ADVERTISING  MANAGER  for  group 
owned  weekly  newspaper  located  in  the 
Midwest.  Must  be  a  self-starter  with 
proven  record.  Good  wages,  bonuses, 
and  benefits.  Successful  person  will 
have  excellent  opportunity  for  advance¬ 
ment  with  the  group.  Send  resume  to 
PO  Box  220,  Fort  Jennings,  OH  45844. 

ADVERTISING  salesperson  -  entry  level 
-  for  sales  and  service  of  accounts  on 
major  award-winning  semi-weekly 
located  in  South  Carolina.  Job  is  now 
open.  Send  complete  information  and 
resume.  Box  2652,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  -  The  New 
Jersey  Herald,  a  20,000  circulation 
daily,  has  an  opening  for  an  exper¬ 
ienced,  energetic  and  motivated  news¬ 
paper  advertising  executive.  Candi¬ 
dates  must  have  experience  in  retail, 
classified  and  promotion.  Please  send 
resume  to:  James  W.  Collins,  General 
Manager,  The  New  Jersey  Herald,  PO 
Box  10,  Newton,  NJ  07860. 


HELP  WANTED 

_ ADVERTISING _ 

CLASSIFIED  MANAGER-  for  large  TMC 
shopper.  Seeking  qualified  person  to 
train  lead  and  increase  sales.  Top 
compensation  package.  Send  resume  to 
R.M.  Black,  Publisher,  Dollar  Saver 
Publication,  37365  Central  Mont 
Place,  Freemont,  CA  94536. 

CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Columbian  daily  newspaper  in 
Vancouver,  Wshington  has  an  opportun¬ 
ity  for  a  motivated  classified  profession¬ 
al.  Provide  sales  management  and  lead¬ 
ership  to  our  staff  of  6  telephone  sales 
representatives  plus  our  staff  of  ad 
assistants.  Be  part  of  our  new  manage¬ 
ment  team  in  classified. 

The  person  we  seek  must  have  a  proven 
track  record  in  training  and  supervising 
sales  people.  Must  have  daily  newspap¬ 
er  classified  experience  and  proven 
administrative  and  organizations  skills. 
$30,000  to  $34,000  to  start  plus  full 
benefits  including  profit  sharing'401K 
plan,  27  paid  days  off  annually,  medi¬ 
cal,  dental  and  life  and  long  term  disa¬ 
bility  insurance. 

To  apply  please  call  or  write  for  your 
appication  packett;  Ann  Michael,  Vice 
President  of  Human  Resources,  PO  Box 
180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 

CLASSIFIED  ADVERTISING  MANAGER 
for  16,000  circulation  daily  newspaper 
in  Washington  state.  Good  potential  for 
growth.  Strong  classified  experience  a 
must.  Management  background  desir¬ 
able,  but  not  required.  Send  resume, 
daily  requirements  and  references  to 
Classified  Advertising  Manager,  PO  Box 
578,  Mt.  Vernon,  WA  98273. 

DISPLAY  SALES  PERSON 
We  need  a  high  producing  display  sales 
person  to  sell  our  150,000  direct  mail 
shopper  plus  pre-prints  and 
complementary  products  in  beautiful, 
sunny  Ventura,  California.  We  offer  a 
base  to  get  you  started,  but  the  real 
opportunity  is  in  the  commission 
package-we  pay  for  productivity.  Send 
resume  to  Valleyshopper,  c/o  Sales 
Manager,  5353  Walker  St.,  Ventura,  CA 
93003-7485  or  call  (805)  656-6565. 

HOW  WOULD  you  like  to  live  in  the 
Great  Northwest  and  become  asso¬ 
ciated  with  a  successful,  vigorous  four 
year  old  regional  women’s  magazine 
with  a  fine  reputation?  We’re  looking  for 
someone  special  with  a  personal  record 
of  advertising  sales  achievement  who  is 
ready  to  earn  $38,000  the  first  year  if 
she  needs  quota.  Actually,  we’re  look¬ 
ing  for  two  outstanding  people,  one  to 
be  based  in  Portland,  Oregon,  the  other 
in  Seattle,  Washington.  If  you  think  you 
are  one  of  these,  with  a  sales  record  to 
prove  it,  you  could  become  a  working 
partner  in  an  exciting,  highly  respected 
publication.  Excellent  incentaive  pay 
plan,  with  profit  sharing,  stock  owner¬ 
ship  and  secure  future  for  the  self- 
directed  person  who  demonstrates  grit 
and  sales  determination.  Please,  we’re 
never  interested  in  marketing  geniuses, 
just  solid  sales  people  who  can  present 
ideas  and  close  sales  consistently. 
Contact  Thorn  Bacon  or  Ursula,  North¬ 
west  Women  and  Business,  (503) 
682-1414. 


MA.'OR  ACCOUNTS  EXECUTIVE 
150,000  mailed  weekly  shopper  in 
Ventura,  California  needs  a  goal 
O'  iented,  highly  competitive,  top-notch 
sales  person  to  sell  major  accounts. 
Successful  presentation  experience  to 
large  retailers  and  verifiable  track 
record  a  must.  Great  location,  competi¬ 
tive  salary  plus  bonus  based  on  perfor¬ 
mance.  Send  resume  to  Valleyshopper, 
c/o  Sales  Manager,  5353  Walker  St., 
Ventura,  CA  93003-7485  or  call  (805) 
656-6565. 

EDITOR  & 


HELP  WANTED 

_ ADVERTISING _ 

TELEMARKETING  MANAGER 
An  exciting  opportunity  for  someone 
who  wants  to  build  their  own  skills  while 
developing  a  professional  telemarketing 
department  for  progressive  West  Texas 
daily  middle-market  newspaper.  We 
offer  the  opportunity  to  work  with  a 
forward  thinking  management  group. 
We  are  looking  for  a  person  with  a  vision 
of  how  to  take  advantage  of  market 
ppportunities  through  innovative  sell¬ 
ing.  Intelligence  and  enthusiasm  are 
musts.  We  are  not  looking  for  the  “tried 
and  true"  but  the  “exciting  and  new". 
Send  resume,  a  letter  describing  what 
you  have  to  offer  and  salary  expecta¬ 
tions  to  Box  2517,  Editor  &  Publisher. 

THE  HOUSTON  POST  classified  adver¬ 
tising  department  is  seeking  a  qualified 
professional  to  manage  its  five-person 
outside  real  estate  sales  staff. 

Duties  include  supervising  a  production 
of  weekly  real  estate  section,  sales 
training  and  managment;  involvement 
with  the  real  estate  community; 
conceiving  sales  presentations;  and 
budget  forecasting. 

The  Houston  Post  offers  a  good  salary 
and  benefit  package.  If  you  feel  you  are 
qualified,  please  respond  with  a  resume 
to:  Classified  Advertising  Manager,  The 
Houston  Post,  Box  4747,  Houston,  TX 
77210-4747. 

ZONE  2  daily  of  10,000  part  of  a  chain 
is  seeking  an  aggressive  ad  manager  to 
motivate  a  staff  of  7.  Need  competitive, 
imaginative  person  to  increase  lineage. 
Send  salary  requirements  and  resume 
to  Box  2644,  Editor  &  Publisher. 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 

_ CIRCULATION _ 

AM  ZONE  MANAGER 
The  Orange  County  Register,  with  one  of 
the  country’s  hottest  track  records  in 
circulation  growth  ,  has  an  A.M.  Home 
Delivery  Zone  Manager  position  open. 
This  position  is  responsible  for  the 
supervision  of  eight  to  twelve  district 
managers  with  emphasis  on  sei  ice  and 
collections. 

Candidates  should  have  strong  people 
skills,  good  written/oral  skills,  with  the 
ability  to  focus  on  goals.  Candidates 
with  a  proven  track  record  in  success¬ 
fully  motivating  District  Managers  will 
be  given  the  highest  consideration. 

We  offer  an  excellent  starting  salary  and 
bonus  program,  along  with  an  excep¬ 
tional  benefit  package  which  includes  a 
401(k)  plan. 

Interested  candidates  should  send  a 
cover  letter  and  resume  along  with 
references  and  salary  history  to:  The 
Orange  County  Register,  Attn.  Eric  Ryti- 
tna,  625  N.  (Srand  Avenue,  Santa  Ana, 
California  92701. 

ASSISTANT  CIRCULATION  DIRECTOR 
needed  for  45,000  Midwestern  daily. 
Seeking  individual  with  excellent 
communication  and  sales  skills  and 
outstanding  ability  to  motivate  staff. 
Experienced  in  all  aspects  of  circulation 
and  distribution  is  required.  Prefer 
someone  with  circulation  manager 
experience  in  smaller  daily  operation. 
Send  resume  to  Box  2630,  Editor  & 
Publisher  by  January  20. 

CIRCULATION  MANAGER  needed  for 
daily  business  newspaper.  Mail,  home 
delivery  experience  desired.  Send 
resume  and  salary  requirement:  o 
Debra  Buehn,  San  Diego  Daily  Traii- 
script,  PO  Box  85469,  San  Diego,  CA 
92138-9081. 
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CIRCULATION  DIRECTOR 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  (circulation 
47,000)  has  a  unique  opportunity  for  a 
progressive  circulation  professional. 

In  addition  to  department  planning  and 
directing,  you'll  be  an  active  member  of 
our  top  management  group  involved  in 
corporate  planning  and  decision 
making. 

We  need  a  circulation  professional  with 
a  proven  track  record  in  modern  circula¬ 
tion  management.  The  successful 
candidate  will  have  experience  in  the 
following  areas:  sales,  sen/ice,  collec¬ 
tions,  TMC,  ABC,  mail,  rates,  bounda¬ 
ries,  motor  routes,  single  copy  sales, 
and  computerized  systems,  as  well  as 
strong  marketing/sales  experience. 

The  position  reports  to  the  Publisher/co¬ 
owner  of  this  progressive  family  owned 
newspaper.  We’re  located  near  Port¬ 
land,  Oregon  in  the  lovely  Columbia 
River  Valley. 

$50,000  to  $60,000  to  start  plus  full 
benefits  including  4  weeks  vacation, 
profit  sharing/401K  plan.  $6,000  car 
allowance  and  moving  assistance. 

Call  or  write  for  your  application  pack- 
ett;  Ann  Michael,  Vice  President  of 
Human  Resources,  PO  Box  180, 
Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opporutunity  Employer 

DISTRICT  SALES  MANAGER 
We  are  a  daily,  AM,  award-winning 
newspaper  located  in  the  Lehigh  Valley; 
we  are  a  subsidiary  of  the  Times  Mirror 
Company  with  a  daily  circulation  of  over 
133,000  and  Sunday  circulation  of 
over  180,000.  We  have  an  opening  for  a 
full-time  Circulation  District  Sales 
Manager.  The  individual  will  be  respon¬ 
sible  for  home  delivered  subscription 
sales  and  service  and  for  implementing 
various  circulation  marketing  promo¬ 
tions.  The  job  will  involve  extensive 
sales,  subscriber  contact  and  supervi¬ 
sion  of  newspaper  carriers. 

A  college  education  is  preferred  and  a 
validated  driver’s  license  is  required; 
previous  sales  experience  and  experi¬ 
ence  working  with  youth  desirable.  We 
offer  a  competitive  salary,  full  benefits 
package  and  excellent  working  condi¬ 
tions.  Interested  candidates  please 
submit  a  resume  and  cover  letter  to  (no 
phone  calls  please): 

Employee  Relations 

THE  MORNING  CALL 
101  N.  6th  St.,  Box  1260 

Allentown,  PA  18105 

WE  ARE  AN  EQUAL  OPPORTUNITY 
EMPLOYER 


DIVISION  SALES  MANAGER 
Due  to  our  continued  growth  throughout 
the  M  idwest.  The  Chicago  T ribune  has  a 
career  opportunity  in  our  National 
Circulation  Department  for  an  accom¬ 
plished  and  experienced  circulation 
professional.  Responsible  for  sales 
territory  covering  Southern  Illinois. 
Requires  a  close  working  relationship 
with  our  independent  agencies,  distri¬ 
butors  and  retail  outlets.  The  qualified 
candidate  must  be  an  apressive  indivi¬ 
dual  who  is  capable  orworking  inde- 
pently  and  has  a  strong  background  in 
circulation  sales  and  marketing.  Relo¬ 
cation  to  the  Southern  Illinois  territory 
is  a  must. 

Along  with  the  outstanding  career  and 
professional  potential  this  position 
provides,  we  offer  an  excellent  benefit 
package  and  salary  commensurate  with 
experience.  Send  your  resume  and 
salary  history  in  confidence  to: 

Jim  Sollenberger 
National  DM  Opportunity 
Chicago  Tribune  Co. 

777  W.  Chicago  Ave 
Chicago,  IL  60610 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER/ 

HOME  DELIVERY 

The  Morning  Call,  a  Times  Mirror  news¬ 
paper,  is  seeking  to  fill  a  newly  created 
position  responsible  for  home  delivered 
subscription  sales  and  service  and 
implementation  of  circulation  market¬ 
ing  strategies.  The  position  reports  to 
the  Director  of  Circulation  and  super¬ 
vises  Zone  Sales  Managers  and  District 
Sales  Managers.  We  are  looking  for  a 
college  graduate  with  five  years  experi¬ 
ence  in  circulation  or  marketing  and 
with  proven  supervisory  skills.  Please 
send  resume  to: 


Employee  Relations 
THE  MORNING  CALL 
101  N.  6th  St.,  Box  1260 
Allentown,  PA  18105 

WE  ARE  AN  EQUAL  OPPORTUNITY 
EMPLOYER 


HOME  DELIVERY  MANAGER 
Looking  for  a  step  up?  This  competitive 
metro  in  Zone  9  currently  has  several 
pqsitions  available  for  Home  Delivery 
Divisions  Managers.  These  positions  are 
responsible  for  the  direct  supervision  of 
our  home  delivery  independent  contrac¬ 
tors.  Must  be  street  wise  in  slaes, 
sen/ice  and  collections  and  know  hovii  to 
run  a  dealership.  Knowledge  of 
computerized  circulation  functions 
helpful.  $23,500.00  to  $25,000.00  to 
start  plus  generous  commission  and 
benefits  packages.  Send  full  resume  of 
background  and  experience,  including 
salary  history,  sizes  of  newspapers 
worked  for,  and  type  of  operation  to  Box 
2632,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
Mid-sized  Southeastern  independent 
daily  needs  aggressive  sales  oriented 
home  delivery  manager.  Salary  in  low 
$30’s.  All  replies  held  in  confidence. 
Box  2643,  Editor  &  Publisher. 


SALES  AND  MARKETING  MANAGER, 
The  Orange  County  Register  seeking 
experienced  professional  to  manage 
aggressive  Circulation  Marketing  Prog¬ 
ram  involving  Telemarketing,  adult 
crews,  special  sales,  youth  and  adult& 
carrier  sales.  District  Manager  incen¬ 
tives,  direct  mail,  ads,  sales  kick-off 
program,  etc. 

Individual  should  be  a  positive  leader; 
able  to  motivate  individuals  as  well  as 
groups.  If  you  have  a  solid  background 
in  Circulation  Sales  and  Management, 
you  can  probably  hear  opportunity 
knocking!  Send  resume  and  other 
support  information  to  Vice-President, 
Circulation,  Tom  M.  Peterson,  625 
Grand  Ave.,  Santa  Ana,  CA  92701. 


SINGLE  COPY  MANAGER 
Large  daily  in  Northeast  region  seeking 
an  aggressive  single  copy  manager. 
Must  have  solid  background  and  proven 
track  record  for  building  single  copy 
sales  and  collecting  efficeintly.  We  are 
looking  for  a  creative-builder.  We 
already  have  a  maintanence  depart¬ 
ment.  Join  our  aggressive  iruclaiton 
team  and  we  will  make  it  pay  if  you  do. 
Send  resume  with  salary  history  to  Box 
1234,  Editor  &  Publisher.  All  replies 
held  in  strict  confidence. 


DATA  PROCESSING 

ADVERTISING  SYSTEMS  SUPERVI¬ 
SOR  with  IBM/CICS/COBOLand  project 
management  experience  to  work  on 
implementation  of  major  business 
system.  Exciting  opportunity  with  large 
metropolitan  newspaper  for  the  right 
person!  Send  resume  to:  The  Dallas 
Morning  News,  Communications 
Center,  Dallas,  T)(  75265.  Attention  B. 
Dangel  (Phone:  (214)  977-8820. 


AGENCY  -  WORLD  FREE  PRESS 
The  editorial  decision  to  expand  our 
coverage  of  the  1988  presidential 
campaign  and  critical  political  and 
environmental  issues  makes  it  neces¬ 
sary  for  agency  -  WFP  to  increase  both 
its  national  and  international  contribut¬ 
ing  staff.  We  are  accepting  applications 
from  independent  individuals  and 
groups  who  have  intergrity  and  are 
capable  of  accurate  journalism.  To 
apply:  Send  a  one  page  letter/bio-data, 
3  passport  size  color  photographs 
(necessary  for  the  issue  of  WFP  Press 
Passes  and  office  file  copies),  and  a 
$18.00  application  processing/Press 
Pass  fee  (to  be  returned  if  application 
denied).  To:  World  Free  Press,  119 
Beechwood  Ave,  Willowdale,  Ontario, 
Canada  M2L1J8. 


ASSISTANT  CITY  EDITOR 
The  San  Diego  Tribune  seeks  an  assis¬ 
tant  city  editor  with  daily  newspaper 
experience  in  editing  and  supervision.  If 
you  want  to  join  an  aggressive  news 
team  that  has  won  two  Pulitzers  in  the 
last  8  years,  please  send  a  letter, 
resume  and  clips  to  Barbara  Herrera, 
Assistant  Managing  Editor,  The 
Tribune,  PO  Box  191,  San  Diego,  CA 
92112. 


ASSISTANT  CITY  EDITOR  -  Growing 
metro/suburban  daily  has  immediate 
opening  for  an  assistant  city  editor.  Will 
supervise  and  direct  staff  of  5  in  one  of 
the  country’s  fastest  growing  markets. 
Successful  candidate  will  have  report¬ 
ing  and  editing  experience,  excellent 
management  skills  and  a  proven  track 
record  in  assignments.  Excellent  salary 
and  benefits.  Resume  and  cover  letter 
explaining  your  news  and  management 
philosophies  to  E.J.  Baumeister  Jr., 
Managing  Editor,  The  Times,  PO  Box 
847,  Trenton,  NJ  08605. 


ASSISTANT  METRO  EDITOR 
'"as;  growing  31,000  circulation 
Kn'ght-Ridder  newspaper  in  beach 
rerort  community  needs  smart,  energe¬ 
tic.,  creative  editor  for  night  shift  metro 
desk  position.  3-5  years  daily  newspap¬ 
er  reporting  experience  a  must.  Editing 
experience  a  plus.  Send  resume,  clips 
and  a  brief  bio  including  sala^  history 
to  Sue  Deans,  Managing  Editor,  The 
Sun  News,  PO  Box  406,  Myrtle  Beach, 
SC  29578. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


Better 

T4omes 

-A.  .A.  i.nd  Gardens  ® 

New  Products  Editor, 
Building 

Better  Homes  and  Gardens  Special  Interest  Publica¬ 
tions  seek  competent  and  professional  writer  to  plan, 
research,  write  and  produce  new  product  articles 
for  all  Building  and  Remodeling  Special  Interest 
magazines. 

The  successful  candidate  will  have  college  degree 
and  minimum  three  years’  solid  writing/editing  expe¬ 
rience  with  some  exposure  to  the  housing  and  re¬ 
modeling  fields.  This  expertise  could  have  been 
gained  with  magazines,  books,  newspapers  or  writ¬ 
ing  public  relations  and/or  advertising  sales  promo¬ 
tion  copy  for  the  building  industry.  Knowledge  of 
woodworking,  plumbing  and  wiring  desirable.  Must 
also  be  well  organized  and  possess  outstanding  pub¬ 
lic  relations  skills,  including  telephone.  Some  travel. 
Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples  and  cover  letter  with 
salary  history  and  requirements  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  710,  Locust  at  17th 
Des  Moines,  lA  50336 
An  Equal  Opportunity  Employer. 

Only  responses  from  candidates  will  be  considered. 


leredith 

CORPORATION 
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ASSISTANT  CITY  EDITOR-  If  you  work 
well  with  reporters  in  developing  daily 
and  project  stories,  have  a  flair  for 
graphics,  and  can  handle  layout  and 
copy  editing  duties,  you  will  want  to 
look  at  us.  Our  region  is  growing  and  so 
are  our  expectations  at  this  7-day, 
36,000,  Zone  2,  A.M.  paper.  Salary; 
Low  $20’s  to  mid  $20’s.  Apply  to  Box 
2637,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR-  The 
Santa  Rosa  Press  Democrat  an  80,000 
circulation  N.Y.  Times  Co.  AM,  is  seek¬ 
ing  an  Assistant  Sports  Editor.  Candi¬ 
dates  must  have  layout  and  supervisory 
experience.  Graphics  skills  and  back¬ 
ground  in  covering  H.S.  athletics  help¬ 
ful.  Salary:  $750.00  per  week.  Send 


Santa  Rosa,  CA  95402. 

Be  careful:  You  might  have  to 
climb  the  mountain  you  make 
out  of  a  molehill. 

The  Parson 


ASST.  SPORTS  EDITOR  wanted;  must 
be  experienced  in  page  layout,  scholas- 
tic  sports  coverage.  We’re  a 
25,000-circ.  AM  in  a  booming  beach 
area.  Send  resume,  samples,  refer¬ 
ences  to:  Stephan  J.  Sosinski,  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754. 


ASSISTANT  MANAGING  EDITOR 
Edit  and  layout  section  and  wire  pages 
for  small  southeastern  PA  PM  daily. 
Run  show  Friday  nights.  Send  resume 
to  Box  2649,  Editor  &  Publisher. 


BUSINESS  EDITOR 
The  Home  News,  a  growing,  aggressive 
regional  newspaper  in  Central  New 
Jersey,  needs  a  supervisor  for  a  staff  or 
six  business  journalists.  We  want  an 
editor  with  experience  in  business  news 
who  can  help  reporters  explain  the 
fascinating  economic  stories  of  this 
area.  We  seek  creative  new  approaches 
to  daily  and  Sunday  coverage  of  some  of 
the  nation's  largest  banking,  real 
estate,  pharmaceutical,  utility  and 
financial  service  companies.  If  you’re 
ready  to  enter  one  of  the  nation’s  most 
competitive  news  areas,  contact 
Jonathan  Friendly.  Managing  Editor, 
The  Home  News,  PO  Box  551,  New 
Brunswick,  NJ  08903. 

BUSINESS  EDITOR  ' 
Aggressive  Zone  3  business  weekly 
seeks  enterprising  editor  to  direct 
editorial  staff  in  breaking  news.  Candi¬ 
dates  should  be  proven  journalists  with 
strong  management  skills,  keen  know¬ 
ledge  of  business  issues  and  egerness 
to  work  in  competitive  market.  Send 
resume,  salary  history  tO:  Box  2654, 
Editor  &  Publisher. 


CITY  EDITOR  for  20,000-circulation 
Midwest  daily.  Good  leadership/people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News  Tribune,  426  Second  St. 
La  Salle,  IL  61301. 


CITY  EDITOR-  The  Times  Press,  a 
10,000  circulation  daily  has  an  imme¬ 
diate  opening  for  a  city  editor  that 
understands  community  journalism  and 
can  furnish  leadership  to  a  staff  of  12. 
Applicants  should  have  prior  experience 
as  a  CE  with  a  weekly  or  daily  -  but  “top 
notch",  mature  reporters  with  a  larger 
daily,  who  can  consider  themselves 
ready  for  management,  will  be  consid¬ 
ered.  Prefer  midwest  applicants.  Send 
resume  and  letter  in  confidence  to  Bur 
Edwards,  GM,  Times-Press,  115  Oak 
St.,  Streator,  IL  61364. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS-New  Hampshire’s 
statewide  paper  has  night  desk  open¬ 
ings.  Starting  pay,  $33,000+  with 
excellent  benefits.  2  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadlines  essential.  Send  resume 
and  clips  to  C.  Perkins,  ME,  The  Union 
Leader,  Box  780,  Manchester,  NH 
03105, 


COPY  EDITORS 

Recent  promotions  at  the  Boston  Herald 
have  created  openings  for  NEWS  copy 
editors.  If  your  editing,  layouts,  and 
headlines  are  second  to  none,  we’d  like 
to  hear  from  you  ASAP. 

Write  to  Editor.  Boston  Herald,  1  Herald 
Square,  Boston,  MA  02106. 


COPY  EDITORS  wanted  for  AM  daily 
(43,000  Sunday  circulation)  in  heart  of 
Montana.  News  desk  is  expanding; 
pagination  begins  this  winter.  Daily 
experience  in  copy  editing,  layout 
preferred.  Good  pay.  Send  resume,  tear 
sheets  to  Managing  Editor,  Great  Falls 
Tribune,  PO  Box  5468,  Great  Falls,  MT 
59403. 


COPY  EDITOR  National  boating  tabloid 
newspaper  is  searching  for  an  applicant 
with  5  years  experience  and  good  inter¬ 
personal  skills.  Sounding  is  a  monthly, 
publishing  eight  editions  with  daily 
deadlines.  Make  your  presence  count  at 
a  human  scale  organization  with  quality 
products.  Skills  required  include  copy 
editing,  page  layout  and  headlining. 
Boating  knowledge  desired.  Send 
resume  to  Editorial  Director.  Sound¬ 
ings,  35  Pratt  St.,  Essex,  CT  06426. 


COPY  EDITOR 

At  least  one  year’s  experience  copyedit¬ 
ing  for  a  daily  newspaper,  or  a  powerful 
facility  with  word  editing,  rewriting  and 
headline  writing.  Send  resume  to  Rosa 
Escobar,  401  Fifth  Avenue,  3rd  floor. 
New  York,  NY  10016. 


COPY/GRAPHICS  EDITOR 
The  Holland  Sentinel  is  seeking  a  copy 
editor  to  concentrate  on  editing  local 
copy  and  play  a  key  role  in  the  presenta¬ 
tion  of  local  copy  in  a  fast  growing  popu¬ 
lation  and  circulation  area.  This  person 
should  have  experience  in  graphics 
including  knowledge  of  the  Macintosh 
computer  system.  Contact  Randall 
Vandewater,  Managing  Editor,  Holland 
Sentinel,  54  W.  8th  St.,  Holland,  Ml 
49423. 


SPORTS  EDITOR 

With  new  emphasis  placed  on  expanded 
sports  coverage  the  Holland  Sentinel 
needs  a  sports  editor  interested  in  deve¬ 
loping  a  daily  sports  section.  This 
person  should  have  a  knowledge  of  all 
sports,  a  good  feature  writer,  back¬ 
ground  in  graphics  and  layout  and 
strong  organizational  skills  to  enhance 
the  present  2  member  staff.  Contact 
Randall  Vandewater,  Managing  Editor, 
Holland  Sentinel,  54  W.  8th  St., 
Holland,  Ml  49423. 


EDITORIAL  SUPERVISOR 
TV  DATA,  the  leading  television  infor¬ 
mation  service,  has  a  career  opportunity 
for  an  editorial  supervisor.  You  should 
have  previous  management  experience 
on  top  of  strong  editing  and  writing 
skills.  Experience  should  include  news¬ 
paper  and  television  background.  If  you 
are  qualified,  send  your  resume,  salary 
requirements  and  writing  samples  to  A. 
Ashmore,  TV  DATA,  1819  Peachtreee 
Rd.  NE,  Suite  707,  Atlanta,  GA  30309. 

EDITOR/TRADE  MAGAZINE.  Editor 
sought  for  Trucking/Trade  magazine. 
Responsibilities:  Writing,  Editing, 
Interviewing,  Production  Coordination 
that  includes  specing  type  and  color 
page  design.  Occasional  overnight 
travel.  Send  resume  with  salary  require¬ 
ments  tO:  King  Magazines,  Inc.,  40 
Brunswick  Ave.,  Suite  206,  Edison,  NJ 
08818.  Phone:  (201)  248-1330. 


HELP  WANTED 


EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  current/ 
future  openings  -  editors,  subeditors 
and  general  assignment  reporters. 
Reply  to  Western  Newspapers,  PO  Box 
1271,  Yuma,  AZ  85364. 


FEATURES/SPECIAL  Projects  Editor: 
experienced,  enthusiastic  reporter/copy 
editor  with  management  skills  to  direct 
features  section,  initiate  and  develop 
special  projects. 

SPORTS  EDITOR  experienced,  writer/ 
copy  editor  with  management  skills. 
We’re  an  18,000  circulation  Gannett 
daily  with  an  Oklahoma  sweepstakes 
winner  tradition.  Equal  opportunity 
employer.  Contact  Jack  Willis,  editor, 
Muskogee  Phoenix,  PO  Box  1968, 
'  Muskogee,  OK  74402-1968. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/y'^  Nosv  Hiring.  Your  Area. 
(805)  687-6U00  Ext.  R-  4261  for 
current  Federal  '  sl.  (fee  required) 


GENERAL  ASSIGNMENT  REPORTER 
Reporter  to  cover  local  government  for 
suburban  newspaper  in  S.F.  Bay  Area. 
Minimum  three  years  daily  experience. 
Must  have  strong  command  of  funda¬ 
mentals.  Tight,  bright  writing  a  must. 
Send  resume,  reporting  samples  to 
Andrew  McGall,  City  Editor,  Contra 
Costa  Times,  PO  Box  5088,  Walnut 
Creek,  CA  94596. 


HANDS-ON  EDITOR 
The  Bismarck  Tribune  needs  a  news 
professional  with  demonstrated  skills  to 
produce  the  most  readable  newspaper 
in  North  Dakota.  30,000  daily  and 
Sunday  with  6%  circulation  growth  in 
the  past  year.  Experience  as  editor  or 
M.E.  at  comparable  paper  would  be 
best;  your  product  is  your  resume. 
Should  be  a  trainer  and  leader,  equally 
adept  at  words  and  graphics,  with  a 
burning  desire  to  excite  and  satisfy 
readers.  Full  color  offset,  modern  plant 
in  attractive  capital  city.  Don’t  believe 
anything  they  tell  pu  about  the  weath¬ 
er.  Write  Bill  Roesgen,  PO  Box 
1498,  Bismarck,  ND  58502. 


HELP  WANTED 


INTELLECTUAL  CHALLENGE 

"The  schools  are  a  stage  for  the  long 
war  over  the  character  of  adult  life  that 
Americans  prefer  to  wage  on  the  friend¬ 
lier  terrain  of  chiloh'ud.’’ 

David  K.  Cohen  &  Barbara  Neufeld. 

We  are  looking  for  an  aggressive  repor¬ 
ter  and  talented  writer  to  help  us  cover 
that  "war."  Education  today  is  one  of 
the  most  provocative  national  beats  a 
reporter  could  ask  for.  We’re  not  talking 
about  covering  schoolboard  meetings  or 
Mr.  Chips  stories.  EDUCATION  WEEK 
reporters  write  about  policy  and  politics 
at  all  levels  of  government  -  about  how 
at-large  elections  prevent  blacks  from 
getting  elected  to  shool  boards;  about 
the  debate  over  the  content  and  quality 
of  teacher  training;  about  emerging 
grassroots  efforts  to  restructure  the 
nation’s  schools;  about  vouchers  and 
choice,  research  and  reform,  church 
and  state.  If  you  have  at  least  two  years’ 
experience,  write  well,  and  seek  the 
intellectual  challenge  of  analyzing 
complex  issues,  send  a  letter,  resume, 
clips,  and  salary  requirement  to  Editor, 
EDUCATION  WEEK,  4301  Connecticut 
Ave.  NW,  Washington,  DC  20008. 


LIFE  AND  LEISURE  reporter  needed  for 
semi-weekly  in  major  South  Carolina 
university  town.  Women  usually  excel  in 
this  job.  Send  complete  information 
and  resume.  Job  now  open.  Box  265 
Editor  &  Publisher. 


THE  LOS  ANGELES  Herald  Examiners’ 
consumer-oriented  business  section 
seeks  reporter  to  cover  wide  range  of 
personal  finance  issues.  Must  be  able  to 
generate  variety  of  story  ideas,  work 
quickly,  look  at  issues  critically,  make 
copy  entertaining  and  informative.  5 
years  minimum  experience.  Send 
resume  to  Kathleen  Ingley,  Business 
Editor,  Los  Angeles  Herald  Examiner, 
1111  S.  Broadway,  Los  Angeles,  C/i 
90015.  No  phone  calls. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

3er  issue.  2  weeks  —  $3.05  per  line,  per  issue, 

ler  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

}er  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  senrice.  Add  $4.00  per  insertion  for  box  sen/ice. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additionai  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  T+e  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

It  West  t9th  Street,  NY,  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  January  9,  1988 


HELP  WANTED 


EDITORIAL _ 

LARGE  METRO  daily  in  Zone  5  seeks  a 
fashion  editor.  Candidate  must  have  a 
minimum  of  three  years  experience  in 
fashion  reporting,  strong  sense  of 
personal  style,  ability  to  spot  trends  and 
exceptional  writing  skills.  Will  cover 
fashion  locally  and  in  New  York,  Paris, 
Milan.  Attractive  salary  and  benefits. 
Send  resume,  clips  to  Chicago  Sun- 
Times,  Inc.,  4C1  N.  Wabash,  Chicago, 
IL  60611. 


MANAGING  EDITOR 
Daily  financial  newspaper  seeks  exper¬ 
ienced  news  executive  to  help  lead 
national  reporting  staff.  As  chief  daily 
operator,  candidate  should  demonstrate 
strong  people  management  skills, 
knowledge  of  banking  and  finance, 
solid  achievment  record.  Please  send 
letter  with  resume  directly  tO: 

William  Zimmerman,  Editor 
American  Banker 
One  State  Street  Plaza 
New  York,  NY  10004 


MANAGING  EDITOR  for  award-winning 
32,000-circulation  daily  in  outstanding 
university  community.  Send  resume  to 
Bill  Kirkland,  Publisher,  The  Daily  Prog¬ 
ress,  PO  Box  9030,  Charlottesville,  VA 
22906. 


MANAGING  EDITOR  for  4,500-paid 
circulation  rural  weekly  and  print  shop. 
Need  experience  in  reporting,  editing, 
photos,  layout,  staff  supervision.  Send 
resume,  salary  history,  layout  and  writ¬ 
ing  samples  to  Publisher,  Recorder,  Box 
10,  Monterey,  VA  24465. 


MANAGING  EDITOR/REPORTING 
MANAGING  EDITOR/OPERATIONS 
The  Portland  Press  Herald/Maine 
Sunday  Telegram  are  reorganizing  the 
administration  of  thier  news  staffs.  We 
are  looking  for  2  key  editors:  Managing 
Editor/Reporting  and  Managing  Editor/ 
Operations. 

The  Managing  Editor/Reporting  will  be 
responsible  for  managing  the  story  origi¬ 
nations  and  editing  functions.  Well 
developed  editing,  story  management 
and  personnel  skills  are  essential.  This 
position  will  include  responsibility  for 
developing  story  ideas  and  assignments 
and  working  with  reporters  and  editors 
through  the  story  development  process. 
Managing  Editor/Operations  will  be 
responsible  for  managing  the  final  edit¬ 
ing  and  display  of  news.  Well  developed 
editing,  layout,  planning  and  personnel 
skills  are  essential.  This  editor  will 
direct  a  staff  of  editors  who  will  be 
responsible  for  the  operations  aspects 
of  news  editing  and  display. 

Candidates  for  both  positions  should 
have  at  least  5  years’  supervisory  experi¬ 
ence  with  a  daily  newspaper  and  a 
college  degree. 

Qualified  applicants  should  submit  a 
letter  of  interest  and  complete  resume 
to:  Guy  Gannett  Publishing  Co.,  Atten¬ 
tion:  Personnel  Dept.,  PO  Box  1460, 
Portland,  ME  04104.  Following  a 
reveiew  of  resumes  received,  we  will 
schedule  interviews  by  telephone  with 
selected  applicants. 

MANAGING  EDITOR  for  news  service 
providing  coverage  for  large  suburban 
chain.  Hard  news  background,  news¬ 
room  management  experience  required. 
Send  samples,  resume  and  salary 
history  to  Patrick  Martin,  Editorial 
Director,  Suburban  Newspapers  of 
Greater  St.  Louis,  1714  Deer  Tracks 
Trail,  St.  Louis,  MO  63131. 

MEDIUM  SIZED  weekly  newspaper  in 
Zone  3  looking  for  a  leader  for  its  news¬ 
room.  If  you  can  develop  young  repor¬ 
ters  into  first  rate  journalists,  regard  a 
weekly  newspaper  as  an  essential  part 
of  a  growing  community,  thrive  on 
making  the  next  issue  better  than  the 
previous,  and  can  do  it  all  on  time  let’s 
talk.  Respond  with  resume  to:  Box 
2638,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


MOVING  UP  The  Morning  News 
Tribune,  a  growing  McClatchy  paper  in 
Tacoma,  WA,  has  three  key  openings: 
BASEBALL  WRITER  -  cover  the  Seattle 
Mariners  from  spring  training  to  World 
Series;  AL  experience  preferred  but 
networking  capabilities  and  writing 
skills  are  musts. 

ASSISTANT  BUSINESS  EDITOR  -  Help 
shape  coverage;  ideas,  editing/layout 
skills  and  business  knowledge  required. 
ASSISTANT  METRO  EDITOR  -  Strong 
editor  with  people  skills  and  confidence 
to  make  tough  calls  will  round  out 
winning  team. 

Salaries  start  in  upper  $30s.  Merit  pay 
system  rewards  performer’s.  Send 
resume,  samples,  references  to  Norm 
Bell,  ME,  PO  Box  11000,  Tacoma,  WA 
98411. 


NEWS  EDITOR-  Only  read  on  if  you 
know  how  much  harder  a  news  editor 
has  to  work  than  a  copy  editor.  We  want 
design  flair,  not  skill;  news  judgment, 
not  story  placement;  people  skills,  not 
the  ability  to  read  management  books. 
We’re  a  36,000  circulation,  7-day-a- 
week.  Zone  2  AM.  Salary:  Mid  to  upper 
$20’s.  Reply  to  Box  2635,  Editor  & 
Publisher. 


NEWS  EDITOR  for  aggressive  fast- 
paced  daily  in  Zone  2.  Position  requires 
good  editing,  make-up  and  supervisory 
skills.  Resume  and  clips  to  Box  2639, 
Editor  &  Publisher. 


NEWS  EDITOR,  key  position  on  news 
staff  of  ten  for  11,000  PM  daily  in 
eastern  Zone  5.  Excellent  benefits  and 
salary  up  to  $375  per  week.  Copyedit¬ 
ing,  story  assignment  and  news  selec¬ 
tion  skills  should  be  based  on  reporting 
background.  Box  2645,  Editor  & 
Publisher. 


PHOTOGRAPHER/REPORTER 
The  Pinedale  Roundup,  a  1987  nation¬ 
al  newspaper  association  photography 
award-winning  weekly  is  looking  for  a 
well-rounded  photojournalist.  Applic¬ 
ants  must  have  strong  photographic 
skills  with  darkroom  experience,  and 
must  be  able  to  write.  Please  submit 
letter,  resume  and  portfolio  to  Todd 
Adams,  Editor,  Pinedale  Roundup,  Box 
100.  Pinedale,  WY  82941. 


POLICE  BEAT  REPORTER 
Aggressive  beat  reporter  for  mid-sized 
daily  in  west  Texas  Tuesday  through 
Saturday  shift.  Will  keep  enterprising 
police  reporter  busier  than  most  others 
covering  police  sheriff  and  fire  depart¬ 
ment  into  cities  and  17  counties.  Entry 
level  reporter  with  solid  college  back¬ 
ground  will  be  considered.  Send  resume 
and  clips  to  city  editor,  Gail  Burke,  The 
Odessa  American,  PO  Box  2952,  Odes¬ 
sa,  TX  79760.  No  phone  calls. 


REPORTERS  WANTED 
Our  rapidly  growing  weekly  group  is 
seeking  three  reporters.  Recent  gradu¬ 
ates  with  limited  experience,  willing  to 
learn,  will  be  considered.  Send  clips 
and  resume  to  Julie  Hamlin,  PO  Box 
269,  Norway,  ME  04268. 


CLASSIFIED 


The  Industry’s 
Meeting  Place. 
212  675-4380 


HELP  WANTED 


_ EDITORIAL _ 

REPORTER,  entro  level  or  experienced, 
needed  by  9,000  circulation  South 
Carolina  semi-weekly.  Send  complete 
information  and  resume.  Box  2650, 
Editor  &  Publisher. 


SHOEEOX  GREETINGS  (  a  tiny  little 
division  of  Hallmark)  is  looking  for 
humor  writers.  If  you  can  channel  your 
sense  of  humor  into  innovative  greeting 
cards  that  represent  a  fresh  alternative 
to  traditional  humor  cards,  then  we 
have  a  place  for  you.  Shoebox  offers  a 
competitive  salary,  a  stimulating,  crea¬ 
tive  environment  and  one  of  the  finest 
benefit  programs  available.  Just  write 
ten  humorous  greeting  card  ideas  on  a 
single  sheet  of  paper  and  send  them 
along  with  your  resume  and  SASE  to: 
Editorial  Manager,  Shoebox  Greetings, 
Maildrop  200,  Hallmark  Cards  Inc.,  PO 
Box  419580,  Kansas  City,  MO 
64141-6580. 


SUNDAY  EDITOR  for  small,  growing 
daily  in  the  Southeast.  Strong  back¬ 
ground  in  reporting,  editing,  layout  and 
production  coordination  required. 
Sound  news  judgment  essential.  Send 
letter,  resume  with  references  and 
salary  expectations  to  Box  2619,  Editor 
&  Publisher. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

San  Francisco  Examiner  seeks  an  exper¬ 
ienced  editor  with  proven  leadership, 
organizational  and  editing  skills  to 
direct  a  large  sports  staff  covering  some 
of  the  best  teams  in  the  country.  Candi¬ 
dates  should  have  experience  at 
producing  special  sections  and  be 
enthusiastic  and  idea-filled.  Send 
resume  and  tearsheets  to  Tara  Stevens, 
Human  Resources  Director,  San  Fran¬ 
cisco  Examiner,  PO  Box  7260,  San 
Francisco,  CA  94120,  (415) 
777-7895. 


Subscribe  Today! 


SPORTS  COPY  EDITOR 
Sports  copy  editor  for  S.F.  Bay  Area 
suburban  newspaper.  Ability  to  design 
attractive,  lively  sports  pages  and  over¬ 
see  makeup  of  pages  essential.  Three 
years  daily  experience.  Send  resume, 
page  samples  to  Mike  Sullivan,  Sports 
Editor,  Contra  Costa  Times,  PO  Box 
5088,  Walnut  Creek,  CA  94596. 


Better 

Homes^ 

Home  Plan  Ideas/ 
Do  It  Yourself 
Editor 

BUILDING 

Better  Homes  and  Gardens  magazine  seeks  com¬ 
petent  and  professional  writer  to  plan,  research, 
write  and  produce  new  housing  magazines  and  do 
it  yourself  publications.  Knowledge  of  woodwork¬ 
ing,  plumbing,  and  wiring  desirable. 

The  successful  candidate  will  have  college  degree 
and  minimum  four  years  of  solid  writing  experience. 
This  experience  could  have  been  gained  with  mag¬ 
azines,  books,  newspapers  or  writing  public  rela¬ 
tions  and/or  advertising  sales  promotion  copy  for 
the  building  industry.  Must  be  highly  organized  and 
a  self-starter  who  can  work  independently.  Knowl¬ 
edge  of  photography  helpful.  Some  travel. 

Location;  Des  Moines,  Iowa 

Send  resume,  writing  samples,  salary  history  and 

requirements  in  confidence  to: 

Miss  Draper 

Corporate  Director 

Executive  Placement 

Meredith  Corporation 

Box  711C,  Locust  at  17th 

Des  Moines,  lA  50336 

An  Equal  Opportunity  Employer 

Only  responses  from  candidates  will  be  considered. 


leredith 

CORPORATION 
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HELP  WANTED 


SPORTS  REPORTER  -  entry  level  for 
9,000  circulation  major  South  Carolina 
semi-weekly  needed  at  once.  Near 
major  university.  Send  complete  infor¬ 
mation  and  resume.  Box  2653,  Editor  & 
Publisher. 


THE  ASBURY  PARK  PRESS,  New 
Jersey’s  third  largest  daily  and  the 
fastest  growing  paper  in  the  Northeast, 
is  looking  for  an  experienced  creative 
features  editor  to  head  its  13  member 
lifestyle  section.  The  Press  is  one  of  the 
country's  top  color  newspapers  with  a 
comittment  to  excellence  in  content 
and  presentation.  Our  ideal  candidate  is 
an  editor  with  a  background  in  arts  and 
trends  reporting  who  can  bring  imagina¬ 
tion  to  the  job  along  with  strong 
management,  organizational  and 
people  skills.  Send  resume  and  samples 
to  Raymond  Tuers,  Senior  Managing 
Editor,  Asbury  Park  Press,  3601  High¬ 
way  66,  Box  1550,  Neptune,  NJ 
07/54.  No  calls  please. 


THE  SOCIAL  Philosophy  and  Policy 
Center  is  seeking  a  Managing  Editor  for 
the  Center’s  four  publication  series, 
including  the  journal,  SOCIAL  PHILO¬ 
SOPHY  &  POLICY.  Will  be  responsible 
for  copyediting  all  manuscripts  and 
completing  final  proofreading  of  all 
typesetting.  Other  duties  include:  plan- 
ning  and  conducting  publicity 
campaigns  for  the  book  series;  assisting 
in  writing  and  designing  periodic 
reports,  reports  to  university  officiais,  ! 
and  Center  brochures;  dealing  with  our 
publishers;  overseeing  production  of 
books,  monographs,  and  lectures, 
including  all  relations  with  typesetters 
and  printers;  designing  and  overseeing 
production  of  advertisements  for  books; 
writing  copy  for  book  jackets;  securing 
copyrights  for  books;  assembling  mail¬ 
ing  lists  to  advertise  our  publications; 
supervising  assistant  assigned  to  editor¬ 
ial  work.  A  BA  degree  is  required,  relev¬ 
ant  editorial  experience  is  also  required: 
e.g.,  as  a  managing  editor  of  a  periodi¬ 
cal  while  in  college  or  graduate  school; 
or  in  a  publishing  house  as  an  editor; 
comparable  work  at  another  research 
center,  magazine,  or  journal.  Training 
in  philosophy  would  be  useful  for  edit¬ 
ing  the  journal.  Contact  with  other 
centers,  book  review  editors,  etc., 
would  also  be  desirable.  Send  letter  of 
application,  including  a  resume  and 
three  letters  of  recommendation  to:  Dr. 
Fred  D.  Miller,  Jr.,  Executive  Director, 
Social  Philosophy  and  Policy  Center, 
Troup  Street,  Bowling  Green  State 
University,  Bowling  Green,  OH  43403. 
Application  deadline:  January  22, 
1988.  AA/EOC. 


HELP  WANTED 


WANTED:  EXPERIENCED  NEWSWRI- 
TER  to  direct  the  New  York  office  of 
United  Methodist  News  Service,  official 
news  agency  of  the  9. 1-million-member 
Protestant  denomination.  Must  have 
experience  working  with  the  public 
news  media;  ability  to  relate  comfortab¬ 
ly  with  persons  who  have  a  wide  range  of 
cultural,  theological  and  political 
perspectives;  at  least  an  undergraduate 
degree  in  journalism;  ability  to  work 
independently;  knowledge  of  interna¬ 
tional  affairs;  willingness  to  travel  at 
least  a  third  of  the  time;  personal 
commitment  to  Christian  faith  (United 
Methodist  membership  not  required); 
basic  photography  skills.  Work  is 
primarily  with  print  media  but  know¬ 
ledge  of  TV/radio  news  a  plus.  Salary 
range:  $29,518  to  $37,500.  Write  or 
call  for  application  form:  Thomas  S. 
McAnally,  PO  Box  320,  Nashville,  TN 
37202;  Phone  (615)  742-5470.  Appli¬ 
cation  deadline,  February  1,  1988; 
employment  date,  April  1,  1988. 


WANTED 

For  lifestyles  section  of  57K  Knight- 
Ridder  PM  in  Fort  Wayne,  Indiana  a 
bright,  tight  writer  who  knows  what  a 
good  story  is,  knows  how  to  get  it  and 
knows  how  to  write  it.  Send  best  three 
clips,  resume  and  biography  to  Dave 
Haynes,  Features  Editor,  The  News 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  An  equal  oportunity  employer. 

WHOA. ..If  you’re  ready  to  take  the 
bridle  off  and  get  your  writing/photo 
career  on  a  faster  track,  consider  this 
immediate  opportunity: 

•  Writer/Editor 

•  Excellent  Photo  Skills 

•  Farm  Background  or  Ag  College  Grad 

•  Like  To  Travel 

Our  Agri-business  clients  demand  the 
best,  so  write  us  a  one  page  letter  telling 
what  you  have  to  offer.  Three  of  your 
best  sample  clips  and  a  resume  would 
be  appropriate,  too.  If  we  think  you’re 
the  one,  you’ll  hear  a  ...giddyapp...real 
soon.  Send  to  Lyle  Orwig,  Vice- 
President  Public  Relations,  Bader 
Rutter,  13555  Bishop’s  Court,  Brook¬ 
field,  Wl  53005. 


MAILROOM  FOREMAN  Zone  2  medium 
sized  daily  seeking  an  experienced 
mailroom  working  foreman.  Knowledge 
of  1472  P  desirable.  Working  in  union 
environment.  Must  have  strong  super¬ 
visory  skills  and  full  understanding  of 
all  mailroom  equipment.  Reply  to  Box 
2648,  Editor  &  Publisher. 


Opening  In 

PUBLIC  AFFAIRS 


Opening  for  Employee  Publications/Public  Affairs  Representotive.  Duties 
include  developing  and  writing  employee  publicotions,  developing  and 
writing  speeches  for  top  management  (including  slide,  visual  aid  and 
script  preparatian),  and  coordinating  emoployee  and  public  affairs 
activities.  Photographic  skills  and  the  ability  to  operate  and  perform 
minor  maintenance  on  a  full  range  of  oudio-visuol  equipment  are 
desired.  Applicant  must  hove  prior  experience,  a  degree  in  journalism 
and  or  mass  communications  and  outstanding  interpersonal  skills. 

Send  Resume  to: 

C.A.  Williams 

Caterpillar  Inc. 

ICX)  N.E.  Adams 
Peoria,  IL  61629-1490 

Caterpillar  Inc. 

Equal  Opportunity  Employer 


HELP  WANTED 


MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MARKETING  RESEARCH 


ASSISTANT  MANAGER 

Our  Marketing  and  Communication 
Department  is  in  search  of  an  Assistant 
Manager  of  Market  Research.  This  is  a 
newly-created,  entry-level  manage¬ 
ment  position.  Incumbent  will  be 
responsible  for  the  design,  execution 
and  analysis  of  primary  research 
studies;  market  and  demographic 
analysis;  and  the  development  of  a 
research  library. 

Qualified  applicants  will  have  excellent 
report  writing  and  analysis  skills; 
research  experience  designing  ques- 
tionaires  and  coding  and  processing 
responses;  knowledge  and  experience 
in  using  secondary  data  services  such 
as  NPDC,  DRI,  SOBP.,  Media  Records, 
etc.;  and  strong  time  management  and 
interpersonal  skills.  Previous  supervis¬ 
ory  experience  preferred. 

To  apply  send  resume  with  cover  letter 
detailing  salary  history  to: 

Employment  Specialist 
THE  BALTIMORE  SUN  CO. 

501  N.  Calvert  St. 

Baltimore,  MD  21278-0001 

Equal  opportunity  employer  M/F 


PHOTOGRAPHY 


DIRECTOR  OF  PHOTOGRAPHY 

A  golden  opportunity  awaits  a  photo 
veteran  with  sound  management  skills, 
solid  news  experience  and  color  know¬ 
how  at  one  of  the  nation’s  fastest  grow¬ 
ing  dailies.  This  is  a  new  position  at  the 
head  of  an  outstanding  team  of  photo 
professionals  covering  the  burgeoning 
inland  Southern  California  area.  We’re 
adding  color  in  1988  and  our  director  of 
photography  will  play  a  key  role  in  build¬ 
ing  up  our  photo  operation  and  keeping 
it  competitive  in  this  expanding  market. 
Excellent  salary  and  benefits.  Send 
resume  and  references  to  -  Joe  Happ, 
Deputy  Managing  Editor/News.  The 
Press-Enterprise,  3512  14th  St.,  River¬ 
side,  CA  92501.  No  calls,  please. 


PHOTO  MANAGER 

Can  you  take  charge  of  our  photo 
department  and  work  in  harmony  with 
editors  and  staff  to  produce  good 
results?  Can  you  help  us  make  photo¬ 
graphy  a  more  potent  ingredient  in  an 
already  fine  newspaper?  If  you  have  the 
skills,  experience  and  temperament 
required,  we  have  an  important  and 
rewarding  position  for  you.  Send  cover 
letter  and  resume  to  Box  2647,  Editor 
&  Publisher 


30,000  CIRCULATION  award-winning 
West  Texas  daily  has  an  immediate 
opening  for  an  enthusiastic  highly  moti¬ 
vated  photojournalist.  Candidate  must 
have  experience  in  E-6  color,  black  and 
white  and  use  of  location  lighting. 
Please  send  portfolio  and  resume  to 
Curt  Wilcott,  Photography  Dept., 
Midland  Reporter  Telegram,  201  E.  Illi¬ 
nois,  Midland,  TX  79702.  No  phone 
calls  please. 


HELP  WANTED 


PRESSROOM 


PRESSMAN  for  Goss  Urbanite.  Imme¬ 
diate  openings  available.  Willingness  to 
work  ail  shifts.  Prior  press  experience 
required.  Tom  Jones  or  Wendy  Graffeo, 
BOCA  RATON  NEWS,  33  SE  3rd  St., 
Boca  Raton,  FL  33432  (305) 
395-8300.  A  KNIGHT-RIDDER 
NEWSPAPER. 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PRESSMAN 

The  leader  in  newspapers  in  beautiful 
Montana  seeks  self-starting  individual 
to  join  our  pressroom  staff.  We  are  a 
seven  day  morning  publication,  dedi¬ 
cated  to  quality,  looking  for  the  right 
person  to  fit  into  our  team.  Experience 
on  double  wide  presses  preferred  but 
not  required.  Four  years  offset  press 
experience  necessary  and  good 
mechanical  aptitude  a  plus.  We  offer 
competitive  wages  and  benefits  and  we 
are  located  in  the  middle  of  the  best 
hunting,  fishing  and  outdoor  activity 
area  of  the  country.  Send  resume  and 
salary  history  to:  Great  Falls  Tribune, 
Attention;  Roger  Graff,  PO  Box  5468, 
Great  Falls,  59403. 


PRESSROOM  MANAGER.  Growing 
Zone  5  newspaper  operation  seeks 
experienced  Urbanite  pressroom  mana¬ 
ger.  Must  be  quality  cost-conscious 
reader  with  the  ability  to  train  and  direct 
two  shift  operations.  Excellent  salary 
and  benefit  program.  Send  resume  to 
Box  2626,  Editor  &  Publisher. 


PRESS  OPERATORS 
Fast  growing,  24-hour,  seven-day-week, 
high  quality  commercial  web  printer 
with  a  high  quality  daily  newspaper  is 
looking  for  aggressive,  self-starting, 
quality-conscious  press  operators. 
Experience  in  4-color  reproduction  on  a 
Goss  Urbanite  and  on  Harris  NC400 
press  units  a  plus. 

Full  benefit  package,  customized  press- 
manship  training  program. 

Send  resume  to  Pressroom  Superinten¬ 
dent,  Press  Enterprise,  Inc.,  3185 
Lackawanna  Ave.,  Bloomsburg,  PA 
17815.  We  are  an  equal  opportunity 
employer. 


PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday  news¬ 
paper  seeks  candidate  with  strong  lead¬ 
ership  skills,  Goss/Dilitho  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Must  have  ability  to  train 
and  motivate  and  have  good  organiza¬ 
tional  skills. 

Excellent  benefit  package.  Send 
resume  including  work  history  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  DIRECTOR.  Zone 
5  metro  area  production  company  seeks 
strong,  budget-minded  leader  for  its  top 
position.  Candidates  must  possess  good 
communication,  technical  skills  and 
the  ability  to  manage  people.  Union 
experience  a  plus.  Excellent  salary  and 
benefit  package.  Send  complete 
resume  with  salary  history  to  Box  2627, 
Editor  &  Publisher. 


TYPESETTER  skilled  in  Apple  Mac  Plus 
desktop  publishing  for  small,  wkly 
Caribbean  newspaper.  Low  salary,  ideal 
for  beginner  wanting  experience  and 
growth.  Resume,  letter,  work  samples 
to  Box  2640,  Editor  &  Publisher. 
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HELP  WANTED _  POSITIONS  WANTED  POSITIONS  WANTED  POSITIONS  WANTED 

PRODUCTION _  ADMINISTRATIVE  _ EDITORIAL _  _ EDITORIAL 


EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  current/ 
future  openings  for  press  operators  and 
press  foremen.  Reply  to  Western  News¬ 
papers,  PO  Box  1271,  Yuma,  AZ 
85364. _ 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  production 
both  pre-press  and  post-press.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fuifill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 

PROGRAM  MANAGER  -  Successful  in 
present  position,  but  considering  future 
opportunities.  To  become  an  active 
participant  in  a  highly  unusual  manage¬ 
ment  and  marketing  communications 
company  which  has  been  serving  trans¬ 
national  corporations  for  15  years. 
Experience  in  managing  people  and 
projects  a  major  requirement.  Will  oper¬ 
ate  in  an  environment  involving  creation 
and  production  of  communications  on  a 
wide  range  of  business  and  technology 
subjects.  Prefer  a  degree  in  a  technical 
or  scientific  discipline.  Facility  in  a 
second  language  important.  Box  2629, 
Editor  &  Publisher. 

CAMERAROOM  FOREMAN 
Duties  include  being  a  working  foreman 
in  camera/platemaking  department. 
Scheduling,  training,  ordering  supplies, 
maintaining  a  30-day  inventory  and 
maintaining  a  quality  control  program. 
Qualified  applicant  will  supervise  15 
plus  people  for  24-hour,  365-day,  high 
quality  commercial  web  printer  with  a 
quality  daily  newspaper. 

Must  be  willing  to  work  flexible  hours 
and  swing  shifts. 

Full  benefit  package;  paid  vacation, 
holidays,  sick  days,  insurance,  pension 
program. 

Submit  resume  in  confidence  to:  The 
Pressroom  Supervisor,  Press  Enter¬ 
prise,  Inc.,  3185  Lackawanna  Ave., 
Bloomsburg,  PA  17815.  We  are  an 
equal  opportunity  employer. 


_ SALES _ 

CO-OP  COORDINATOR  Assertive, 
dynamic,  experienced.  Salary  plus 
commission.  Growing  daily  in  South 
Carolina.  Louisa  Koken,  Greenville 
News  Piedmont,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

EXPERIENCED,  SUCCESSFUL 
PUBLISFIER  seeks  to  move  from 
current  Los  Angeles  position  to  a 
medium  or  small  market  opportunity. 
Complete  knowledge  in  all  areas  of 
publishing  and  management.  I  am  the 
right  person  to  lead  your  organization  to 
greater  results;  solid  established  moti¬ 
vator  of  people  and  ideas  achieving 
record  breaking  results.  Bottom  line 
orientation  with  a  continuous  track 
record  of  success-leading  sales,  mark¬ 
eting,  editorial,  production,  circulation, 
legal  and  data  processing  operations. 
Exceptionally  strong  personal  motiva¬ 
tion,  community  involved  stable  family 
man,  37,  degreed.  Box  2661,  Editor  & 
Publisher. 


GENERAL  MANAGER.  Knowledgeable 
all  areas  newspaper  operations.  Daily, 
TMC.  Strengths:  financial,  cost  control, 
systems  management,  working  with 
people.  Proven  record.  Box  2528, 
Editor  &  Publisher. 

ARTIGRAPHICS _ 

VETERAN  PHOTOGRAPHER  with  major 
newspaper  and  national  magazine 
experience  seeks  position  as  Editor. 

A  national  award-winner,  twice  nomi¬ 
nated  for  Pulitzer,  I  am  dedicated  to 
improving  thru  excellence  in 
photography-i.e.  content  over  design.  I 
am  immediately  available  and  will  relo¬ 
cate.  Write:  R.B.  Heine,  8730  S.W. 
43rd  St.,  Miami,  FL  33165 

Always  acknowledge  a 
fault  frankly.  This  will 
throw  those  in  authority 
off  their  guard  and  give 
you  an  opportunity  to 
committ  more. 

Mark  Twain 

_ CIRCULATION _ 

ESTABLISHED  CIRCULATION 
(PHONE)  SALES  company  offers  week¬ 
lies,  dailies,  and  metros,  a  collected  in 
advance  (we  collect)  order.  Prefer  Zones 
3,4,6.8.  Bob  Bond  (913)  829-1635, 
of  fax  (913)  829-6667. 


EXCELLENT  CIRCULATOR  with  5  years 
diversified  exposure  as  assistant  mana¬ 
ger  of  10,50()  daily.  Available  now.  Call 
Bob  in  Pennsylvania  (717)  762-9539. 


SALES/PROMOTION  MANAGER  with 
10-1-  years  of  success  needs  a  new 
challenge.  Excellent  references.  Box 
2657,  Editor  &  Publisher. 


YOUNG,  AGGRESSIVE,  and  CREATIVE 
C.D.  seeks  new  challenges  with  career 
opportunity.  Diversified  experience  with 
forte  in  marketing  and  motivation  with 
accent  on  detail.  Dynamic  leader, 
strives  for  excellence,  prefers  competi¬ 
tive  environment.  People-oriented!  Box 
2602,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 

"I  will  work  for  nothing,  forever,  after 
you  pay  what  we’ll  call  an  employment 
fee  of  $2,495.  I’ll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I’ll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That’s  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I’m  from  Missouri  and  I’ll 
show  you!” 

_ EDITORIAL _ 

AGGRESSIVE  Arizona  State  Int’l 
Relations/Journalism  12/87  Grad- 
Speaks  Russian/Spanish-Sports  Editor, 
Foreign  Policy  Analyst  U.S. -Soviet 
Relations,  Columnist,  Feature  Writer- 
Outstanding  clips,  resume  with  interna¬ 
tional  experience.  WANT  ZONE  2,8  or 
9.  Australia/Carrib.  College  Athlete. 
Anthony  C.  Lo  Baido,  PO  Box  1051, 
Tempe,  AZ  85281.  Phone  (516) 
957-5008. 

ATTN  Northeast  Editors:  SPJ-  SDX 
chapter  president  to  be  graduated  w/ 
honors  in  June  with  a  year’s  plus  experi¬ 
ence  on  all  beats.  For  resume  and  clips 
contact  Ted  Fuller,  2966  Willamette 
#4,  Eugene,  OR  97405. 


AUGUST  '87  graduate  with  B.S.  in  jour¬ 
nalism,  minors  in  business  and  math, 
seeks  writing  position  with  scientific  or 
business  publication.  Will  move 
anywhere.  Little  experience,  much 
enthusiasm.  Tony  Turner,  3932  Mt. 
Horeb  Road,  Lexington,  KY  40511.  Or 
call  (606)  259-1829. 

AWARD-WINNING  investigative  repor¬ 
ter  seeking  position  in  Washington,  DC 
or  New  York.  A  quick  study  and  hard¬ 
working  producer  of  solid,  exclusive, 
hard  news  stories.  Excellent  references 
and  press  clippings.  Call  Liz  Galtney  at 
(512)  476-7528  or  write  911  Blanco 
St.,  Apt.  103,  Austin,  TX  78703. 

AWARD-WINNING  newspaperman 
seeks  investigative  or  special  projects 
reporting  post  on  metro  or  mid-size 
daily.  Missouri  grad,  talented  and  hard¬ 
working,  diverse  experience.  Box  2655, 
Editor  &  Publisher. 

EX-COPY  CHIEF  of  9-person  desk; 
versatile,  mature;  struck  out  in  busi¬ 
ness  venture;  seeks  position  Zones 
1,2,3.  Box  2659,  Editor  &  Publisher. 

FEATURE  WRITER  with  experience  in 
photography  and  page  layout  seeks  an 
arts  and  entertainment  position  on  a 
mid-sized  daily  in  Zones  1,2  or  5.  Box 
2633,  Editor  &  Publisher. 

IMAGINATIVE  WRITER  with  a  flair  for 
profile  and  ability  to  produce  fresh, 
readable  copy  seeks  features  position 
on  small-mid-size  daily  or  weekly  in 
Zones  1,2,  or  3.  May  Temple  grad  with 
3  years  daily  sportswriting  experience. 
Call  Barbara  (609)  228-2193. 

IN  NEED  of  a  conservative  editorial 
writer  or  devil’s  advocate?  Washington, 
DC  public  affairs  radio  producer/writer 
looking  for  a  paper  in  need  of  quality 
editorial  content.  Strong  on  issues.  Also 
strong  on  layout/arts.  Ideal  for  small  but 
ambitious  paper  with  more  than  one  job 
to  be  done  and  greater  than  provincial 
outlook.  Box  2656,  Editor  &  Publisher. 

JE  PARLE  FRANCAIS.  I  also  speak, 
read  and  write  Chinese.  I  am  interested 
in  foreign  correspondence  and  interna¬ 
tional  reporting,  especially  in  Asia  and 
the  Third  World.  Write  to  Linda  Busche, 
602  N.  Calvert,  Muncie,  IN  47303  for 
resume,  clips  and  references. 

JUNE  1988  Syracuse  Grad  seeks  entry 
level  position  or  internship.  I’m 
completing  Syracuse  and  am  now 
employed  by  a  Syracuse  daily  writing 
articles  for  their  business  news  section. 
Also  have  varied  writing  experience. 
Can  type  and  word  p'rocess.  Can  relo¬ 
cate.  (jail  any  time  for  Linda  Everett, 
(617)  322-4423  and  leave  a  message 
on  my  recorder. 


JOURNALIST  with  four  years  of  experi¬ 
ence,  including  copy  editing  and  daily 
reporting  seeks  general  assignment  or 
desk  position  on  a  New  England  daily. 
Box  2625,  Editor  &  Publisher. 

MAY  88  grad  with  experience  in  print, 
television  and  sports  information  seeks 
position,  preferably  sports,  with  mid¬ 
size  daily.  Hard  worker,  will  relocate. 
Experience  in  writing,  editing,  layout 
and  interviewing.  Box  2646,  Editor  & 
Publisher. 

NEWS.  FEATURES,  PHOTOGRAPHY. 
Can  do  all.  Experience  on  two  weeklies 
plus  magazines.  Edited  neighborhood 
paper.  FOI/open  records  experience. 
Can  network,  enjoy  large  vegetables. 
Fast  too.  Box  1841,  Myrtle  Creek,  OR 
(503)  839-4195. _ 

PAGE  DESIGNER  for  position  on  mid¬ 
sized  daily.  Dec.  grad,  4  years  full-time 
composing/design  with  local  daily. 
Experience  with  Atex,  Sll  and  Compu- 
graphic  pagination  systems.  Prefer 
either  coast.  Craig  Kurtz,  2537A 
Mapleton,  Boulder,  CO  80302.  (303) 
449-4580. 

PERSONAL  COLUMNIST  with  more 
than  six  years’  experience  at  a  10,000 
Southern  California  daily  seeks  career 
advancement.  Will  relocate.  Excellent 
references.  Columnist,  103  E.  Stocker 
St.,  Glendale,  CA  91207.  (818) 
246-5823. 

RECENT  COLLEGE  graduate  from 
Buffalo,  NY  desires  entry  level  reporting 
or  editing  position  on  small  daily  or 
weekly  paper  in  Zones  2, 3, 4, 6,  mainly 
Florida.  Assets:  inten/iewing  skills,  writ¬ 
ing,  streetsmarts.  Contact  Jewelean 
Magee  (716)  893-2752  evenings. 

ROY  W.  HOWARD  national  public 
affairs  reporting  contest  winner,  U.  of 
Illinois  grad;  intern  at  70th  circ.  daily; 
seeks  aggressive  paper  bucking  USA 
Today  trend;  prefer  Northwest,  New 
England,  Midwest;  David  Olson,  7449 
Foster  St.,  Morton  Grove,  IL  60053. 


WANT  SPEED,  ACCURACY,  DEDICA¬ 
TION?  Hardworking  recent  Jgrad  look¬ 
ing  tor  reporter/copy  editor  position. 
Prefer  OR,  WA,  North  CA.  Write  Repor¬ 
ter,  3328  SW  Ridge  Dr.,  Portland,  OR 
97219. 


_ PRODUCTION _ 

PRODUCTION  DIRECTOR.  Proven 
record  all  areas.  Quality  conscious,  cost 
control.  People  oriented.  Knowledge¬ 
able  front  to  ba  .k.  Box  2529,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


Assessing  the  First  Amendment  and  the  Press 


By  David  Laventhol 

There  is  no  more  important  topic  to 
us  in  the  media  business  than  the  First 
Amendment. 

Assessing  its  durability,  flexibility, 
and  survivability  at  a  time  of  techno¬ 
logical  change  is  something  we  ought 
to  be  doing  continually. 

I  have  no  doubt  that  some  recent 
events  will  renew  focus,  appropri¬ 
ately,  on  the  responsibilities  —  as 
well  as  the  rights  —  of  the  media. 

In  addressing  this  subject,  I  would 
hope  that  the  context  of  our  demo¬ 
cratic  free-for-alls  are  kept  in  per¬ 
spective.  I  am  vice  chairman  of  the 
International  Press  Institute,  a  Lon- 
don-based  international  organization 
whose  mission  is  to  help  journalists  in 
trouble  around  the  world,  and  in  that 
role  I  am  continually  reminded  of  the 
unique  climate  that  the  media  exist  in 
in  this  country. 

Some  headlines  from  the  institute’s 
recent  newsletters  emphasize  the  cli¬ 
mate  in  most  of  the  rest  of  the  world. 
For  example, 

•  “Editor  Murdered"  (in  Chile); 

•  “Fourth  Newsman  Captured”  (in 
Lebanon); 

•  “Daily  Falls  Victim”  (shut  down 
in  Indonesia); 

•  “British  Media  Gagged”  (over 
the  Spycatcher  case). 

All  that  seems  far  from  home,  and 
is,  but  I  think  it  is  an  important 
reminder  of  our  uniqueness.  That 
uniqueness  has  its  price  when  journa¬ 
listic  malpractice  leads  to  abuse. 

Several  years  ago  Time  magazine 
ran  “Accusing  the  Press:  what  are  its 
sins?”  as  a  cover  story.  In  the  piece 
Time  detailed  what  some  other  press 
critics  have  described  as  “crimes 
against  the  public,”  including  inaccu¬ 
racy,  intrusiveness,  bias,  and  arro¬ 
gance. 

Certainly  the  Gary  Hart  case  and 
the  Douglas  Ginsberg  case  raise  ques¬ 
tions  about  how  far  the  media,  and 
society  in  general,  should  dig  into  the 
private  lives  of  public  figures. 

One  observer  noted  after  Gins¬ 
berg’s  withdrawal,  “We’re  going  to 
have  either  saints  or  liars”  for  public 
positions.  The  line  between  what  peo¬ 
ple  need  to  know  and  the  right  to 


(Laventhol  is  president  of  Times 
Mirror  Co.  This  is  a  portion  of  a  speech 
he  gave  before  the  San  Diego  Commu¬ 
nications  Conference  Council.) 


privacy  may  have  been  breached  and 
may  need  to  be  redefined. 

Yet,  I  happen  to  think  that  the 
Miami  Herald  was  correct  in  report¬ 
ing  about  Gary  Hart’s  affairs,  because 
what  was  involved  was  the  character 
and  integrity  of  a  leading  candidate 
for  the  presidency. 

I  was  in  charge  of  the  program  for 
the  American  Newspapers  Publishers 
Convention  last  May  and  in  fact  had 
arranged  for  Hart  to  speak  to  our 
group.  Timing  being  all,  it  turned  out 
that  Hart’s  first  public  statement  fol¬ 
lowing  the  Herald’s  revelations  was 
before  our  group. 

He  stood  up  before  almost  all  the 
publishers  in  the  country  and  did  not 
fell  the  truth.  We  knew  it,  and  so  did 
he,  and  shortly  afterward  he  decided 
not  to  run.  He  blamed  the  press,  but, 
of  course,  had  no  one  to  blame  but 
himself. 

The  Miami  Herald  could  be  faulted 
for  imperfections  in  execution  but 
not,  in  my  opinion,  for  its  pursuit  of 
the  story  which  was  fueled  by  Hart’s 
own  boasts  and  bravado. 


In  the  Ginsberg  case,  the  various 
media  collectively  acted  as  only  one 
player  among  many.  They  were  more 
carriers  than  creators  of  information 
but  their  vast  influence  and  power 
were  reflected  in  the  dazzling  speed 
with  which  events  were  reported  and 
amplified  to  top  the  national  agenda. 
How  many  people  knew  who  Douglas 
Ginsberg  was  before  late  October,  let 
alone  his  personal  biography  or 
smoking  habits? 

These  issues  of  press  responsibility 
are  troubling,  but  hardly  new.  Louis 
Brandeis  could  have  been  talking 
about  today’s  media  when  he  and  a 
law  partner  wrote  in  1890  that  “The 
press  is  overstepping  in  every  direc¬ 
tion  the  obvious  bounds  of  propriety 
and  of  decency.  Gossip  is  no  longer 
the  resource  of  the  idle  and  of  the 
vicious  but  has  become  a  trade  which 
is  pursued  with  industry  as  well  as 
effrontery.” 

Those  are  legitimate  concerns,  now 


as  well  as  then.  That  is  why  Times 
Mirror  decided  two  years  ago  to 
launch  an  ongoing  national  study  with 
the  Gallup  organization  about  public 
attitudes  toward  the  media,  “The 
People  and  the  Press.” 

The  first  finding  of  our  study  may 
very  well  be  the  most  important. 
Despite  a  lot  of  criticism,  there  is  no 
credibility  crisis  for  the  nation’s  news 
media.  If  credibility  is  defined  as 
believability,  then  credibility  is  in  fact 
one  of  the  media’s  strongest  suits.  In 
fact,  over  80%  of  the  respondents 
found  the  major  national  news  organi¬ 
zations  to  be  either  believable  or 
highly  believable. 

The  news  media  in  general  and  par¬ 
ticular  personalities  within  the  news 
media  are  quite  favorably  regarded. 
Nearly  nine  Americans  in  ten  who 
expressed  an  opinion  expressed  a 
favorable  opinion  concerning  the 
nation’s  press. 

On  the  other  hand,  our  survey 
clearly  identified  perceptions  of  what 
Time  called  sins  of  the  press.  For 
example,  only  55%  of  those  polled  in  a 


national  cross  section  believe  that 
news  organizations  get  the  facts 
straight,  while  34%  find  news  cover¬ 
age  to  be  often  inaccurate.  More  than 
half  think  the  press  tries  to  cover  up 
its  mistakes,  while  only  34%  find 
news  coverage  to  be  often  inaccurate. 
More  than  half  think  the  press  tries  to 
cover  up  its  mistakes,  while  only  34% 
believe  that  the  press  is  willing  to 
admit  its  mistakes. 

There  is  a  lesson  there  and  it  is  a 
simple  one.  When  we  err — whether  it 
is  trivial  or  significant — we  should  ad¬ 
mit  it  and  correct  the  record  promptly. 

The  Times  Mirror  Gallup  survey  is 
an  ongoing  national  study  and 
some  .  .  .  findings  .  .  .  officially 
released  [in  mid-November] 
are  .  .  .  continuing  lessons  for  the 
news  media  ....  First,  the  Ameri¬ 
can  public  does  not  agree  with  me 
about  coverage  of  the  Gary  Hart 
affair.  Sixty-eight  percent  of  those 
(Continued  on  page  30) 


Yet,  I  happen  to  think  that  the  Miami  Heraid  was 
correct  in  reporting  about  Gary  Hart’s  affairs,  because 
what  was  involved  was  the  character  and  integrity  of 
a  leading  candidate  for  the  presidency. 
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Announcing ...  The 
1987  Editor  &  Publisher  •  INMA 

Promotion 

Awards 


Deadline  for  entries:  February  2, 1988. 

Awards  in  18  classifications  wiii  be  presented  at 
the  58th  Annuai  Conference  of  the  International 
Newspaper  Marketing  Association,  May  22-25,  in 
Colorado  Springs,  Coiorado. 

First  prize  and  certificates  of  merit  will  be 
awarded  in  In-Paper  Promotion/Circulation;  In- 
Paper  Promotion/Advertising;  In-Paper  Promo¬ 
tion/Public  Relations;  in-Paper  Promotion/ 

Editoriai;  Printed  Materiais/  Circuiation;  Printed 
Materiais/Advertising;  Printed  Materials/Public 
Relations;  Outside  Publications;  Radio  Promotion; 

Television  Promotion;  Outdoor/Point-of-Purchase/ 

Displays;  Multi-Media  Promotion;  Newspaper  Re¬ 
search;  Advertising  Sales  Presentations;  Public 
Reiations  Programs  Sc  Events;  Newspaper  in  Edu¬ 
cation;  intemai  Communications;  and  Potpourri. 

For  information,  ruies,  and  official  entry  blanks, 
write  to  Editor  Sc  Pubiisher  11  W.  19th  Street,  New 
York,  N.Y.  10011 ,  or  to  INMA,  The  Newspaper  Cen¬ 
ter,  11600  Sunrise  Valiey  Drive,  Reston,  VA  22091. 


THE  FOUNDER 

He  called  his  company  “The  Concern.’  ’  And  to  leave  the  jury  in  the  case — the  public — to  find 

aptly  so,  because  concern  for  honesty  and  the  public  the  verdict.’  ’ 

good  quickly  became  its  hallmark.  When  E.  W.  E.  W.  was  also  a  feisty  warrior  against  the  status 

Scripps  started  the  Penny  Press  in  1 878 ,  it  embodied  quo.  A  century  later,  Scripps  Howard  Newspapers 
his  personal  belief  that  the  truth — and  newspapers  strive  for  those  same  principles  that  meant  so  much 

that  printed  it — could  bring  democracy  to  life.  to  E.  W.  Scripps;  honesty,  public  service,  advocacy 

He  trusted  in  people,  once  informed,  to  find  for  those  without  power,  distrust  of  power  for 

their  own  way.  “It  is  no  part  of  a  newspaper’s  busi-  power’s  sake,  and  faith  in  the  absolute  value 

ness  to  array  itself  on  the  side  of  this  party  or  that  of  truth. 

party,  or  fight  or  lie  or  wrangle  for  it.  The  newspaper  E.  W.  Scripps.  Entrepreneur,  visionary,  advo- 

should  simply  present  all  the  facts . . .  and  then,  after  cate.  The  founder  whose  ‘  ‘concern’  ’  guides  more 

having  discharged  its  duty  as  witness,  be  satisfied  than  8 ,000  people  at  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


